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If  you  won’t  help  train  young  newspapermen, 
don’t  complain  if  you  can’t  find  any. 


Everyone  in  the 
communications  business 
today  should  take  an 
active  interest  in  the 
people  who’ll  be  in  it 
tomorrow. 

Getting  out  and 
showing  students  what 


you  consider  sharing  your 
knowledge  and  experi¬ 
ence  with  high  school  or 
college  students. 

When  you  realize 
the  kids  you’ll  be  talk¬ 


ing  to  might  be  sitting 
around  your  city  room  in 
a  few  years,  your  efforts 
will  seem  even  more 
worthwhile. 

@he|{o£iton<@lobe 


journalism  is  really  all 
about  is  the  best  way 
to  attract  the  brightest 
graduates. 

Our  experience  with 
high  school  journalism 
workshops  has  shown  us 
how  much  effect  this 
kind  of  professional  inter¬ 
est  can  have. 

On  students  and 
Globe  staffers  both. 

We’d  like  to  suggest 


PREPARED  BY  THE  EDITORS  OF 
CONSUMER  REPORTS  MAGAZINE 


With  FROM  CONSUMER  REPORTS,  NEA  brings  you  the  number  one  authority  on  consumerism. 

But  this  important  new  column 
isn’t  the  only  “authority”  you’ll  find  in  the  NEA  Daily  Service. 


There's  DR.  LAMB  on  health  problems... OSWALD  JACOBY  and  ALAN  SONTAG 

on  bridge...  MARTHA  ANGLE  and  BOB  WALTERS  on  Washington  politics... 
DR. KAREN  BLAKER  on  the  problems  of  daily  living ...  DICK  KLEINER 
on  show  business ...  and  for  sports,  MURRAY  OLDERMAN. 


FOR  COMPLETE  INFORMATION  ON  THE  AUTHORITIES  AND  THE  HEA  DAILY 
SERVICE,  CALL  MARILOU  VAN  LUE,  MARKETING  MANAGER,  AT 

(212)  557-9665. 

I  NEWSPAPER  ENTERPRISE  ASSOCIATION  200  Park  Avenue  New  York,  N  Y.  10017 
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Colin  Dangaard  has  written  a  seven-part, 
20,000-word  series  that  lifts  the  lid  on  The 
New  Hollywood. 

One  of  Hollywood’s  most  widely 
published  journalists,  Dangaard  tells  how: 

•  A  small  community  of  people  carve  up 
$5  billion  earned  from  entertainment. 

•  How  sex,  power  and  drugs  are  used  to 
make  fortunes  for  some,  and  living  hell  for 
others. 

•  Who  runs  Hollywood  today;  who  the 
stars  are  coming  up;  and  why  the  new  sex 
symbols  are  men. 

•  How  The  New  Hollywood  lives,  laughs 
and  loves;  and  how  YOG  can  break  in  on 
the  action. 

In  North  America  the  series— complete 
with  pictures— is  being  marketed  exclu¬ 
sively  through  Dangaard ’s  own  syndication 
company. 


Contact:  Colin  Dangaard, 

International  Features,  Inc 
P.O.  Box  987, 

AAALIBG,  Ca.,  90265. 
(213)457  2996 
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APRIL 

4-6 — Tennessee  Press  Association,  spring  meeting,  Fairfield  Glade,  Tenn. 
4-7 — Pacific  Area  Newspaper  Production  Association,  annual  conference, 
Windsor  Hotel,  Melbourne,  Australia. 

4- 7 — International  Newspaper  Promotion  Association,  newspaper  re¬ 

search  seminar,  Hyatt  O'Hare,  Chicago. 

5 -  Advertising  Research  Foundation,  public  affairs  convention.  Interna¬ 
tional  Inn,  Washington,  O.C. 

6- 7 — Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Region  6  con¬ 

ference,  Holiday  Inn,  St.  Cloud,  Minn. 

7- 8 — Allied  Daily  Newspapers,  mechanical  section  meeting.  Towne  Plaza, 

Yakima,  Washington. 

7-8 — North  Carolina  Press  Association,  mechanical  conference,  McKim- 
mon  Extension  Education  Center,  N.  Carolina  State  University, 
Raleigh. 

7-10 — Inter-State  Circulation  Managers  Association  convention,  Sheraton 
Inn,  Gettysburg,  Pa. 

9-11 — Newspaper  Research  Council,  Sheraton  Sand  Key  Hotel,  St. 
Petersburg,  Fla. 

13-14 — Society  of  Professional  Journalists,  Region  7  conference.  Villager 
Motel,  Lincoln,  Nebraska. 

16 — National  Cartoonists  Society,  Reuben  Awards.  Plaza  Hotel,  New  York 
City. 

18-20 — PNPA/IAMA  advertising  conference,  Penn  Harris  Motor  Inn,  Har¬ 
risburg,  Pa. 

21- 22 — North  Dakota  Press  Photographers  Association,  education  semi¬ 

nar,  Town  House  Motor  Inn,  Grand  Forks,  N.  Dakota. 

22- 25 — Southern  Newspaper  Publishers  Association  Foundation,  educa¬ 

tional  seminar.  Holiday  Inn,  University  Center.  Gainesville,  Florida. 

23- 25 — American  Newspaper  Publishers  Association  convention, 

Waldorf-Astoria,  New  York  City. 

23 —  ^Associated  Press,  annual  meeting,  Waldorf-Astoria. 

24 —  United  Press  International,  annual  meeting,  Waldorf-Astoria. 

24-27 — Catholic  Press  Association,  Bahia  Mar,  Fort  Lauderdale,  Florida. 

26- 28 — Southern  Circulation  Managers  Association,  spring  conference, 

Dutch  Inn,  Orlando,  Florida. 

27- 28 — National  Newspaper  Association  &  Mississippi  Press  Association, 

managing  the  small  newspaper.  Holiday  Inn,  Tupelo,  Miss. 
29-May  2— American  Society  of  Newspaper  Editors,  New  York  Hilton, 
New  York  City. 


MAY 

6-8 — Ohio  Circulation  Manager's  Assoc.,  Stouffer's  Inn,  Dayton,  Ohio. 
6-9 — New  York  State  Circulation  Management  Association,  Hilton  Inn, 
Niagara  Falls,  N.Y. 

10-13 — Florida  Newspaper  Advertising  Executives,  50th  anniversary  sales 
conference,  Marriott,  Orlando. 

13-16 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Canyon 
Hotel,  Palm  Springs,  Calif. 

15-18 — Suburban  Newspapers  of  America,  convention,  St.  Francis  Hotel, 
San  Francisco,  California. 

20-23 — International  Newspaper  Promotion  Association,  Canyon  Hotel, 
Palm  Springs,  Calif. 

20-24— Newspaper  Purchasing  Management  Association,  Minneapolis. 


JUNE 

2- 7 — American  Newspaper  Publishers  Association- Research  Institute, 

production  management  conference.  Las  Vegas  Convention  Center, 
Las  Vegas,  Nev. 

3- 6 — Associated  Press  Sports  Editors  Association,  Marquette  Inn,  Min¬ 

neapolis,  Minn. 

16-19 — National  Newspaper  Publishers  Association,  Tulsa,  Oklahoma. 
16-21 — International  Circulation  Managers  Association,  Adams  Hotel, 
Phoenix,  Ariz. 
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Whetehas 
the  retai  food 
advertising  gone 
hStLouh} 


The  trend  to  place  ing  daily  had  one  ad  on  prosperous,  $114  billion  St. 
more  retail  food  advertising  each  of  six  dates  and  two  Louis  retail  food  market  for 
in  The  Third  Newspaper,  ads  on  the  other  two  dates,  three  reasons, 
a  group  of  28  newspapers  In  10  months  of  1978,  Circulation  of  754,294* 
serving  the  St.  Louis  metro  before  the  strike  began  at  44%  more  than  the  two 
area,  had  been  there  for  the  dailies.  The  Third  dailies  combined.  Reader- 
some  time.  Newspaper  carried  five  ship,  high  and  intensive. 

But  on  eight  consecu-  times  more  unduplicated  And  response,  with  86% 
tive  Wednesdays,  January  17  retail  food  lineage  than  its  of  women  interviewed 
through  March  7, 1979,  two  competitors  combined,  clipping  money-saving 
“Best  Food  Days”  for  the  In  1977,  the  superiority  coupons, 
dailies,  something  new  was  was  4  to  1.  In  1976,  3  to  1.  The  Third  Newspaper, 
dramatically  demonstrated.  An  inexorable  trend.  First  in  results. 

The  evening  daily  carried  Smart  advertisers  use  *c.a.c.  Audit  9/30/78  for  27  suburban 

one  retail  food  ad  on  two  The  Third  Newspaper  to  Newspapers,  709,934;  plus  our  new  28th 

,  1  , 1  •  j  i.  •  newspaper.  The  Alton  Citizen,  44,360, 

separate  dates;  the  mom-  move  tneir  products  m  tne  Publisher’s  Statement  subject  to  C.A.C.  Audit. 

Suburban  Newspapers 
of  Greater  St.  Louis 

The  Third  Newspaper  That’s  First  in  St.  Louis 

North  Office:  9320  Lewis  &  Clark  Blvd.,  St.  Louis,  MO  63136  (314)  868-8000 
^^^^circuiation  Audited  South  Office:  7020  Chippewa,  St.  Louis,  MO  63119  (314)  481-1111  Represented  Nationally  bylMyiKI 

^SBBiBC^and  Certified  by  U  S.  SUBURBAN  PRESS.  INC 


Photo  credits  Newsbriefs 


The  National  Newspaper  Awards  of  the  Toronto  Press  Club 
for  excellence  in  Canadian  journalism,  spot  news  and  feature 
photography  categories,  have  been  won  by  John  Colville  of  the 
Calgary  Herald  and  Hugh  AAacKenzie,  Ottawa  Citizen,  respec¬ 
tively.  Each  prize  is  $500. 


2  *1',  4. 


AAacKenzie,  picture  editor  of  the  University  of  Ottawa  cam¬ 
pus  newspaper,  won  with  this  shot  of  the  freshman  engineering 
class  posing  for  a  picture,  unaware  that  other  students  were 
ready  to  pour  waste  baskets  of  water  from  the  terrace  above. 
The  Ottawa  Citizen  published  the  photo,  and  it  won  the  Cana¬ 
dian  Press  feature  picture  of  the  year  award  also. 

For  other  awards  see  page  35. 


Cameras  permitted  in  N.J.  courts 

New  Jersey  Chief  Justice  Richard  Hughes  has  announced 
that  the  courthouses  in  Hackensack  (Bergen  County)  and  At¬ 
lantic  City  (Atlantic  County)  have  been  selected  for  the  first 
photographic  coverage  of  criminal  trials  in  the  state  since  the 
1936  Lindbergh  kidnapping  case. 

Beginning  May  1 ,  a  year  long  test  will  permit  cameras  in 
New  Jersey  courtrooms  on  an  experimental  basis.  Newspa¬ 
per  and  tv  cameramen  will  be  allowed  into  each  courthouse 
for  at  least  six  trials. 

Last  December  12,  the  State  Supreme  court  lifted  the 
prohibition  of  cameras  in  courtrooms  for  one  day  in  its  own 
chambers  to  determine  if  the  cameras  would  have  a  distract¬ 
ing  effect. 

Under  guidelines  announced  by  Hughes,  the  consent  of 
lawyers,  witnesses,  defendants  and  jurors  will  not  be 
needed.  The  decision  will  be  made  by  the  assignment  judge 
with  the  Supreme  Court  retaining  final  approval. 

Filming  of  juvenile  court  proceedings  or  cases  involving 
rape,  child  custody,  divorce,  matrimonial  disputes  or  trade 
secrets  will  be  prohibited. 

★  *  >l« 

Newspaper  ad  revenue  up  10.1% 

Advertising  revenue  in  daily  newspapers  increased  10.1% 
in  January  over  the  same  month  last  year  and  totaled  $934 
million,  according  to  the  Newspaper  Advertising  Bureau, 
Inc. 

Classified  advertising  rose  17.8%  to  $317  million.  Na¬ 
tional,  spurred  by  a  strong  showing  in  automotive  (up  41 .8%) 
gained  14.3%  for  the  month  and  amounted  to  $141  million. 
January  retail  advertising  in  daily  newspapers,  at  $476  mil¬ 
lion,  was  up  only  4.2%. 

The  Bureau  bases  its  estimates  of  advertising  in  daily 
newspapers  on  measurements  by  Media  Records,  Inc.  in  its 
index  cities,  plus  “other”  data. 


Warning  sounded  on  ad  rate  suit 

Richard  J.V.  Johnson,  president,  Houston  Chronicle,  said 
the  Federal  Trade  Commission’s  suit  against  the  Los 
Angeles  Times  is  not  one  to  be  taken  lightly.  Johnson,  in  his 
Past  President’s  Report  to  the  Texas  Daily  Newspaper  As¬ 
sociation  on  March  12,  said  the  lawsuit,  in  which  the  agency 
attacks  the  ad  rate  structure  of  the  Times,  could  have  bad 
effects  on  all  newspapers.  “If  the  final  ruling  is  against  the 
Times,  it  will  virtually  destroy  the  ability  of  newspapers  to 
properly  maintain  an  economic  balance,”  Johnson  said.  The 
case  is  scheduled  to  stand  trial  in  June. 


iK  *  9|c 

Economist  Newspaper  group  struck 


Pressroom  and  composing-room  workers  called  a  strike 
(March  1 1)  at  the  Chicago-based  Economist  Newspapers  but 
the  group  has  not  missed  a  day  of  publication. 

Publisher  Bruce  Sagan  reported  that  publication  was  con¬ 
tinuing  for  the  daily  Southtown  Economist  and  its  25  other 
south  side  and  south  suburban  papers,  as  well  as  for  the 
Christian  Science  Monitor's  midwest  edition  and  the 
Chicago  Daily  Defender.  Supervisory  personnel  are  cur¬ 
rently  manning  the  presses  for  the  group  whose  combined 
circulation  totals  225,000. 

The  striking  workers,  members  of  United  Steelworkers 
Union,  Local  13881,  Sunday  voted  63  to  33  to  reject  a  con¬ 
tract  proposal  which  called  for  an  8%  salary  increase  the  first 
year,  a  614%  increase  the  second  year  and  a  7%  increase 
third  year.  The  striker’s  original  contract  expired  February 
28. 
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Colville  won  with  this  picture  of  Scott  Finlay  about  to  crash 
into  a  tree  in  the  Canadian  Downhill  ski  championships  at  Lake 
Louise  last  year.  Colville  was  shooting  with  motor  drive  when  he 
realized  Finlay  was  out  of  control — this  was  the  7th  of  9  frames 
in  the  series.  Finlay,  paralyzed  by  the  fall,  remains  in  the 
hospital. 


Padlocks  from 
Cleveland  to  Atlanta 
for  as  little  as  ^ 
&t  a  pound,  i 


Machine  tools  from 
Detroit  to  Charlotte 


6<  a  pound. 


Dallas  to  Charlotte 


Hardware  from  i 
Miami  to  New  York 


Frozen  meat  from 


11 C  a  pound. 


Movie  film  from 
Los  Angeles 
to  Orlando 
for  as  little  as 
13«  a  pound. 


Note:  Rates  shown  are  airport-to-airport  and  are  based  upon 
shipping  a  minimum  of  5-10  containers  at  maximum  load. 


EASTERN  PRESENTS 
THEG05TCUTTERS 

NOW,GET  AIR  SPEED  ATTWJCK  RATES 
EVERirWHERE  WE  FLY  IN  THE  CONTINENTAL  U.S. 


IOC  a  pound. 


Equipment  from 
Boston  to  Houston 
for  as  little  as 
lie  a  pound. 


Pharmaceuticals  from 
New  York  to  Atlanta 
for  as  little  as 
,  7C  a  pound. 


Publications  from 
Washington  to  Tampa 
for  as  little  as 
8C  a  pound. 


Computer  software  from 
Atlanta  to  Seattle 
for  as  little  as 
13C  a  pound. 

«  Citrus  fruit  from 
,,1  Orlando  to  St.  Louis 
lA  for  as  little  as 
\  9«  a  pound. 


Fruit  from 
Portland  to  Miami 
for  as  little  as 
15C  a  pound. 


Electronics  from 
San  Francisco 
to  Miami 
for  as  little  as 
13C  a  pound. 


Eastern  pioneered  deep  discounts 
for  high-density  freight  in  1972. 

But  that  was  just  in  big  LD-3  con¬ 
tainers,  and  just  to  a  few  markets. 

Now,  Eastern  is  pioneering  The 
Costcutters-containers  that  give 
you  low,  low  rates  for  your  high- 
density  freight  on  every  one  of 
Eastern’s  over  1,200  flights  to  85 
cities  in  the  Continental  U.S. 
every  day.  Rates  as  low  as  6(t  a 
pound  to  some  markets. 

THE  MORE  THE  CHEAPER. 

The  Costcutters  give  you  a  cost 
efficiency  and  scope  of  service 
that  remove  the  last  reasons  for 
not  shipping  by  air. 

The  Costcutters  are  fiberboard 
containers  9, 13  and  18  cubic  feet 
in  size,  each  holding  up  to  250 


pounds,  to  give  you  a  choice 
depending  on  the  density  of  your 
product.  And  the  more  contain¬ 
ers  you  ship,  the  cheaper  it  gets. 

For  example,  between  New  York 
and  Atlanta,  ship  three  Costcutter 
#1  containers  and  your  cost  is  $21 
per  container;  ship  ten  or  more 
and  the  cost  is  $16  per  container. 

You  buy  these  containers  at 
low  cost,  but  they  can  be  used 
again  and  again.  And  they’re  easy 
to  handle  and  store  because  they 
fold  up  flat.  We  also  continue  to 
offer  LD-3  containers  for  freight 
weighing  up  to  3,150  pounds  to 
key  major  markets. 

OURNEWCARG01RAC 

More  news  from  Eastern  is 
Cargotrac,  our  new  computerized 


freight  control  system  that  tracks 
your  cargo  every  step  of  the  way. 

Prove  to  yourself  we  now  have 
everything  going  for  your  shipment. 
Let  us  quote  you  some  Costcutter 
rates,  and  the  low  cost  of  pickup 
and  delivery  if  you  need  it. 

^Mail  to  Jerry  Schorr,  Vice  President  ^ 

I  Cargo  Sales,  Eastern  Airlines,  Inc.  I 
I  FO.  Box  787,  Miami,  Florida  33148  | 

I  Please  send  me  your  new  brochure  on  • 

I  The  Costcutters.  eap-3 

I  Name _  | 

I  Title _  I 

I  Company _ I 

I  Address _  I 

I  City _  I 

I  State  Zip  I 

I _ ! 


^  EASTERN  Air-Freight 

WE  HAVE  TO  EARN  OURWINGS  EVERY  DAY 


,1  I  0 
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Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Mixed  views 

Last  week  E&P  quoted  newspaper  editors  giving  mixed 
views  on  “the  case  of  the  hydrogen  bomb,”  as  we  called  it.  Our 
editorial  said  that  no  matter  which  way  the  courts  rule  in  this 
matter  “the  press  and  the  public  will  be  the  losers.” 

Already,  the  press  is  getting  its  “lumps”  from  the  public  for 
supporting  the  magazine’s  right  to  publish  without  govern¬ 
ment  interference.  “The  press”  is  being  chastized  for  its  lack 
of  moral  responsibility.  It  is  being  criticized  for  a  “publish 
and  be  damned”  attitude. 

It’s  a  bum  rap! 

Last  week  E&P  quoted  three  of  the  most  important  and 
responsible  newspaper  editors  in  the  country — Ben  Bradlee 
of  the  Washington  Post,  Reg  Murphy  of  the  San  Francisco 
Examiner,  and  Bob  Clark  of  the  Courier- Journal  and  Louis¬ 
ville  Times — saying  they  would  not  have  published  the  story. 
Clark  epitomized  the  feeling  by  saying:  “I  don’t  think  the 
press  has  the  complete  right  to  damn  well  publish  anything  it 
pleases.” 

In  this  issue,  E&P  quotes  Abe  Rosenthal  of  the  New  York 
Times  (he  was  unavailable  in  time  for  last  week’s  issue)  as 
saying  he  would  not  have  published  the  story,  either. 

There  are  many  other  editors  around  the  country  who 
agree  with  them  and  we  feel  this  exhibits  a  high  degree  of 
moral  responsibility. 

What  the  critics  don’t  understand,  however,  is  that  a  lot  of 
newspaper  editors — and  some  of  those  already  mentioned — 
believe  government  should  stay  out  of  the  editing  business. 
If,  as  editors  of  The  Progressive  assert,  all  the  information  in 
the  article  was  available  in  the  public  domain,  then  who  is  the 
government  trying  to  protect? 

It  is  a  bad  case  that  will  make  bad  law,  as  we  noted  last 
week,  and  it  is  already  apparent  that  the  press  is  going  to  be 
blamed  for  something  many  responsible  segments  were  op¬ 
posed  to. 

Incentive  ad  rates 

For  years  national  advertisers  have  complained  to  news¬ 
paper  ad  groups  about  the  local-national  differential  which 
they  said  was  unfair  and  put  newspapers  at  a  disadvantage 
in  selling  national  advertising.  For  some  it  was  an  excuse;  for 
others  it  was  a  serious  beef. 

Now,  for  the  first  time,  newspapers  as  a  group  are  taking 
steps  to  answer  the  criticism  and  solve  the  problem.  The 
Newspaper  Advertising  Bureau  has  announced  that  557 
newspapers  are  now  offering  incentive  discounts  to  national 
advertisers  for  specific  space  contracts.  Of  major  importance 
is  the  fact  that  491  of  those  are  offering  discounts  for  the  first 
time  replacing  flat  rates  previously  quoted. 

Executives  of  the  Bureau,  the  newspapers  represented, 
and  the  Newspaper  Advertising  Sales  Association  deserve 
commendation  for  this  forward  step. 
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Letters 


TRIVIAL  DATA 

I  am  concerned  about  how  much  free¬ 
dom  is  allowed  a  reporter  when  asked  to 
describe  an  event  or  person. 

In  the  Englebert  Humperdink  press 
gag  story  (E&P,  March  3)  the  main  thrust 
of  the  article  was  not  lost  but  I  must  take 
exception  with  one  key  phrase  in  the  first 
paragraph. 

The  phrase  described  the  sex  life  of  the 
singer  and  a  23-year-old  Queens,  N.Y. 
Sunday  school  teacher.  What  relevance 
to  the  story  is  the  fact  that  she  teaches 
Sunday  school?  What  purpose  does  it 
serve  other  than  to  add  some  unneces¬ 
sary  spice  to  the  story? 

Following  this  kind  of  reporting  I  make 
the  following  suggestions:  The  singer  had 
alleged  sexual  relations  with  a 
Methodist,  bleached  blonde,  left- 
handed,  former  gall  stone  patient, 
member  of  Pro-Life,  non-drinker,  PTA 
president,  sufferer  of  the  heartbreak  of 
psoriasis,  Sunday  school  teacher. 

An  honest  report  does  not  need  trivial 
information.  Those  of  us  who  claim  our 
profession  to  be  the  last  foothold  on  a 
free  world  have  made  a  promise  of  fair 
reporting  to  our  readers. 

Let  us  not  practice  what  we  breach. 

Steve  Stark 
(Stark  publisher  Lake  County  (Minn.) 
News~Chromcle.) 

*  ♦  ♦ 

THREAT  TO  LITERACY 

Assaults  on  the  English  language  by 
“reformers”  of  grammar  and  spelling  are 
nothing  new,  but  a  new  movement  de¬ 
scribed  as  an  attempt  to  adapt  it  “to  the 
electronic  age”  appears  to  present  an  es¬ 
calated  threat  to  literacy. 

American  Teacher,  the  house  organ  of 
the  American  Federation  of  Teachers, 
warns  that  “a  pair  of  English  professors 
from  Eastern  New  Mexico  University 
are  traveling  around  the  country  calling 
for  teachers  to  scrap  the  rules  of  tradi¬ 
tional  English  and  replace  them  with 
‘open  structure’  or  ‘grammarless  lan¬ 
guage.’  ” 

Claiming  that  today’s  students  are  un¬ 
able  to  master  standard  grammar,  these 
New  English  evangelists  would  have 
students  write  phrases  spliced  together 
by  commas  or  separated  by  periods  until 
they  have  exhausted  whatever  thoughts 
they  are  supposedly  conveying. 

Two  years  ago,  as  a  working  newspa¬ 
per  editor,  I  would  have  dismissed  such 
an  idea  as  a  crank  notion  and  have  con¬ 
fined  my  concern  to  the  quality  of  writing 
displayed  by  applicants  from  the  local 
journalism  school.  Since  then,  having  re¬ 
turned  to  graduate  school  and  worked  as 
a  part-time  journalism  instructor,  I  have 
learned  that  the  problem  of  poor  writing 
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has  deep  roots  in  our  educational  sys¬ 
tem. 

Some  of  my  students  have  had  NO 
instruction  in  grammar  since  elementary 
school.  A  teacher  with  an  advanced  de¬ 
gree  in  English  education  from  a  pres¬ 
tigious  university  tells  me  that  teaching 
grammar  is  considered  “unimportant.” 

As  a  result,  students  begin  their  first 
news  writing  assignment  without  the 
faintest  conception  of  the  difference  be¬ 
tween  an  independent  clause  and  an  ap- 
positive  phrase.  Students  who  are  used 
to  being  praised  for  their  writing  find 
their  egos  bruised,  their  grades  dismal 
and  their  journalistic  ambitions  frus¬ 
trated.  Some  learn  quickly,  but  some  fall 
by  the  wayside.  Much  potential  talent  is 
lost. 

As  journalists  concerned  about  the  fu¬ 
ture  of  our  profession,  we  all  should  pay 
much  more  attention  to  the  quality  of 
English  instruction  in  our  secondary 
schools.  Otherwise  we  may  someday 
find  ourselves  forced  to  fill  our  ranks 
from  a  small  elite  trained  in  language 
skills,  while  we  write  for  an  audience 
that  no  longer  appreciates  those  skills. 

William  Benham 
(Benham,  who  is  a  graduate  teaching  fel¬ 
low  at  the  University  of  Oregon,  was 
editor  of  West  Hawaii  Today  in  Kona.) 

*  «  « 

GOOD-BYE  BOSSES 

Shades  of  Max  and  Moe  Annenberg, 
do  you  realize  that  circulation  “bosses” 
are  disappearing  from  the  newspaper 
scene? 

No,  they  are  not  being  replaced  by 
machines.  The  new  circulation  guys — 
and  gals — have  been  to  college,  earned  a 
degree  or  two,  and  now  plan  consumer 
marketing  instead  of  plotting  mere  circu¬ 
lation. 

This  has  to  be  a  plus  for  newspapers. 
Circulation,  however  hot,  suggests  little 
more  than  a  cold  statistic.  Consumer 
marketing  converts  that  statistic  into 
money — spending  members  of  live 
families.  That’s  a  meaningful  difference 
to  everyone  on  the  paper — publisher, 
editor,  reporter,  advertising  manager  et 
al. 


This  observation  comes  from  reading 
in  Editor  &  Publisher  some  weeks  ago 
about  a  group  of  New  York  area  home 
delivery  operators  forming  Big  Apple 
Delivery  Service  as  an  alternate  service. 

Head  of  the  outfit,  it  noted,  is  Donald 
R.  Young,  a  Harvard  Business  School 
graduate  who  had  13  years  of  marketing 
experience  with  Procter  &  Gamble  be¬ 
fore  he  became  advertising  vice  presi¬ 
dent  of  Standard  Brands.  He  is  the 
biggest  newspaper  home  delivery 
operator  in  southern  Connecticut. 

Allied  with  him  are,  among  others, 
Vincent  J.  Walsh  Sr.,  an  MBA  working 
for  a  law  degree,  who  operates  the 
biggest  home  newspaper  delivery  in  New 
Jersey;  and  E)onato  Ian,  who  has  MA 
and  MS  degrees  and  is  working  for  a 
doctorate,  and  who  operates  one  of 
Manhattan’s  largest  home  deliveries. 

The  journalism  schools  have  helped 
considerably  to  raise  the  professionalism 
of  news  and  editorial  staffs.  Now  the  col¬ 
leges  are  doing  the  same  for  business 
staffs.  You  see  evidence  of  this  in  the 
news  of  promotions  and  appointments  in 
every  issue  of  Editor  &  Publisher. 

Irvin  S.  Taubkin 
(Taubkin  is  a  partner  in  Goldstein  and 
Taubkin,  a  public  relations  agency.) 

3(t  ♦  ♦ 


SHORT  TAKES 

Marathon  swimmer  Diana  Nyad,  who 
failed  in  a  ballyhooed  attempt  to  swim 
from  Cuba  to  the  U.S.,  has  been  used  for 
$1  million  by  65-year  old  marathoner 
Walter  Poenisch.— C/i/ca^o  Tribune. 

*  *  ♦ 

When  Scott  kept  running,  he  said,  he 
fired  one  low  shot  from  his  12  guage 
shotgun.  Scott  was  struck  by  17  pellets  in 
the  legs  and  bottons. — Pueblo  (Colo.) 
Chieftain . 

The  car  came  to  rest  against  the  guard¬ 
rail  about  100  years  from  where  the  two 
cars  first  hit. — Spokane  (Wash.)  Daily 
Chronicle. 


EDITOR'S  COMMENT  I 

Harry  McCawley 
Managing  Editor 
The  Republic 
Columbus,  Indiana 

“Most  importantly,  The  Times’  Pony  Wire  has  given 
us  a  broad  range  of  features,  columns  and  back¬ 
grounders.  Now,  with  columnists  like  Satire,  Wicker 
and  Reston  appearing  in  The  Republic-we’ve  added 
new  dimensions  to  our  coverage  of  the  national  and 
international  scene.” 

She  J^elu  2|oTk  Sinter 
NEWS  SERVICE 
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writing  about  pemle  \riio 
are  influencing  the  worn  around 
them,  the  Monitor  i^i^s 
readers  how  much  individuals 


still  count  in  a  mass  (H^anization 
woridT 


PattK’la  Marsh 

St)ecial  Sections  Editor 

The  Christatn  Science  Monitor 


Getting  a  project  off  to  a  good  stall  is 
always  a  challenge.  Pamela  Marsh  handles  it 
with  finesse. 

In  1975,  she  became  editor  of  the  Monitor’s 
new  weekly  Intei’national  edition,  and  three 
yeai’s  latei-  when  the  Monitor  launched  a  new 
pullout  section  for  the  daily  editions  her  talents 
were  again  tapped. 

For  the  special  section,  she  draws  on  her 
many  interests  to  ensure  Monitor  readers  a 
.stimulating  blend  of  serious  and  not-so-serious 
topics— from  a  profile  of  inflation-fighter  Alfred 
Kahn  to  the  world  of  the  Osmond  family,  from 
Muppetmania  to  the  ethics  of  honesty. 

Oiiginally  from  England,  she  worked  for  a 
time  as  assistant  to  the  director  of  London’s 
Tate  Galleiy,  and  during  World  War  II  she 
served  in  General  Eisenhower’s  headquarters. 
After  the  war,  a  long-hoped-for  visit  to  the 
United  States  turned  into  a  long-term  residence. 
Since  joining  the  Monitor  in  1953,  she’s  served 
on  the  overseas  news  desk,  been  editor  of  the 
Book  Page,  and  written  for  nearly  all  the  other 
feature  pages. 

Along  the  way,  she’s  learned  that  people’s 
own  experiences  best  illustrate  present  is.sues 
and  the  paths  to  solutions.  This  approach  makes 
issues  come  alive  for  readers,  and  may  even 
provoke  the  re.sponse,  “Yes,  I  could  do  that,  too!” 

This  understanding  of  what  will  enrich 
readei’s’  outlooks  helps  make  the  Monitor  a 
newspaper  relied  on  by  its 
own  .subscribers  in  144 
countries,  and  by  the  16 
million  readers  of  the  190 
newspapei’s  worldwide  that 
subscribe  to  The  Christian 
Science  Monitor  News  and 
Photo  Service.  A  way  of  seeing. 
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U.S.  wire  services 
staff  Peking  bureaus 


By  Lenora  Williamson 

The  Associated  Press  and  United 
Press  International  this  week  announced 
names  of  correspondents  who  will  staff 
their  newly  authorized  Peking  bureaus. 

Opening  of  the  bureaus  will  mark  the 
first  time  since  1949,  when  the  Com¬ 
munists  assumed  power,  that  the  U.S. 
news  services'  reporters  have  operated 
in  mainland  China  offices.  Reporters, 
photographers,  editors  and  executives 
have  made  a  number  of  trips  to  China 
since  1971 . 

Special  Correspondent  John  Roderick, 
a  30-year  China-watcher  from  his  post  in 
Tokyo,  and  AP  Newsfeatures  writer  Vic¬ 
toria  Graham  will  staff  the  Associated 
Press  bureau.  Roderick  will  be  chief  of 
bureau. 

United  Press  International  has  an¬ 
nounced  appointment  of  Robert  Crabbe 
and  Aline  Mosby  as  first  correspondents 
for  its  bureau.  Crabbe,  a  specialist  on 


covering  the  visit  of  the  Boston  Sym¬ 
phony  Orchestra. 

Discussions  about  stationing  resident 
correspondents  have  been  on-going  but 
to  no  avail  while  the  two  countries  did 
not  have  formal  diplomatic  relations.  Re¬ 
lations  were  established  January  1,  dis¬ 
cussions  resumed  with  an  agreement 
reached  during  the  visit  to  the  U.S.  of 
China's  Vice  Premier  Deng  Xiaping 
(Teng  Hsiao-ping),  according  to  AP 
sources. 

In  1973,  then  AP  President  Wes  Gal¬ 
lagher  and  then  chairman  Paul  Miller 
negotiated  an  agreement  for  an  exchange 
of  news  between  AP  and  the  official 
China  news  agency,  Xinhua  (Hsinhua). 

Recently,  the  Chinese  government 
also  said  that  a  small  number  of  other 
permanent  American  correspondents 
would  be  admitted  in  April.  Early  in 
March,  the  U.S.  Embassy  in  Peking  said 
that  the  two  American  news  organiza¬ 
tions  would  be  allowed  two  correspon- 


U.S.  reporters. 

Graham  joined  AP  in  1972  after  work¬ 
ing  for  newspapers  in  California  and 
Nevada  following  graduation  from  Stan¬ 
ford  University.  She  spent  a  year  in  the 
Indianapolis  bureau  and  then  transferred 
to  her  native  San  Francisco  for  2  years, 
moving  to  the  New  York  headquarters  as 
a  member  of  the  Living  Today  depart¬ 
ment  in  1975.  Last  July  Graham  joined 
the  Newsfeatures  department. 

Crabbe,  also  a  native  of  San  Fran¬ 
cisco,  has  been  in  UPI's  Tokyo  bureau 
for  the  past  10  years.  He  holds  a  jour¬ 
nalism  degree  from  San  Jose  State  Col¬ 
lege  and  a  master's  degree  in  Asian  stud¬ 
ies  from  the  University  of  California. 
Crabbe  has  written  on  the  return  of 
American  war  prisoners  from  Vietnam 
and  on  the  plight  of  refugees  after  the  fall 
of  Saigon  in  1975.  He  was  once  jailed  by 
security  police  when  he  covered  an 
anti-government  demonstration  in  India 
during  an  emergency  decreed  by  the  then 
Premier  Indira  Gandhi. 

Aline  Mosby  is  currently  based  in 
UPI's  Paris  bureau.  She  is  a  native  of 
Missoula,  Montana,  and  a  journalism 
graduate  of  the  University  of  Montana. 
Mosby  was  UPl  Hollywood  correspon¬ 
dent  for  6  years  and  transferred  to  Mos- 


AAosby 

Asian  history,  politics,  and  economics, 
will  head  the  bureau. 

UPI  vicepresident  and  editor  in  chief, 
H.L.  Stevenson,  who  made  the  an¬ 
nouncement  for  his  service,  said  Crabbe 
and  Mosby  had  applied  for  visas  and  the 
bureau  will  open  “immediately  upon  re¬ 
ceipt  of  approval  from  the  Peking  gov¬ 
ernment." 

Keith  Fuller,  AP  president  and  general 
manager,  said  the  final  approval  for 
opening  of  the  AP  bureau  came  in  a  cable 
to  him  from  the  Information  Department 
of  China's  Foreign  Ministry  March  15, 
and  the  names  of  Roderick  and  Graham 
were  submitted  to  the  Peking  Informa¬ 
tion  Ministry  March  16.  Roderick  hap¬ 
pened  to  be  in  China  at  the  time  on  a  visa 


Crabbe 

dents  each  and  that  they  would  have  to 
use  their  hotel  rooms  for  offices  for  an 
indefinite  period  because  of  the  housing 
shortage. 

Roderick,  a  native  of  Portland,  Maine, 
was  the  first  American  reporter  to  visit 
the  Chinese  mainland  in  20  years  when  in 
1971  he  accompanied  a  U.S.  table  tennis 
team  for  the  visit  that  marked  beginning 
of  the  thaw  in  Chinese-American  rela¬ 
tions. 

Roderick  joined  AP  after  graduation 
from  Colby  College  and  served  in  Cairo, 
London,  Paris,  Hong  Kong,  and  Viet¬ 
nam  before  his  current  China-watching 
post  in  Tokyo.  He  served  in  World  War 
II,  rejoining  AP  assigned  to  China.  He 
was  there  until  China  closed  the  door  to 


Graham 

cow  in  1959  where  she  was  the  only  per¬ 
manent  American  woman  correspondent 
in  the  Soviet  capital  for  almost  3  years. 

Mosby's  interview  with  Lee  Harvey 
Oswald  when  he  first  arrived  in  Russia  is 
included  in  the  Warren  Commission  Re¬ 
port  on  President  Kennedy's  death.  She 
covered  then  Vice  President  Nixon's  trip 
to  Siberia  in  1959,  and  her  experiences 
were  told  in  her  1962  book,  “The  View 
from  No.  13  People's  Street, "the  ad¬ 
dress  of  UPI's  bureau  in  Moscow  at  the 
time. 

Mosby  has  been  in  Paris  since  1962 
and  in  1964  was  awarded  a  Ford  Founda¬ 
tion  scholarship  to  study  Sino-Soviet  af¬ 
fairs  at  Columbia  University,  her  studies 
including  the  Chinese  language. 


Roderick 
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491  dailies  offer  national 


ad  discounts 


By  Sam  Cremin 

and  John  Consoli 

The  newspaper  industry’s  “crusade” 
to  increase  the  amount  of  national  adver¬ 
tising  in  daily  newspapers  has  been 
warmly  received  by  newspapers  around 
the  country. 

As  of  March  I9,  a  total  of  557  daily 
newspapers  have  indicated  that  they  will 
offer  discounts  to  national  advertisers 
who  sign  annual  contracts  totaling  6,  13, 
26  or  52  pages  which  they  may  use  for 
any  combination  of  full-page,  half-page, 
quarter-page  or  eighth  page  ads. 

Of  the  557  who  announced  that  they 
will  participate  in  this  program,  which 
has  been  labeled  “Newsplan”  by  the 
Newspaper  Advertising  Bureau,  491  are 
offering  this  type  of  discount  to  national 
advertisers  for  the  first  time.  Another  24 
newspapers  are  offering  a  higher  percen¬ 
tage  of  discount  than  they  previously  of¬ 
fered  to  national  advertisers.  Another  42 
newspapers  are  offering  the  same  dis¬ 
count  as  previously  offered  to  national 
advertisers. 

Newspaper  Ad  Bureau  president  Jack 
Kauffman,  who  said  there  is  a  “crusade” 
within  the  newspaper  business  to  lure 
more  national  ad  dollars  into  newspa¬ 
pers,  said  if  the  amount  of  national  ad¬ 
vertising  currently  being  run  in  newspa¬ 
pers  were  calculated  to  include  the  dis¬ 
counts  now  being  offered  under  this  new 
program,  national  advertisers  would  be 
saving  some  $40  million. 

Kauffman  said  that  figure  was  calcu¬ 
lated  by  Bureau  vicepresident  of  market¬ 
ing  Charles  Kinsolving. 

“We  don’t  want  to  lose  that  $40  mil¬ 
lion,”  Kauffman  said.  “We  will  recom¬ 
mend  that  the  money  national  advertis¬ 
ers  save  (if  they  take  advantage  of  the 
contracted  discount  rates)  be  reinvested 
into  newspapers.” 

Kauffman  said  the  new  discount  ad 
plan  for  national  advertisers  is  only  the 
“first  of  several  steps  aimed  at  making 
newspapers  a  real  national  ad  medium.” 

Kauffman  said  under  this  program, 
advertisers  can  also  be  offered  one  or¬ 
der,  one  bill.  He  said,  however,  that  a 
sophisticated  use  of  one  order,  one  bill  is 
still  something  down  the  road.  He  said 
other  steps  the  industry  will  be  working 
on  in  the  future  to  lure  more  national 
advertisers  into  newspapers  is  better  re¬ 
production  and  standardization  of  for¬ 
mats. 

Kauffman  said  the  Bureau  nor  anyone 
else  in  the  industry  has  told  the  indi¬ 
vidual  newspapers  participating  in  the 
program  what  percentage  of  discounts  to 
charge.  Each  newspaper,  he  said,  made 
10 


for  first  time 


that  decision  for  itself. 

Under  the  program,  rate  quotations 
and  discounts  are  put  into  the  Ad  Bureau 
computer  along  with  other  information 
needed  by  advertisers  in  planning  and 
purchasing  a  newspaper  schedule. 

Three-man  sales  teams  of  ad  execu¬ 
tives  consisting  of  a  member  of  the  Ad 
Bureau,  a  member  of  a  newspaper  rep 
company  and  a  newspaper  ad  director 
will  ultimately  visit  the  top  200  national 
advertisers. 

In  next  week’s  issue  (March  31),  Editor 
&  Publisher  will  carry  a  complete  list  of 
the  557  newspapers  offering  incentive  dis¬ 
count  rates  to  those  national  advertisers 
who  contract  to  run  a  schedule  of  ads  in 
modular  size.  The  listing  will  include  the 
name  of  the  paper  and  the  percentage  of 
discount  for  advertisers  that  contract  for 
6,  13,  26  or  52  pages  annually. 

Mac  Morris,  head  of  national  advertis¬ 
ing  for  the  Bureau  said  the  sales  teams 
will  first  make  calls  on  the  44  largest 
newspaper  advertisers  to  discover  their 
interests  and  target  markets. 

The  teams  will  take  these  interests  and 
markets  and  construct  a  plan  whereby 
the  advertiser  could  use  newspapers  to 
reach  his  audience. 

Morris  said  it  would  take  about  two 
months  for  the  sales  teams  to  cover  the 
top  44  national  advertisers.  The  next 
priority  group  will  be  the  next  55  largest 
advertisers,  followed  by  the  next  100. 

Robert  H.  Lambert,  president  of  Story 
&  Kelly-Smith,  and  also  the  Newspaper 
Advertising  Sales  Association  president 
said  that  he  expected  the  first  meetings 
with  the  laigest  44  advertisers  to  begin 
with  a  standardized  presentation  and 
lead  into  a  round  table  discussion  of  the 
primary  concerns.  Lambert  stressed  that 
these  meetings  would  sell  the  concept  of 
newspaper  advertising  and  not  particular 
newspapers. 

Morris  said  top  priority  categories  are 
airline  and  cigarette  advertisers,  who  are 
already  big  users  of  newspapers. 

Kauffman  said  that  the  Bureau  would 
announce  the  first  major  newspaper  sell 
of  this  modular  discount  plan  within  a 
week. 

“Newsplan”  has  been  lauded  as  a 
positive  step  by  the  American  Associa¬ 
tion  of  Advertising  Agencies’  Media  Pol¬ 
icy  Committee  and  the  Association  of 
National  Advertisers.  Jules  Fine  of  the 
4A  media  policy  committee  and  executive 
vicepresident  and  director  of  marketing 
services  for  Ogilvie  &  Mather,  Inc.  said, 
“We  applaud  the  concept  of  establishing 
new  discount  opportunities  for  national 


advertisers.  It  is  a  very  encouraging  step 
forward.  And,  we  strongly  support  the 
Bureau’s  effort  in  this  direction.  It  is  a 
meaningful  way  for  newspapers  to  dem¬ 
onstrate  responsiveness  to  our  needs  and 
renewed  interest  in  national  advertising 
dollars.” 

Last  year  national  advertisers  spent  a 
total  of  $24.5  billion  in  all  media  accord¬ 
ing  to  the  figures  provided  by  the 
McCann-Erickson  Advertising  Agency. 
Newspapers  received  only  $1.81  billion, 
of  which  $200  million  represents  free 
standing  inserts  (not  affected  by  the 
“newsplan”  discount  rates.) 

On  behalf  of  the  Association  of  Na¬ 
tional  Advertisers’  Newspaper  Advertis¬ 
ing  Committee,  William  Edgley,  chair¬ 
man,  who  is  director  of  media  services 
for  the  Pillsbury  Company,  Minneapolis, 
said,  “If  this  program  results  in  greater 
efficiencies  for  national  buyers  of  the 
medium,  it  will  be  a  most  welcome  re¬ 
sponse  to  concerns  we  have  expressed 
for  years  about  our  difficulties  in  using 
newspapers  effectively.” 

Under  the  plan,  discounts  for  national 
advertisers  can  be  as  much  as  50%  for 
those  contracting  for  52  page  schedules. 

Grand  Jury  raps 
and  then  praises 
Stockton  reporter 

A  County  Grand  Jury  last  week  chas¬ 
tised  a  Stockton  (Calif.)  Record  reporter 
for  “failure  to  cooperate”  in  its  investi¬ 
gation  of  health  code  violations  at  the 
same  time  it  recommended  the  elimina¬ 
tion  of  abuses  cited  in  his  series  of  arti¬ 
cles. 

Newsman  Richard  Chavira,  supported 
by  publisher  Robert  Uecker  and  manag¬ 
ing  editor  Jim  Hushaw,  defied  an  adminis¬ 
trative  subpoena  by  refusing  to  testify 
before  the  Grand  Jury  on  matters  uncov¬ 
ered  in  his  investigative  pieces. 

Last  month,  Chavira  wrote  several 
stories  examining  the  performance  of  the 
San  Joaquin  Health  District  in  inspecting 
Stockton  area  restaurants  for  health  code 
violations.  The  articles  said  the  district 
had  failed  in  a  number  of  cases  to  follow 
up  earlier  investigations  into  health  code 
violations  and  that  the  District  Attorney 
had  not  prosecuted  in  some  instances. 

Chavira  and  Hushaw  maintained  that 
confidential  sources  were  involved.  The 
Grand  Jury  did  not  move  for  contempt 
proceedings  against  Chavira. 

Said  Hushaw:  “The  attempt  to  get 
Chavira  to  testify  was  probably  a  well- 
intentioned  action  on  the  jury’s  part,  but 
they  overlooked  the  importance  of  main¬ 
taining  the  confidentiality  of  his  sources. 
His  appearance  before  the  jury  would 
have  had  a  chilling  effect  on  news  gather¬ 
ing  here.” 

The  Grand  Jury  urged  stronger  en¬ 
forcement  of  the  county  health  code. 

EDITOR  &  PUBLISHER  for  March  24, 1979 


Justice  Department  probes 
Gannett-Combined  merger 


By  I.  WiUiam  Hill 

The  antitrust  division  of  the  Justice 
Department  is  investigating  the  proposed 
Gannett-Combined  Communications 
merger,  it  was  revealed  this  week  when 
Senator  Larry  Pressler  (R-S.D.)  released 
an  exchange  of  correspondence  with 
John  H.  Shenefield,  assistant  attorney- 
general  in  charge  of  antitrust  matters. 

Shenefield  told  Pressler  that  his  divi¬ 
sion  is  investigating  the  merger  both  in  a 
“national  Newspaper  advertising  market 
and  in  those  local  markets  where  there  is 
competition  between  Gannett  newspa¬ 
pers  and  Combined’s  other  media 
properties — outdoor  advertising,  and 
television  and  radio  stations". 

Pressler,  who  is  drafting  legislation  to 
amend  the  anti-trust  laws  to  include 
media  monopolies,  had  written  Attorney 
General  Griffin  Bell  in  December  re¬ 
questing  the  Justice  Department’s  opin¬ 
ion  on  why  media  conglomerates  have 
not  fallen  under  anti-trust  enforcement 
by  the  Justice  Department  under  present 
law.  He  said  he  wanted  to  know  antitrust 
intentions  with  regard  to  such  conglom¬ 
erates  as  CBS;  Time,  Inc.;  Dow  Jones; 
Knight-Ridder;  Gulf  and  Western;  Gan¬ 
nett;  Newhouse  and  Scripps-Howard. 


The  “political  rhetoric  and  controver¬ 
sial  language”  rejected  by  UNESCO  last 
fall  in  Paris  has  turned  up  again  in  an 
interim  report  to  UNESCO  by  the  Inter¬ 
national  Commission  for  the  Study  of 
Communications  Problems,  ANPA  Gen¬ 
eral  Manager  Jerry  W.  Friedheim  points 
out  in  a  letter  directed  last  week  to  the 
commission’s  president,  Sean  MacBride. 

Mahtar  M’Bow,  director  general  of 
UNESCO,  more  than  a  year  ago  named  a 
16  member  commission  to  study  all 
phases  of  international  communications 
problems.  The  final  report  is  due  this  fall. 

In  his  comments  to  MacBride, 
Friedheim  wrote:  “ANPA  notes  with 
concern  that  the  interim  report  points  di¬ 
rectly  ‘toward  a  new  world  information 
order’,  and  suggests  it  would  be  far  more 
constructive  for  your  commission  to  rec¬ 
ommend  instead  that  available  resources 
be  spent  to  build  upon  and  improve  exist¬ 
ing  communications  systems.” 

Reminding  MacBride  that  “the 
UNESCO  declaration  on  mass  media 
was  regarded  as  a  major  achievement — a 
reasonable  accommodation  of  views 
from  both  the  developed  and  the  de¬ 
veloping  nations”.  Friedheim  said  “it 
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“These  are  examples  of  media  con¬ 
glomerates  that  are  nearly  pure 
monopolies  in  our  society,”  Pressler 
wrote.  “Not  only  do  they  publish  huge 
chains  of  newspapers,  but  they  also  have 
cross-ownership  of  other  media 
outlets — including  polling  firms  book  dis¬ 
tribution,  pulp  mills,  timber  land,  record 
distribution  groups  and  other  activities 
not  directly  related  to  publishing.” 

Pressler  wrote  that  he  believes  the 
First  Amendme.it  is  being  threatened  by 
the  fact  that  a  small  handful  of  people 
have  ultimate  control  over  many  of  our 
media  and  publishing  outlets. 

The  attorney  general  turned  Pressler’s 
queries  over  to  Shenefield  who  replied 
on  March  7. 

“We  all  would  prefer  more  news 
sources  to  fewer,’’  Shenefield  re¬ 
sponded,  “but  the  antitrust  laws  do  not 
flatly  prohibit  media  conglomerates  any 
more  than  they  prohibit  other  kinds  of 
conglomerates.  Under  present  law,  some 
measurable  impact  on  competition  in 
some  market  must  be  proven  before  a 
merger  or  acquisition  will  be  held  to  vio¬ 
late  the  antitrust  laws.  Indeed,  the  courts 
have  been  generally  reluctant  to  con¬ 
demn  conglomerate  mergers  where  such 
an  impact  has  not  been  shown,  regard- 


would  be  most  unfortunate  if  the  ‘spirit 
of  Paris’  consensus  were  to  be  destroyed 
by  a  divisive  and  controversial  report 
from  your  commission.  If  its  final  report 
is  to  have  general  acceptance,  it  simply 
cannot  include  language  and  recom¬ 
mendations  which  have  already  been  re¬ 
jected  not  only  by  the  free  press  of  the 
world  but  also  by  the  international  com¬ 
munity  as  represented  in  the  Paris 
UNESCO  conference.” 

Friedheim  pointed  out  that  ANPA 
worked  for  and  publicly  endorsed  the 
consensus  reached  in  Paris.  “It  would 
not  wish  to  be  in  the  position  of  having  to 
as  vigorously  and  publicly  oppose  the 
report  and  recommendations  of  the 
commission  .  .  .  but  we  could  be  placed 
in  that  undesirable  position  if  the  final 
report  aqd  recommendations  include  the 
divisive  rhetoric  and  unacceptable  prop¬ 
ositions  which  mark  the  commission’s 
interim  report.” 

Friedheim  went  on: 

“ANPA  strongly  opposes  any  efforts 
toward  control  of  the  press  by  govern¬ 
ments  or  by  any  inter-governmental 
body.  There  are  a  number  of  govern¬ 
ments  today  which  appear  to  view  com- 


less  of  the  social  or  other  objections  that 
have  been  asserted. 

“Accordingly,  I  believe  that  we  may 
need  new  legislation  covering  acquisi¬ 
tions  of  very  large  firms,  whether  they 
are  in  the  news  and  information  business 
or  in  other  businesses.  Certainly,  this  na¬ 
tion  must  also  give  careful  consideration 
to  the  social  and  political  implications  of 
permitting  a  few  persons  to  control  sev¬ 
eral  media  sources.  Those  concerns 
carry  special  weight  when,  as  here,  con¬ 
centration  may  be  reflected  in  a  reduc¬ 
tion  in  the  diversity  of  opinion  or  the 
vigor  of  First  Amendment  expression.” 

Besides  pointing  out  the  current  inves¬ 
tigation  of  Gannett-Combined,  Shene¬ 
field  also  said  his  division  is  investi¬ 
gating  the  CBS  acquisition  of  Fawcett, 
a  major  paperback  book  publisher,  and 
ownership  and  control  of  prime  time  en¬ 
tertainment  programs  by  CBS  and  the 
other  two  networks. 

Shenefield  also  wrote: 

“The  Supreme  Court’s  decision  ap¬ 
proving  the  FCC’s  rule  permitting  the 
continuat'on  of  most  existing  local  media 
cross-ownership  disposed  of  the  Anti¬ 
trust  Division’s  efforts  to  terminate  those 
cross-ownerships  through  the  rulemak¬ 
ing  procedure.  We  are  continuing  to  re¬ 
view  those  situations,  especially  where  a 
monopoly  newspaper  owns  a  VHF  tele¬ 
vision  station,  with  the  possibility  of  fil¬ 
ing  individual  challenges  to  the  renewal 
of  the  broadcast  licenses  where  appro¬ 
priate.” 

munications  as  a  resource  to  be  ‘used  in 
the  public  interest’;  these  yearnings  by 
governments  for  control  over  communi¬ 
cations  are  against  the  best  interests  of 
free  peoples  and  should  not  be  encour¬ 
aged. 

“Specifically,  ANPA  strongly  opposes 
any  ‘right  of  reply’  concept  mandating 
that  individuals  or  organizations  who 
disagree  with  press  reports  must  be  given 
broadcast  time  or  newspaper  space  to 
reply  .  .  .  Responsible  editors  always 
are  willing  to  present  ‘the  other  side’  of 
any  controversial  issue  .  .  .  Competition 
for  readership  is  a  sufficient  incentive  for 
publishers  and  editors  to  act  responsibly. 
No  one  outside  a  newspaper  should  be 
assigned  to  dictate  editorial  decisions. 

“Similarly,  government  involvement 
in  the  formulations  of  professional  jour¬ 
nalist  codes  or  in  the  creation  of  press 
councils  are  steps  toward  a  controlled 
press,  and  should  be  avoided. 

“ANPA  strongly  endorses  the  concept 
of  voluntary  professional  codes  which 
offer  guidance  for  determining  ethical 
conduct.  But  ANPA  strongly  opposes 
formulation  of  such  codes  by  govern¬ 
ments  or  inter-governmental  bodies,  and 
we  especially  oppose  the  enforcement  of 
any  code  whatsoever  .  .  . 

“ANPA  is  concerned  also  about  po¬ 
tential  applications  which  may  evolve 
(Continued  on  page  29) 


Friedheim  questions  tone 
of  interim  MacBride  report 
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Fanning,  McClatchy  disclose 
plans  to  improve  Daily  News 


By  Jerome  F.  Sheldon 

In  what  seems  a  miracle  for  a  newspa¬ 
per  that  apparently  had  little  chance  for 
survival  six  months  ago,  the  Anchorage 
(Alaska)  Daily  News  will  be  rolling  off  its 
own,  brand  new,  seven-unit  Goss  Com¬ 
munity  press  on  Monday,  April  2. 

Press  installers,  electronics  techni¬ 
cians  and  carpenters  and  painters  have 
been  working  against  an  extremely  tight 
deadline,  before  the  Daily  News’s  four- 
year  joint  production  agreement  with  the 
Anchorage  Daily  Times  ends  on  March 
31. 

What  brought  the  miracle  about  was 
the  infusion  of  capital  by  the  McClatchy 
Newspapers  of  Sacramento,  Calif., 
which  acquired  an  80  per  cent  controlling 
interest  in  the  morning  Daily  News,  with 
editor  and  publisher  Kay  Fanning  and 
her  family  retaining  20%.  Terms  of  the 
McClatchy  acquisition  have  not  been 
disclosed. 

Mrs.  Fanning  and  C.  K.  McClatchy, 
editor  and  publisher  of  the  Sacramento 
(Calif.)  Bee  and  president  of  the 
McClatchy  Newspapers,  revealed  plans 
before  the  Greater  Anchorage  Chamber 
of  Commerce  recently  for  what  they 
called  a  “strong  and  compelling  newspa¬ 
per.” 

The  Daily  News,  with  a  circulation  of 
13,000,  has  been  printed  for  the  past  four 
years  in  the  plant  of  the  Anchorage 
Times,  that  has  an  afternoon  circulation 
of  48,000,  and  Sundays,  57,000. 

During  the  joint  production  arrange¬ 
ment,  the  first  to  be  authorized  by  the 
Justice  Department  under  the  Newspa¬ 
per  Preservation  Act  where  it  saw  the 
possibility  the  morning  newspaper  would 
fail,  the  Daily  News  retained  only  its 
news  and  editorial  staff.  Advertising, 
circulation  and  production  were  handled 
by  the  Times. 

The  agreement  between  the  two 
newspapers  was  terminated  after  a  bitter 
legal  dispute  last  year  between  Mrs. 
Fanning  and  Robert  B.  Atwood,  editor 
and  publisher  of  the  Times. 

In  the  final  six  months  of  the  joint  op¬ 
eration,  Mrs.  Fanning  had  to  find  new 
sources  of  capital  and  expertise  for  the 
relocation  and  independent  production 
of  her  newspaper.  It  seemed  an  impossi¬ 
ble  schedule  to  meet,  she  said,  but  with 
the  help  of  Edwin  Potts,  a  consultant, 
and  McClatchy,  whom  she  met  just  be¬ 
fore  Christmas,  the  Daily  News  has  ac¬ 
quired  not  only  a  building  but  the  press 
and  front-end  electronic  production  units. 

Editorial,  advertising  and  business  of¬ 
fices  as  well  as  the  production  plant  will 
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be  housed  in  a  16,000-square  foot 
warehouse  structure  in  the  Anchorage 
Industrial  Park.  The  site  was  purchased 
earlier  this  year  for  $1.2  million. 

Jim  Wright,  newly  hired  production 
manager  who  comes  to  the  Daily  News 
from  his  former  position  as  systems 
manager  for  the  Statesman-Journal 
Newspaper  Co.  in  Salem,  Ore.,  de¬ 
scribed  the  new  equipment. 

He  said  the  press  units  were  delivered 
in  Anchorage  on  February  27,  new  and 
direct  from  the  factory  in  Texas.  Erect¬ 
ing  crews  were  flown  in  and  the  press 
was  to  be  “totally  on  its  feet”  within 
three  weeks. 
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How  could  these  accelerated  schedules 
be  met?  Wright  was  asked.  “There  was 
a  lot  of  sweet  talk,”  he  admitted.  “Goss 
guaranteed  they  would  have  the  press 
up  and  operating.” 

With  the  new  press,  the  Daily  News 
will  be  able  to  print  28  pages  in  black  and 
white.  When  an  eighth,  color  unit  is 
added  in  the  summer,  the  capacity  will 
be  28  pages  in  full  color  or  32  pages  in 
spot  color. 

The  press  has  a  quarter-fold  attach¬ 
ment. 

Fifteen  SlI  terminals  will  be  placed  in 
the  editorial  and  classified  advertising 
departments.  Wright  said  the  units, 
manufactured  by  System  Integrators, 
Inc.  of  Sacramento,  are  equipped  with 
Ontel  video  screens  that  may  be  tilted,  as 
necessary,  to  eliminate  glare  for  the 
operator.  He  said  the  units  have  a  65  K 
memory  system  and  a  320  megabite 
drive.  They  are  designed  for  comprehen¬ 
sive  use.  for  editorial  and  classified  ad¬ 
vertising  composition  and  for  billing. 

The  terminals  will  connect  with  two 
Compugraphic  Unisetters  for  type  pro¬ 
duction. 

In  addition  the  Daily  News  will  ac¬ 
quire  two  Teleram  remote  terminals  for 
input  by  reporters  at  distant  locations. 
Transmission  would  be  via  telephone 
lines.  One  terminal  will  be  at  the  state 
capital  news  bureau  in  June,  and  the 
other  available  for  use  in  the  Anchorage 
area,  Wright  said. 

A  Robertson  500  camera  has  been  de¬ 
livered  as  well  as  a  Loge  film  processor. 

Chemicals  and  other  supplies  have 
been  purchased  through  the  New  Eng¬ 
land  Newspaper  Supply  Co. 

Two  high-speed  receivers,  Datastream 
and  Datafeatures,  will  be  installed  by  the 


Associated  Press.  In  addition  to  the  regu¬ 
lar  AP  news  service,  these  wires  will 
bring  in  the  complete  tables  of  the  New 
York  Stock  Exchange,  American  Stock 
Exchange  and  the  Chicago  options 
board. 

A  “piggyback”  feature  will  enable  the 
Daily  News  to  receive  Christian  Science 
Monitor  features  and  the  New  York 
Times  News  Service  as  well  as  an  added 
service,  the  Los  Angeles  Times-Wash- 
ington  Post  wire. 

In  their  appearance  before  the  Greater 
Anchorage  Chamber  of  Commerce,  Mrs. 
Fanning  and  McClatchy  said  they  were 
committed  to  giving  Anchorage  an  “out¬ 
standing  morning  newspaper.” 

“A  strong,  independent  newspaper  here 
cannot  be  controlled  from  the  ‘lower 
48,’  ”  McClatchy  said.  “Kay  Fanning 
will  continue  her  responsibility  as  editor 
and  publisher.” 

In  responding,  Mrs.  Fanning  said  the 
Daily  News  and  the  McClatchy  News¬ 
papers  were  “very  compatible  in  edito¬ 
rial  policy.” 

“I  believe  this  new  association  can 
have  a  very  positive  effect  on  Alaska 
journalism,”  she  said. 

The  Daily  News  was  founded  in  1946 
by  Norman  C.  Brown.  The  newspaper 
was  acquired  by  the  late  Lawrence  Fan¬ 
ning  and  Mrs.  Fanning  in  1967.  She  has 
been  editor  and  publisher  since  her  hus¬ 
band’s  death  in  1971. 

Under  her  direction,  a  series  of  articles 
on  the  power  of  the  Teamsters  Union  in 
Alaska  won  the  newspaper  the  Pulitzer 
Prize  for  Public  Service  in  1976. 

Two  years  ago,  when  financial  trou¬ 
bles  plagued  the  Daily  News,  local 
businessmen  formed  “A  Committee  for 
Two  Newspapers”  to  help  the  morning 
paper  survive. 

In  her  announcement  to  the  Anchor¬ 
age  chamber  about  planned  improve¬ 
ments,  she  said  the  Daily  News  will  have 
an  expanded  weekend  edition,  published 
on  Saturdays,  with  a  six-page  color 
comic  section  (printed  in  California)  and 
an  enlaiiged  television  section.  The  first 
weekend  issue  will  be  April  7. 

Mrs.  Fanning  said  the  newspaper,  in 
installing  its  own  production  plant,  is 
“creating  a  whole  new  business  in  An¬ 
chorage.  More  than  40  people  are  being 
hired,  some  newspaper  professionals 
from  the  ‘lower  48,’  but  mostly  from  An¬ 
chorage.” 

In  addition  to  Wright,  newcomers  to 
the  staff  include  Donald  Howson,  from 
the  Detroit  (Mich.)  Free  Press,  advertis¬ 
ing  manager,  and  Brian  Huntley, 
graduate  of  the  Stanford  University  Bus- 

{Continued  on  page  27) 
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Names  of  parents  released 
in  juvenile  crime  cases 


By  Rebecca  Nappi 

Fed  up  with  an  increase  in  juvenile 
crime  in  their  city,  officials  from  a 
Florida  city  authorized  the  release  of  the 
names  of  parents  whose  children  are  in¬ 
volved  in  crime. 

City  Commissioners  of  Coral 
Springs — a  suburb  approximately  20 
miles  from  Fort  Lauderdale — adopted 
the  startling  policy  recently.  Commis¬ 
sioners  argued  it  was  the  parent’s — not 
the  police’s —  responsibility  to  know 
what  their  children  are  doing  after  dark. 

“In  our  days,  parents  didn’t  want  us  to 
embarrass  them.  Parental  responsibility 
is  the  answer.  Publication  makes  people 
toe  the  line.  I  think  the  glare  of  publicity 
would  be  a  good  thing.  It’s  time  parents 
stood  up  and  took  some  responsibility,’’ 
said  Vice  Mayor  Ben  Geiger  whose 
suggestion  the  commission  adopted. 

The  city  could  face  some  legal  hurdles 
because  of  its  unique  policy.  Florida  law 
prohibits  the  release  of  juveniles’  names 
by  law  enforcement  officials.  The  media 
can  publish  the  names  if  it  obtains  them. 
When  it  comes  to  releasing  the  names  of 


parents,  Florida  law  is  vague  and  the  city 
expects  some  court  battles  to  clarify  it. 

The  names  of  parents  whose  children 
have  committed  crimes  comparable  to  a 
felony  will  be  made  available  by  the 
police  department.  Parents  whose  chil¬ 
dren  are  involved  in  three  incidents  of 
criminal  activity  also  risk  seeing  their 
names  in  the  headlines.  The  first  names 
are  to  be  available  by  the  end  of  the 
week. 

The  City  Commissioners’  ideas  might 
hit  a  few  snags  on  its  way  to  print.  The 
papers  with  the  largest  circulation  in  the 
area — The  Fort  Lauderdale  News  and 
the  Miami  Herald — have  indicated  they 
will  not  print  every  name  furnished  by 
the  police  department. 

Gore  Newspapers  Company,  pub¬ 
lishers  of  the  Sun-Sentinel  and  the  Fort 
Lauderdale  News,  will  publish  parents’ 
names  only  in  the  event  the  child  is  in¬ 
volved  in  a  major  crime,  such  as  murder 
or  robbery.  The  Miami  Herald  said 
names  will  be  printed  only  if  “newswor¬ 
thy.” 

A  twice-weekly  community  newspa¬ 
per,  the  Broward  Times,  will  print  all  the 


names  given  to  them  as  will  two  other 
small  newspapers  serving  Coral  Springs. 

The  city  has  the  highest  percentage  of 
juveniles  in  Broward  County,  and  this,  in 
part,  accounts  for  the  high  numbers  of 
crimes  the  juveniles  are  involved  in.  The 
police  department  estimates  that  85%  of 
crimes  in  the  city  of  30,000  are  commit¬ 
ted  by  youths  under  age  18. 

Ironically,  the  city  is  one  of  the  most 
affluent  in  the  county.  Approximately 
75%  of  families  have  incomes  of  more 
than  $20,000.  The  average  price  of  a 
single-family  home  is  $82,533. 

Communities  surrounding  Coral 
Springs  have  taken  the  city’s  cue.  Two 
other  cities,  Margate  and  Tamarac,  will 
consider  this  week  adopting  Coral 
Spring’s  unprecedented  action. 

The  majority  of  the  parents  surveyed 
in  Coral  Springs  said  they  liked  the  new 
policy,  although  some  said  they  think  the 
solution  to  juvenile  crime  is  more  com¬ 
plex  than  embarrassing  parents. 

“We  are  in  favor  of  it.  This  might  be 
one  step  in  reducing  crime,  but  it’s  no 
overall  solution.  I  discussed  it  with  my 
daughter.  She  discussed  it  with  her 
friends.  One  hundred  percent  of  the  kids 
were  for  it.  They  said  they  felt  parents 
were  overly  permissive  and  not  con¬ 
cerned  enough,”  said  Norman  Levin, 
president  of  the  Coral  Springs  Property 
Owners  Association. 


Physicist  says  h-bomb  story 
contains  info  in  pubiic  domain 


A  staff  physicist  at  the  Argonne  Na¬ 
tional  Laboratory  in  Illinois  said  in  an 
affidavit  filed  in  U.S.  District  court  in 
Milwaukee  that  he  has  read  the  contro¬ 
versial  Progressive  magazine  “h-bomb” 
article  (E&P„March  17)  and  in  his  opin¬ 
ion  it  contains  only  information  already 
in  the  public  domain. 

Physicist  Theodore  Postol  was  one  of 
the  “experts”  the  Progressive  editors 
had  asked  to  review  the  article  for 
“technical  accuracy.” 

Legal  briefs  and  affidavits  were  filed 
by  both  sides  last  week  and  Judge  Robert 
Warren,  at  the  request  of  the  Progressive 
and  the  government,  postponed  a 
scheduled  hearing  until  March  26.  The 
government  is  seeking  a  permanent  re¬ 
straining  order  to  prevent  publication. 

The  government  contends  that  the  ar¬ 
ticle  contains  classified  information  and 
that  the  Atomic  Energy  Act  of  1954  pro¬ 
hibits  the  publication  of  such  data. 

Secretary  of  Defense  Harold  Brown, 
Secretary  of  State  Cyrus  Vance  and  Sec¬ 
retary  of  Energy  James  Schlesinger  have 
all  filed  affidavits  saying  publication  of 
the  article  would  lead  to  a  proliferation  of 
thermonuclear  weapons. 

“It  is  my  opinion  that  the  article  by 
(Howard)  Morland  contains  no  informa¬ 
tion  or  ideas  that  are  not  already  com- 
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mon  knowledge  among  the  informed,  in¬ 
cluding  persons  who  do  not  have  access 
to  classified  material,”  Postol  says  in  his 
affidavit. 

Postol  is  one  of  several  scientists  who 
filed  affidavits  on  behalf  of  the  magazine, 
but  was  the  only  one  who  had  read  the 
article. 

Postol  said  in  his  judgment  there  is  no 
information  in  the  Morland  article  that 
could  not  be  “readily  concluded  or  ob¬ 
tained”  by  “any  competent  physicist” 
after  seeing  the  design  prepared  by  Dr. 
Edward  Teller  for  his  article  in  the  En¬ 
cyclopedia  Americana.  The  Teller  article 
which  includes  a  diagram  on  “Steps  in 
the  Explosion  of  a  Hydrogen  Bomb,” 
appears  in  Volume  XIV,  page  655  of  the 
Encyclopedia  Americana. 

Postol  said  Morland’s  article  is  “tech¬ 
nically  less  sound”  than  Teller’s. 

In  another  move,  lawyers  for  the 
American  Civil  Liberties  Union  filed  a 
brief  with  Judge  Warren  urging  that  a 
panel  of  independent  scientists  be  named 
to  test  the  government’s  claim  that  the 
proposed  Progressive  article  would 
cause  “grave,  direct,  immediate  and  ir¬ 
reparable  harm  to  the  national  security  of 
the  United  States  and  its  people.” 

In  its  friend  of  the  court  brief,  the 
ACLU  said  “an  exacting  standard  of 


proof’  of  this  must  be  shown  in  order  to 
overcome  the  “heavy  presumption”  of 
the  Supreme  Court  that  prior  restraint  on 
the  press  in  unconstitutional. 

The  ACLU  brief  stated  that  the  gov¬ 
ernment  has  traditionally  been  “over- 
protective”  and  has  “overreacted”  to 
protect  information  in  the  name  of  na¬ 
tional  security.  It  cited  several  examples. 

New  York  Times  executive  editor  Abe 
Rosenthal,  who  was  involved  in  the  Pen¬ 
tagon  Papers  case  where  the  Supreme 
Court  ruled  that  the  government  could 
not  prevent  publication  of  those  docu¬ 
ments,  said,  “It’s  not  a  question  of 
whether  the  Times  would  print  that  (h- 
bomb)  article.  Undoubtedly  we  would 
not  print  that  article. 

“It  seems  to  me  a  very  dangerous 
thing  what  the  government  is  doing.  I’m 
not  the  editor  of  that  (the  Progressive) 
magazine  and  I  don’t  think  the  govern¬ 
ment  should  be.” 

First  Amendment 
award  to  Marshall 

Scottsdale  (Ariz.)  Daily  Progress 
editor  and  publisher  Jonathan  Marshall 
has  been  selected  to  receive  the  Society 
of  Professional  Journalists,  Sigma  Delta 
Chi  First  Amendment  Award  in  recogni¬ 
tion  of  his  “ongoing  efforts  to  strengthen 
and  protect  freedom  of  the  press  in 
Arizona.” 
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News  Council  raps  ABA 
courtroom  camera  position 

By  Lenora  Williamson 

In  a  position  statement  on  cameras  in  name  of  the  game  and  even  the  game 


courtroom,  the  National  News  Council 
March  9  endorsed  continued  experi¬ 
ments  by  individual  states. 

Such  experiments,  the  Council  said, 
will  be  aimed  at  establishing  whether 
there  is  “any  genuine  conflict  between 
the  public  interest  in  openness  of  judicial 
proceedings  and  the  right  of  defendants 
to  a  fair  trial.” 

The  Council  statement,  passed  7-3 
termed  the  recent  rejection  by  the  House 
of  Delegates  of  the  American  Bar  As¬ 
sociation  of  a  new  canon  that  would  lift 
the  ban  on  camera  and  broadcast  cover¬ 
age  of  trials  “a  disappointment.” 

The  Council  expressed  hope  that  the 
Conference  of  Chief  Justices,  which  last 
year  voted  in  favor  of  controlled  experi¬ 
ments  in  televising  criminal  trials,  will 
continue  support  of  such  experiments 
which  could  provide  “a  basis  for  sound 
judgment  on  what  restrictions,  if  any, 
best  serve  the  public  interest  in  an  equit¬ 
able  and  open  system  of  justice.” 

The  statement  added  that  at  the  appel¬ 
late  level  where  all  participants  are  pro¬ 
fessionals,  the  “perils  are  minimal  or  non 
existent. 

“It  is  at  the  trial  level  that  more  evi¬ 
dence  will  be  helpful  in  the  formulation 
of  sound  guidelines.  As  the  Council  has 
previously  observed,  the  electronic  press 
as  well  as  print  news  photographers  will 
have  a  determining  role  in  the  assess¬ 
ment  of  experiments  in  this  field.  Only  to 
the  extent  that  they  operate  responsibly 
inside  the  courtroom  and  in  the  proc¬ 
esses  of  editing  and  exploitation  will  the 
desired  access  fulfill  its  twin  mission  of 
advancing  public  knowledge  and  keeping 
the  scales  of  justice  fairly  balanced.” 

The  News  Council  statement  wel¬ 
comed  televising  of  the  House  of  Rep¬ 
resentatives  debates  and  expressed  hope 
that  experience  with  the  new  system  will 
lead  to  televising  Senate  proceedings  and 
to  relaxing  rules  that  now  give  the  House 
itself  absolute  control  of  such  coverage. 

During  the  FOP  preliminary  delibera¬ 
tions,  Ralph  M.  Otwell,  the  committee 
chairman,  expressed  a  growing  uneasi¬ 
ness  about  the  nature  of  the  criminal  jus¬ 
tice  system,  the  double  standard  be¬ 
tween  print  and  tv  access  to  the  court¬ 
rooms,  and  the  need  for  public  institu¬ 
tions  to  be  opened  by  wide  dissemination 
of  information. 

Joan  Ganz  Cooney,  president  of  the 
Children’s  Television  Workshop,  New 
York,  expressed  vigorous  opposition  to 
the  camera  statement,  declaring,  “1 
think  cameras  change  the  mission  by 
their  presence.  Cameras  change  the 
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itself.” 

Cooney  elaborated,  “TV  is  show  bus¬ 
iness  in  this  country,  a  machine  to  build 
stars.” 

When  Otwell,  Chicago  Sun-Times 
editor,  repeated  his  concern  about  fair¬ 
ness  in  print  and  television  access,  Cooney 
declared,  “Television  has  to  change, 
Ralph.  I  can’t  see  cameras  similar  to 
pencils.” 

During  the  second  day  deliberations  of 
the  Council,  Cooney  again  expressed 
opposition  to  television  in  criminal 
courts  but  did  favor  cameras  in  the  Su¬ 
preme  Court.  Robert  B.  McKay,  vice- 
chairman  of  the  Council  and  director  of 
the  Aspen  Institute  Program  on  Justice, 
Society  and  the  Individual,  commented 
that  exposing  what  goes  on  in  American 
courtrooms  would  impress  the  public 
with  the  need  to  do  something  about 
the  lesser  courts. 

Three  opposing  votes  on  the  position 
statement  came  from  William  Rusher, 
publisher  of  the  National  Review,  Rita 
Hauser,  New  York  attorney,  and 
Cooney.  Rusher  wrote  the  dissenting 
opinion  with  Cooney  and  Hauser  con¬ 
curring.  It  stated  in  part: 

“The  constitutional  requirement  that 
most  legal  proceedings  must  be  open  is 
adequately  met  by  the  right  of  the  public 
and  the  media  to  attend  them.  The 
further  requirement  that  trials  must  be 
fair  would,  in  our  opinion,  be  jeopar¬ 
dized  by  allowing  television  cameras  to 
record  and  selectively  broadcast  criminal 
proceedings. 

“What  is  served  here  is  primarily  the 
desire  of  the  electronic  media  to  gain 
admission  to  the  courtroom  .  .  .  But 
there  has  not  been  nearly  enough  consid¬ 
eration  of  what  the  consequences  may  in 
fact  be.  We  concur  in  the  belief  of  the 
majority  of  the  House  of  Delegates  of  the 
American  Bar  Association  that  this  in¬ 
novation  would  be  profoundly  unwise.” 

A  proposed  “Statement  on  the  Farber 
Case”  was  retitled  a  “Statement  on  Re- 
portorial  Privilege”  by  the  Freedom  of 
the  Press  committee  and  subsequently 
passed  by  the  Council,  with  William 
Rusher  dissenting. 

That  statement  declared,  in  part  “In 
the  wake  of  the  refusal  of  the  United 
States  Supreme  Court  to  review  the  con¬ 
tempt  of  court  convictions  of  The  New 
York  Times  and  its  reporter,  M.  A. 
Farber,  questions  of  fundamental  impor¬ 
tance  to  American  journalism  and 
American  democracy  remain  unresolved. 

“In  ruling  that  the  New  Jersey  shield 
law  is  valid,  but  refusing  to  extend  the 


right  of  source  protection  to  reporter 
Farber,  that  state’s  supreme  court  lim¬ 
ited  reportorial  privilege  under  the  par¬ 
ticular  facts  pertaining  in  that  case. 

“Uncertainty  over  the  precise  status 
of  reportorial  privilege  is  deepened  by  a 
confusion  of  rulings  by  courts  in  other 
states.  Now,  no  newspaper,  broadcaster 
and  individual  reporter  or  editor  can  be 
sure  what  protection  exists  under  the 
Federal  Constitution. 

“It  is  important,  however,  for  jour¬ 
nalists  to  recognize  that  the  restricted 
reading  given  to  New  Jersey’s  shield  law 
by  the  courts  of  that  state  is  not  necessar¬ 
ily  an  operative  limitation  in  any  of  the 
twenty-five  other  states  with  such  laws. 
In  all  of  those  states  shield  laws  remain 
intact  and  even  in  New  Jersey  the  pro¬ 
tections  intended  by  its  law  are  still  fully 
effective  where  judges  do  not  perceive  a 
conflict  with  the  fair  trial  guarantees  of 
the  Sixth  Amendment.  To  the  extent 
that  state  shield  laws  effectively  have 
permitted  media  to  maintain  confidential¬ 
ity,  they  should  be  used  fully,  consistent 
with  their  legislative  purpose  and  court 
rulings. 

“Media  should  be  reminded  that  some 
federal  courts  have  taken  state  shield 
laws  into  consideration  as  a  basis  for  pro¬ 
tecting  reportorial  privilege. 

“In  all  cases,  the  oft-stated,  oft-feared 
‘chilling  effect’  should  not  become  a 
self-fulfilling  prophecy  by  reporters, 
editors  and  publishers.  Responsible,  ag¬ 
gressive  news  coverage,  using  confiden¬ 
tial  sources  when  necessary,  is  the  best 
response  to  Constitutional  ambiguities.” 

The  council  also,  during  the  quarterly 
meeting  in  New  York,  considered  search 
and  seizure  issues  issuing  a  statement 
declaring,  in  part: 

"...  Because  the  decision  in  the 
Stanford  Daily  case  so  sweepingly  im¬ 
periled  the  media  by  opening  newsroom 
doors  to  surprise  police  raids  conducted 
on  an  ex  parte  warrant,  much  of  the  ini¬ 
tial  protest  has  focused  on  the  urgency  of 
safeguards  to  prevent  a  drying  up  of  con¬ 
fidential  sources  of  information  and 
other  limitations  on  the  effectiveness  of 
the  press  and  on  its  independence  of 
governmental  coercion  or  control. 

“Valid  and  imperative  as  are  the  con¬ 
cerns  on  this  point,  they  have  tended  in 
the  minds  of  many  to  obscure  the  degree 
to  which  the  constricted  view  the  Court 
has  taken  of  the  Fourth  Amendment  puts 
in  jeopardy  the  fundamental  protection 
all  Americans  have  a  right  to  expect 
against  arbitrary  invasion  of  their  homes 
or  offices  .  .  . 

“The  decision,  as  the  Council  noted  in 
its  initial  statement  last  June,  under¬ 
scores  the  degree  to  which  freedom  and  a 
free  press  have  been  inextricably  in¬ 
tertwined  through  all  American  history. 
In  recognition  of  that  bond,  the  wise 
course  for  remedial  legislation,  whether 
(Continued  on  page  28} 
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Sengstacke  urges  black  press 
to  keep  fighting  discrimination 


By  I.  Wiiiiam  Hill 

In  Washington’s  chief  celebration  of 
Black  Press  Week,  John  H.  Sengstacke, 
editor-publisher  of  the  Chicago  Daily 
Defender  and  president  of  the  National 
Newspaper  Publishers  Association,  last 
week  called  on  Black  newspapers  to  re¬ 
main  free  of  the  establishment  and  con¬ 
tinue  fighting  till  every  vestige  of  dis¬ 
crimination  and  segregation  is  removed. 

“All  newspapers  ought  to  be  fighting 
some  cause  for  the  good  of  the  people  of 
this  country,”  he  said. 

The  speech  was  delivered  at  a  Na¬ 
tional  Press  Club  luncheon  at  which 
three  names  were  added  to  the  Gallery  of 
Distinguished  Newspaper  Publishers, 
which  is  located  at  Howard  University. 
The  honorees  were: 

Robert  Sengstacke  Abbott,  who 
founded  the  Defender  in  Chicago,  the 
paper  now  headed  by  his  nephew,  the 
day’s  speaker. 

Robert  Lee  Vann,  early  publisher  of 
the  Pittsburgh  Courier. 

Plummer  Bernard  Young,  Sr.,  pub¬ 
lisher  of  the  Norfolk  Journal  and  Guide, 
which  in  1927  was  the  largest  Black 
newspaper  in  Virginia. 

Formal  installation  of  these  three  was 
conducted  by  William  O.  Walker,  chair¬ 
man,  National  Newspaper  Publishers 
Association  Black  Press  Archives  Com¬ 
mittee  and  Michael  R.  Winston,  director, 
Moorland-Spingam  Research  Center. 

Before  the  introduction  of  the  speaker 
of  the  day,  Washington  Mayor  Marion 
Barry  formally  announced  his  proclama¬ 
tion  of  Black  Press  Week. 


The  American  Newspaper  Publishers 
Association  and  the  National  Newspaper 
Association  have  joined  forces  to  seek 
changes  in  federal  estate  tax  laws  which 
would  benefit  owners  of  all  independent, 
family-owned  businesses. 

The  ANPA  and  the  NNA  said  their 
goal  is  to  revise  estate  tax  laws  so  that 
owners  of  all  closely-held  businesses  can 
decide  whether  to  sell  or  to  retain  their 
companies  in  an  atmosphere  of  tax-law 
neutrality.  The  two  groups  said  at  pres¬ 
ent  the  estate  tax  laws  are  “tilted 
against  ownership  retention  by  family- 
owned  businesses.” 

Concern  about  the  unfair  estate-tax 
situation  prompted  both  ANPA  and 
NNA  to  form  separate  task  forces  in 
1977  to  study  the  tax  laws  and  to  develop 
legislative  recommendations. 

“We  concentrated  our  study  on  the 
reasons  newspapers  are  sold,  not  on  who 
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Early  in  his  speech,  Sengstacke  cited 
the  credo  of  the  NNPA,  as  it  appears  on 
the  Association’s  stationery: 

“The  Black  Press  believes  that 
America  can  best  lead  the  world  away 
from  racial  and  national  antagonisms 
when  it  accords  to  every  person,  regard¬ 
less  of  race,  color  or  creed,  full  human 
and  legal  rights.  Hating  no  person,  fear¬ 
ing  no  person,  the  Black  Press  strives  to 
help  every  person  in  the  firm  belief  that 
all  are  hurt  as  long  as  anyone  is  held 
back.” 

Sengstacke  recounted  the  history  of 
the  Black  Press,  beginning  with  publica¬ 
tion  of  Freedom’s  Journal  in  1827,  and 
said: 

“It  cannot  be  said  that  the  Black  Press 
is  a  selfish  voice  for  it  seeks  to  improve 
the  American  image  at  home  and 
abroad.” 

He  then  raised  the  question  whether, 
because  some  Blacks  are  allowed  to  sit 
side  by  side  in  some  councils  with  in¬ 
fluential  whites,  they  think  they  “have  it 
made.” 

“The  Black  revolution  of  the  sixties,” 
he  said,  “produced  embarrassing  evi¬ 
dence  of  the  lethargy  of  our  editors  in  the 
area  of  neglected  social  action.  We  abdi¬ 
cated  our  leadership.  As  a  consequence, 
new  organizations  sprang  up  overnight 
to  protest  social  abuses  and  economic 
denials  that  we  should  have  stressed  in 
bold  type  in  our  headlines.” 

As  part  of  the  “glorious  legacy”  of  the 
Black  Press,  Sengstacke  said:  “NNPA  is 
responsible  for  Blacks  getting  into 


buys  them,”  said  K.  Prescott  Low,  pub¬ 
lisher  of  the  Quincy  (Mass.)  Patriot 
Ledger  and  chairman  of  the  ANPA  Tax 
Law  Task  Force.  “We  found  that  there 
is  bias  in  the  federal  estate  tax  laws 
which  presents  some  formidable  barriers 
to  the  continuation  of  independent  own¬ 
ership.” 

“Our  members  believe  very  strongly 
that  because  the  problem  affects  all 
closely-held  businesses,  the  proposed 
solution  should  cover  that  entire  group,” 
said  William  E.  Branen,  publisher  of  the 
Burlington  (Wise.)  Standard  Press  and 
chairman  of  the  NNA  Task  Force  on 
Newspaper  Ownership. 

The  ANPA  task  force  and  the  NNA 
task  force  concurred  that  the  estate  tax 
problem  is  not  unique  to  the  newspaper 
business.  Both  groups  rejected  the  idea 
of  legislation  benefiting  only  the  owners 
of  newspapers. 


baseball.  We  met  with  Baseball  Commis¬ 
sioner  Landis  and  the  heads  of  all  the 
leagues.  At  the  close  of  the  meeting. 
Branch  Rickey  of  the  Brooklyn  Dodgers 
said,  ‘Find  me  a  qualified  Black  player 
and  I  will  hire  him.’  The  Pittsburgh 
Courier  sent  a  scout  out  and  found  Jackie 
Robinson. 

“We  got  the  first  Black  correspon¬ 
dent,  Henry  McAlpin,  in  the  White 
House  under  Roosevelt,  which  opened 
that  news  outlet. 

“We  are  responsible  for  the  first  pub¬ 
lic  relations  man  in  the  Navy — Lt.  Den¬ 
nis  Nelson — under  Secretary  of  the 
Navy  Frank  Knox.” 

Sengstacke  also  pointed  out  it  was  the 
Black  press  that  pushed  for  proper  utili¬ 
zation  of  Black  soldiers  in  the  first  World 
War,  “hounded  Congress  into  passing 
legislation  outlawing  lynching”  and  insti¬ 
tuted  “calling  on  the  U.S.  Supreme 
Court  to  outlaw  restrictive  covenants.” 

He  followed  this  with  an  expression  of 
concern: 

“Though  circulation  is  a  matter  of 
concern,  we  are  faced  with  a  different 
problem.  It  is  this:  the  boys  who  used  to 
shout  ‘down  with  segregation,  down  with 
police  brutality,  down  with  discrimina¬ 
tion  in  employment,’  are  now  conspicu¬ 
ously  silent.  They  are  now  part  of  the 
establishment.  Their  desertion  of  the 
cause  affords  the  Black  press  a  golden 
opportunity  to  reassert  itself  and  help 
fulfill  the  Biblical  prophecy  that  the  last 
shall  be  first. 

“During  the  early  ’5()s  there  were  arti¬ 
cles  predicting  that  the  Negro  press  was 
putting  itself  out  of  business  because  of 
the  thrust  of  integration.  I  said  then,  and 
I  say  now,  the  Black  Press  will  be  alive 
until  every  vestige  of  discrimination  and 
segregation  is  eliminated.” 


The  specific  recommendations  ap¬ 
proved  by  the  boards  of  directors  of  both 
newspaper  associations  include: 

•  eliminating  certain  penalty  taxes  on 
the  accumulation  of  earnings  so  that  a 
company  can  prepare  in  advance  to  re¬ 
deem  stock  to  pay  death  taxes; 

•  changing  the  valuation  approach 
used  by  the  Internal  Revenue  Service  so 
that  closely-held  companies  are  valued 
for  estate  tax  purposes  on  the  basis  of 
their  present  and  historical  financial 
condition  rather  than  on  a  “comparable 
sale”  basis; 

•  liberalizing  the  timing  of  estate  tax 
payments  to  allow  for  deferral  and  pre¬ 
payment  of  the  tax; 

•  reducing  the  tax  on  closely-held 
stock  being  redeemed  for  payment  of 
death  taxes; 

•  deferring  the  new  tax  on 
generation-skipping  transfers  imposed 
by  the  Tax  Reform  Act  of  1976; 

•  exploring  the  possibility  of  legisla¬ 
tion  to  permit  purchase  of  a  special  class 
of  life  insurance  solely  for  payment  of 
estate  taxes. 


ANPA-NNA  join  forces 
to  seek  estate  tax  revision 
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Rival  gambling  city  dailies 
clash  over  conflict  charges 


By  John  Consoli 

Warren  Lerude’s  friendship  with 
Robert  L.  Brown  goes  back  many  years. 
They  are  both  officers  of  the  Nevada 
State  Press  Association  and  are  both  ag¬ 
gressive  newsmen  and  publishers. 

That’s  why  it  was  so  hard  for  Lerude  to 
assign  one  of  his  Reno  Evening  Gazette 
and  Nevada  State  Journal  reporters  to 
check  out  a  number  of  potential  conflicts 
of  interest  involving  Brown,  who  is  pub¬ 
lisher  of  the  North  Las  Vegas  Valley 
Times. 

The  result  of  the  five  week  investiga¬ 
tion  was  a  set  of  front  page  stories  in  the 
Reno  papers  which  disclosed  that  Brown, 
“once  a  stern  critic  of  contwversial 
Nevada  gaming  figures  Frank  ‘Lefty’  Ro¬ 
senthal  and  Allen  Click,  editorially  sup¬ 
ported  the  two  after  establishing  close  ties 
with  them  and  their  business  associates 
during  1976.’’ 

The  articles  told  of  how  Rosenthal, 
“who  has  an  extensive  background  of 
illegal  gambling  activity  and  15  arrests, 
began  to  work  as  a  highly-paid  Brown 
columnist”  and  that  Brown  “negotiated  a 
loan  of  up  to  $200,000  from  a  company 
with  lucrative  business  ties  to  Argent 
Corporation,”  a  firm  which  Rosenthal 
served  in  as  a  top  executive  during  the 
mid-seventies. 

The  articles  also  traced  the  position 
taken  by  Brown  in  his  editorials  which 
revealed  a  reversal  of  his  position  on  Ro¬ 
senthal  and  Ai^ent  owner  Click.  The  arti¬ 
cles  pointed  out  that  Brown  also  wrote 
editorials  favorable  to  Royal  Reserva¬ 
tion,  the  company  which  extended  him 
the  loan. 

After  the  conflict  articles  ran.  Brown 
came  back  with  an  editorial  portraying  his 
paper  as  “the  small,  struggling  daily 
newspaper,”  being  picked  on  by  the  “big, 
powerful  Reno  newspaper  monopoly.” 
The  Reno  newspapers  are  owned  by 
Cannett  Co. 

Brown  has  claimed  that  the  “seeds  of 
the  story”  were  planted  by  enemies  of  the 
Valley  Times  and  said  although  the  mo¬ 
tives  of  the  Reno  papers  were  well- 
intentioned,  they  had  been  “duped.” 
Brown  called  the  Reno  papers  “unwitting 
tools  of  those  anxious  to  discredit  us  so 
that  our  newly  elected  and  tainted  gover¬ 
nor  wouldn’t  look  quite  so  bad.” 

“Brown  is  acting  about  as  one  might 
expect  of  someone  caught  up  in  such  an 
exposure,”  the  Reno  papers  said  in  a 
follow  up  editorial.  “Rather  than  publicly 
facing  the  facts  of  the  investigation. 
Brown  is  chiding  the  Reno  newspapers 
for  investigating. 

“He  is  asserting  the  Reno  papers  are 
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dupes  and  tools  of  his  political  enemies. 
Brown,  a  longtime  colleague  of  the  pro¬ 
fessional  journalists  of  the  Cazette  and 
Journal,  knows  better.” 

Lerude  said  that  after  he  received  a  tip 
on  Brown’s  financial  situation,  he  as¬ 
signed  a  reporter  to  investigate.  The  5 
week  investigation  uncovered  the  follow¬ 
ing: 

(1)  Through  January  of  1976,  Brown 
had  been  strong  in  his  editorial  support  of 
strict  gaming  controls  to  keep  the  industry 
clean.  He  had  criticized  gaming  regula¬ 
tory  bodies  for  not  being  tough  enough  in 
their  handling  of  Argent,  Allen  Click  and 
Rosenthal’s  attempt  to  be  granted  a  gam¬ 
ing  license. 

Brown  praised  gaming  authorities 
when  they  denied  Rosenthal’s  original 
license  request. 

(2)  In  May  of  1976,  Brown  wrote  a 
letter  to  Jerry  May  of  Royal  Reservations 
noting  an  agreement  under  which  Royal 
Reservations  was  to  make  a  loan  of  up  to 
$200,000  available  to  Brown  and  the  Val¬ 
ley  Times  “for  past  favors  and  business 
considerations.” 

The  Gazette  and  Journal  articles  stated 
that  Royal  has  business  ties  to  Argent  and 
Rosenthal  was  an  executive  officer  of  Ar¬ 
gent  from  1974  to  1976. 

(3)  Brown  hired  Rosenthal  as  a  colum¬ 
nist  from  April  through  November,  1976, 
paying  him  $2,500  per  month. 

(4)  In  February  1977,  Brown  traveled 
to  Coral  Gables,  Florida  on  Rosenthal’s 
behalf  to  appear  at  a  Division  of 
Parimutuel  Wagering  hearing  where  Ro¬ 
senthal’s  application  for  licensing  as 
owner  of  thoroughbred  horses  was  being 
considered. 

(5)  Since  mid-1976.  Brown  has  written 
editorials  favorable  to  Argent  owner 
Click  and  Royal  Reservations  and  has 
also  praised  Rosenthal,  while  denouncing 
gaming  authorities.  He  has  said  controls 
on  gaming  are  too  arbitrary  and  too  se¬ 
vere. 

Looking  back,  in  October,  1975, 
Brown  said  in  an  editorial  that  Rosenthal 
“has  background  problems.”  One  month 
later  he  wrote  that  there  are  “many 
people  in  the  gaming  industry  in  Las 
Vegas  who  feel  that  Rosenthal,  the  Ar¬ 
gent  Corporation  and  indeed  Mr.  Click 
himself,  already  are  an  embarrassment  to 
the  gaming  industry  in  Nevada  and  are  on 
the  verge  of  becoming  more  so.” 

In  January  of  1976,  Brown  praised  the 
gaming  control  board  and  the  gaming 
commission  for  denying  Rosenthal  a  gam¬ 
ing  license.  “The  decision  of  the  two 
bodies  was  a  significant  step  in  restoring 
public  confidence  in  the  integrity  of 


Nevada  gaming,”  he  wrote.  He  also 
wrote  that  granting  a  license  to  Rosenthal 
would  have  made  Nevada  “a  laughing 
stock.” 

The  Gazette  and  Journal  article  re¬ 
vealed  that  after  he  received  the  loan 
and  hired  Rosenthal  as  a  columnist. 
Brown  editorials  took  on  a  different  tone. 
At  one  point.  Brown  wrote  that  Rosenthal 
has  become  the  unlikely  champion  of 
Constitutional  rights  and  his  appeal  of  the 
gaming  commission’s  licensing  decision 
is  justified. 

“It  seems  the  court  has  no  other  choice 
than  to  rule  in  favor  of  Rosenthal,” 
Brown  wrote.  He  also  wrote  that  Rosen¬ 
thal  had  “Become  somewhat  of  a  hero.” 

Brown  has  insisted  that  his  paper  never 
said  Rosenthal  should  be  licensed.  He 
said  he  has  taken  the  position  that  al¬ 
though  Rosenthal  was  turned  down  for  a 
gaming  license,  he  still  has  the  right  to  “at 
least  work  in  the  industry.” 

Brown  also  said  that  “no  where  did  the 
Reno  newspapers  say  we  slanted  the 
news.  The  Reno  newspapers  directed 
their  criticism  at  our  so-called  flip,  flop 
editorial  policy  . . .  They  are  our  opinions 
and  our  readers  are  free  to  agree  or  disa¬ 
gree  with  them.  We  make  no  apologies  for 
them,”  Brown  said. 

Brown  claims  a  third  publisher.  Hank 
Greenspun  of  the  competing  Las  Vegas 
Sun,  helped  trigger  the  investigation  by 
the  Reno  newspapers  in  order  to  get  back 
at  the  Valley  Times  for  stories  it  has  done 
pointing  out  many  potential  conflicts  in¬ 
volving  him. 

“We  have  noted  in  the  past  how  Mr. 
Greenspun  tried  to  feather  his  own  nest 
by  attacking  the  Del  Webb  Corporation 
management  in  his  newspaper  while  he 
and  Frank  Sinatra  were  scheming  behind 
the  scenes  to  take  control  of  the  Webb 
hotels  in  a  stock  grab,”  said  a  recent 
Valley  Times  editorial. 

“We  have  noted  how  Mr.  Greenspun 
consistently  hatchets  people  who  refuse 
to  grant  him  special  favors  while  praising 
men  like  Mike  O’Callaghan  and  Bob  List 
who  are  willing  to  do  his  bidding. 

“We  have  reported  the  remarks  of  a 
U.S.  Federal  Judge  who  castigated  Mr. 
Greenspun  for  using  his  newspaper  as  a 
blackjack  for  his  own  personal  business 
gains.” 

“The  Valley  Times,  by  our  refusal  to 
knuckle  under  to  special  interests,  by  our 
refusal  to  lick  the  boots  of  important 
politicians  such  as  Mike  O’Callaghan  and 
Bob  List,  by  our  determination  to  expose 
the  shenanigans  of  persons  in  high 
places,  has  made  powerful  influential 
enemies,”  Brown  said. 

“We’ve  challenged  the  power  struc¬ 
ture.  We’ve  refused  to  play  along.  We’ve 
dared  to  criticize  the  highest  and  might¬ 
iest  of  them  all.  Now  we  face  their  wrath. 
These  mightly  men  are  out  to  destroy 
us.” 

“I  don’t  even  answer  that  stuff,  be- 
(Continued  on  page  18) 
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CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


HOW  TO  CHOOSE 
THE  RIGHT  SIZE  ENGINE 

BIGGER  ISN’T  NECESSARILY  BETTER  IN  NEW,  MORE  EFFICIENT  GM  CARS. 


The  lighter  the  car,  the 
less  power  it  takes  to  move  it. 
That’s  the  most  important 
thing  to  know  when  you’re 
trying  to  decide  what  engine 
to  order  for  your  car. 

The  power-to-weight 
theory  holds  true  no  matter 
how  you  intend  to  use  your 
car:  city,  highway  or  subur¬ 
ban  driving;  with  two  passen¬ 
gers  or  six;  with  a  small 
trailer  or  pulling  a  heavy 
boat. 

Since  we  redesigned  al¬ 
most  all  our  cars  to  make 
them  lighter  and  more  effi¬ 
cient,  the  power-to-weight 
theory  enables  us  to  move 
them  with  smaller  engines 
that  use  less  gas.  You  can  get 
good  performance  from  a 
full-size  GM  car  under  most 
conditions  with  a  six-cylinder 
or  a  small  eight-cylinder  en¬ 
gine  instead  of  a  larger  op¬ 
tional  V8.  Mid-size  cars, 
luxury  cars,  and  redesigned 
compacts  to  be  introduced 
this  spring  follow  the  same 
pattern. 

Tb  help  you  choose  an 
engine,  we  designate  one  as 
standard  for  every  model. 

It  is  an  engine  that  provides 


enough  acceleration  to  merge 
safely  with  traffic  when 
entering  a  freeway,  enough 
pick-up  to  cross  a  street 
quickly  after  heeding  a  stop 
sign,  and  in  most  models,  even 
enough  power  to  haul  a  trailer 
weighing  up  to  1,000  pounds. 

Standard  engines  cost 
less  than  bigger,  optional 
engines  and  get  better  gas 
mileage,  especially  in  city 
traffic.  There  is  no  difference 
in  durability  between  stan¬ 
dard  and  optional  engines. 
However,  to  get  the  most  out 
of  any  GM  engine,  follow  the 
maintenance  schedule  in  the 
GM  Owner’s  Manual.  And 
remember,  please,  that  small 
engines  are  as  durable  as 
large  engines  only  if  you  give 
them  the  same  care. 

There  are  some  reasons 
for  choosing  larger,  optional 
engines:  if  you  intend  to 
carry  six  passengers  and  lug¬ 
gage  with  any  frequency,  if 
you  intend  to  haul  a  trailer 
over  1,000  pounds,  and  if  you 
expect  to  drive  often  in  hilly 
terrain.  For  people  who  drive 
mainly  in  altitudes  over  4,000 
feet  we  offer  a  special  high- 
altitude  package,  including  a 
larger  engine,  to  ensure  satis¬ 
factory  performance. 

Finally,  your  own  sense 
of  how  a  car  should  ’’feel” 
must  be  the  deciding  factor. 


you  can  take  for  a  test  drive. 
Take  that  test  drive.  Drive 
the  same  model  with  a  stan¬ 
dard  and  an  optional  engine, 
if  the  dealer  has  "demonstra¬ 
tors”  with  both  configura¬ 
tions.  You’re  the  driver. 
Decide  for  yourself. 

We  charge  more  for  op¬ 
tional  engines.  Even  so,  our 
honest  advice  is  to  buy  the 
smallest  engine  that  fits  your 
taste  and  needs.  You’ll  save 
money  when  you  buy  your 
car,  and  in  most  cases,  you’ll 
save  money  on  gas  for  as  long 
as  you  own  it.  That’s  the  nice 
part  of  energy  conservation. 

This  advertisement  is  part  of 
our  continuing  effort  to  gfve 
customers  us^ul  information 
about  their  cars  and  trucks  and 
the  company  that  builds  them. 

General  Motors 

People  building  transportation 
to  serve  people 


Dailies  clash 

(Continued  from  page  16) 

cause  nothing  he  writes  about  me  has  any 
resemblence  to  the  truth,”  Greenspun 
said.  “He  (Brown)  was  paid  to  write  this. 
When  all  the  Hughes  hotels  pulled  their 
advertising  out  of  my  paper  three  years 
ago,  Hughes  interests  subsidized  his 
(Brown’s)  paper  by  giving  him  $250,000 
in  pre-paid  advertising.  Part  of  the  agree¬ 
ment  was  that  he  be  very  critical  of  me." 

Greenspun  said  that  although  he  be¬ 
lieves  the  articles  in  the  Reno  newspapers 
on  Brown  were  “very  valid”  and  “a  story 
that  had  to  be  told,”  he  said  he  never 
discussed  such  a  story  with  the  Reno 
papers. 

Greenspun  said  Brown’s  charges  that 
he  helped  trigger  the  Reno  newspapers’ 
investigation  is  “absolutely  untrue.”  He 
said,  “They  never  called  me.  1  never  dis¬ 
cussed  it  with  the  Reno  papers.”  He  said 
Brown’s  charges  are  “totally  irresponsi¬ 
ble  and  completely  false.” 

O’Callaghan,  who  Brown  refers  to,  is 
the  former  governor  of  Nevada.  He  re¬ 
cently  took  a  job  as  executive  vicepresi¬ 
dent  at  Greenspun’s  Las  Vegas  Sun. 

O’Callaghan  did  not  want  to  respond  to 
specific  charges  made  by  Brown,  but  did 
say,  “I  had  all  the  Job  offers  in  the  world 
when  I  left  office.  I  didn’t  have  to  come  to 
work  here.” 

During  O’Callaghan’s  second  term  in 
office,  the  Nevada  state  legislature 
passed  one  of  the  strongest  open  meeting 
laws  in  the  country  and  O’Callaghan  was 
a  strong  supporter  of  the  law. 

List  is  currently  the  Governor  of 
Nevada  and  was  Attorney  General  under 
O’Callaghan.  Last  fall.  Brown’s  newspa¬ 
per  ran  a  story  which  revealed  that  while 
he  was  Attorney  General,  List  had  ac¬ 
cepted  complimentary  rooms  and  meals 
from  the  Stardust  Hotel  and  billed  the 
State  for  those  services.  List  later  admit¬ 
ted  the  charges. 

List,  however,  charged  that  Brown  at¬ 
tempted  to  extort  him  before  the  story 
ran.  List  has  contended  that  Brown  met 
with  him  and  offered  to  kill  the  story  if 
he  influenced  the  Gaming  Commission 
to  grant  a  license  to  Rosenthal. 

Brown  has  denied  this,  stating  that  he 
met  with  List  to  give  him  a  chance  to 
respond  to  the  charges. 

On  October  29,  1978,  after  Brown  had 
met  with  List,  he  made  an  appointment 
for  8  a.m.  the  next  morning  to  meet  with 
Sid  Rogich,  an  aide  to  then  Governor- 
elect  List. 

Brown  said  he  tried  to  cancel  the  meet¬ 
ing  later  that  night  due  to  a  prior  com¬ 
mitment,  but  said  he  could  not  reach 
Rogich.  Brown  finally  reached  Rogich’s 
wife  to  give  her  the  message. 
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Before  contacting  Rogich’s  wife. 
Brown  said  he  had  spoken  to  Rosenthal  in 
an  attempt  to  gather  some  information 
that  would  buttress  the  List  story.  He  said 
while  talking  to  Rosenthal,  he  mentioned 
that  he  was  trying  to  cancel  the  meeting 
with  Rogich,  but  that  he  couldn’t  reach 
him. 

Rosenthal  contacted  Las  Vegas  City 
Attorney  Mike  Sloan.  Sloan  told  the 
Gazette  and  Journal  that  Rosenthal  asked 
him  to  relay  the  message  to  List  that  the 
meeting  with  Rogich  was  canceled  and 
the  Governor  had  36  hours  to  meet  with 
Rosenthal  if  he  wanted  to  halt  publication 
of  the  politically  damaging  story. 

Brown  said  he  simply  mentioned  to 
Rosenthal  that  he  was  trying  to  cancel  the 
meeting  and  that  he  never  authorized  Ro¬ 
senthal  to  speak  on  his  behalf,  if  in  fact  he 
did. 

Lerude  does  not  doubt  that  over  the 
years.  Brown  and  his  Valley  Times  have 
made  determined  efforts  to  battle  against 
corruption  of  the  gaming  industry  in  the 
state  of  Nevada.  He  said,  however,  that 
the  Reno  newspapers  “cannot  applaud 
the  documented  conflicts  with  Rosenthal, 
no  matter  how  dedicated  Bob  Brown  is  to 
the  Valley  Times’  survival.” 

In  an  editorial,  the  Gazette  and  Journal 
described  Brown  as  “an  intense  man, 
who  works  tirelessly,  often  virtually 
around  the  clock.”  The  Gazette  and 
Journal  also  praised  Brown  for  writing 
“hard  hitting”  editorials  that  were  well 
researched. 

“But  Brown’s  energies  were  strained 
by  an  almost  impossible  chore,”  the  Reno 
papers  continued.  “He  was  not  simply  a 
journalist,  as  complex  as  that  assignment 
is  in  Las  Vegas,  but  also  a  businessman 
consumed  with  financial  worry  and  con¬ 
cern.  He  had  to  meet  a  payroll  and  he  had 
to  buy  newsprint  at  $328  a  ton. 

“Larger,  more  successful  newspapers 
diversify,  with  business  departments  see¬ 
ing  to  profits  and  making  sure  the  light 
bills  are  paid,  while  hiring  journalists  to 
cover  the  news.  Brown  had  to  do  it  all  and 
he  scampered  from  banks  to  business, 
friend  to  advertisers,  getting  the 
thousands  of  dollars  he  needed  to  pay  the 
paper’s  way  in  the  competitive  business 
world  of  Las  Vegas.” 

“In  all  this.  Brown  lost  perspective,”  a 
Gazette  and  Journal  editorial  stated. 

“If  the  Reno  newspapers  question  our 
credibility,  we  must  confess  a  little  sad¬ 
ness  that  these  great  newspapers  appar¬ 
ently  lack  the  perception  to  realize  how 
they  have  been  used,”  Brown  wrote  in  a 
follow-up  editorial. 

To  that,  the  Gazette  and  Journal  re¬ 
sponded,  the  “major  significance”  of  the 
Brown-Rosenthal  relationship  is  “that  a 
person  so  unsavory  he  cannot  get 
licensed  in  Nevada  gaming  has  been  able 
to  influence  a  newspaper  to  fight  his  cause 
for  him.” 

In  response  to  Brown’s  contention  that 
the  Gazette  and  Journal  were  duped. 


executive  editor  Robert  Ritter  said.  “To 
say  we  were  responding  to  List,  O’Cal¬ 
laghan  or  Greenspun  is  utterly  ridiculous. 
Our  stories  were  published  out  of  concern 
for  the  integrity  of  journalism.” 

Brown  said  he  will  continue  to  operate 
his  newspaper.  “The  more  people  attack 
us,  the  more  our  circulation  goes  up. 
There  is  no  question  in  my  mind  we’re 
going  to  survive.” 

Newspapers  benefit 
from  $5.9  million 
Allegheny  campaign 

Allegheny  Airlines,  traditionally  a 
northeastern  regional  aircarrier,  will  in¬ 
vest  $5.9  million  in  advertising  this  year  to 
promote  its  recently  expanded  route  sys¬ 
tem. 

Allegheny  will  advertise  heavily  in 
newspapers  in  32  markets.  The  ads  will  be 
of  three  types:  1 ,000  line  new  route  an¬ 
nouncements  that  will  run  in  the  general 
news  sections,  900  line  general  schedule 
and  destination  ads  which  will  run  in  the 
business  pages,  and  600  line  tour  ads 
which  will  run  in  the  Sunday  travel  sec¬ 
tions. 

The  business  man  is  the  main  target  of 
this  campaign  and  the  900  line  business 
section  ads  will  be  the  type  most  often 
run. 

Although  Allegheny  officials  would  not 
discuss  specific  schedules  of  its  print  ads, 
Peter  Gridley,  Allegheny’s  account 
supervisor  at  J.  Walter  Thompson’s 
Washington  office  did  say  that  in  markets 
like  Pittsburgh,  Allegheny  newspaper  ads 
will  often  run  more  than  once  a  week. 

Allegheny,  which  will  begin  to  fly  to 
Phoenix  next  month,  began  feeding  that 
market  with  newspaper  ads  two  weeks 
ago. 

Late  in  ’78  Allegheny  began  flying  to 
Houston  and  three  Florida  cities — 
Tampa,  West  Palm  Beach  and  Orlando. 

Allegheny  is  awaiting  government  ap¬ 
proval  to  serve  Las  Vegas,  New  Orleans, 
Denver,  San  Francisco  and  Los  Angeles, 
where  it  also  plans  to  run  newspaper  ads 
touting  its  new  service. 

The  airlines  is  also  running  radio  ads  in 
30  markets  and  tv  spots  began  appearing 
in  the  first  of  19  markets  the  week  of 
March  19. 

Media  watchdog 

John  Hightower,  retired  Associated 
Press  newsman,  has  been  retained  as 
legislative  watchdog  for  the  news  media 
during  the  current  session  of  the  New 
Mexico  Legislature. 

He  was  named  by  the  New  Mexico 
Press  Association  in  January,  and  earlier 
by  the  New  Mexico  Broadcasters  As¬ 
sociation  and  the  Albuquerque  Radio 
Broadcasters  Assn. 

A  $2,000  retainer  was  agreed  on  by  the 
3  media  organizations  and  Hightower. 
The  retainer  will  cover  the  full  session. 
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Lakeland  (Fla.)  Ledger,  a  member  of 
the  14-paper  group  owned  by  the  New 
York  Times,  is  published  in  the  after¬ 
noon,  Monday  through  Friday,  and 
morning  on  Saturday  and  Sunday.  The 
7-day,  3-edition  40,()00  paper  converted 
to  offset  printing  February  12  and  has 
been  using  a  modified  System  Develop¬ 
ment  Text  II  system  that  handles  the 
total  production  and  accounting  data 
processing  needs  of  the  newspaper. 

The  system  concept  and  design  for 
Text  II  at  the  Ledger  was  conceived  and 
initiated  by  Robert  Douglass,  produc¬ 
tion/data  processing  director.  An¬ 
other  member  of  the  New  York  Times 
group,  the  Gainesville  (Fla.)  Sun, 
adopted  the  configured  SDC  system  in 
use  at  the  Ledger. 

The  main  system  design  objectives 
were  centered  around  the  elimination  of 
the  existing  IBM  1130  leased  accounting 
system  and  the  conversion  of  batch  pro¬ 
grams  to  operate  in  real-time  on  a  new 
production  system.  The  desire  was  to  ob¬ 
tain  maximum  utility  and  productivity 
from  a  single  computer  resource. 

Management  took  the  position  they 
did  not  need  two  different  computer 
hardware  systems  for  a  paper  their  size 
since  they  were  convinced  one  system 
had  the  processing  capacity  to  do  the 
total  job. 

Also  management  felt  there  was  merit 
and  economy  in  having  a  single  vendor,  a 
single  software  support  source,  a  single 
maintenance  source,  a  single  software 
operating  system  and  a  limited  number  of 
programming  languages. 

The  main  drawbacks  to  this  approach 
were  the  absence  of  conventional  high 
level  programming  languages  more 
oriented  toward  accounting  applications 
and  report  generation,  and  the  relative 
scarcity  of  programming  personnel  pro¬ 
ficient  in  writing  accounting  programs  in 
either  Fortran  IV  or  Assembler,  the 
prime  languages  employed  by  SDC  in  the 
Text  II  systems. 

Justification  for  the  system  was  to  be 
achieved  through  elimination  of  redun¬ 
dant  typing  and  proofreading.  To  get  a 
fairly  precise  estimate  of  the  savings,  a 
typical  average  week’s  worth  of  all 
Ledger  editions  was  analyzed. 

The  content  of  each  edition  was  bro¬ 
ken  down  into  3  categories  and  mea¬ 
sured.  The  categories  were  wire  services 
and  other  pre-typed  and  pre-composed 
material;  redundantly  typed  news  and 
advertising  content  which  would  be  re¬ 
lieved  by  the  system;  and  content  such 
as  wedding  announcements  and  press  re¬ 
leases  which  would  continue  to  require 
retyping  and  proofreading. 
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These  category  totals  were  then  cast 
against  then-current  manpower  usage 
figures,  and  the  results  used  to  forecast 
system  man-hour  and  dollar  savings 
which  would  go  toward  system  payoff. 
Much  the  same  approach  was  taken  in 
other  system-affected  areas  such  as  clas¬ 
sified,  where  time  studies  were  made  on 
detail  work  to  be  eliminated,  the  prod¬ 
uctivity  of  ad  taking  on  VDTs  vs.  type¬ 
writers,  forms  and  other  materials  to  be 
eliminated,  etc. 

No  dollar  savings  were  attached  to 
numerous  intangible  system  benefits, 
such  as  better  tools,  better  working  con¬ 
ditions,  job  enhancement,  simplified 
training,  skill  level  reductions,  and  re¬ 
duced  personnel  turnover. 

Total  annual  operating  costs  under  the 
new  system,  including  all  new  costs  such 
as  computer  maintenance,  new  computer 
personnel,  etc.,  were  then  projected  5 
years  into  the  future  and  compared  with 
a  similar  projection  of  then-current 
operating  costs  and  then-current  operat¬ 
ing  methods  to  calculate  the  gross 
operating  cost  reduction  attributable  to 
the  system. 

The  discounted  cash  flow  method 
under  a  7-year  depreciation  schedule  was 
then  used  to  arrive  at  a  3.99  year  payout 
period. 

Hardware  for  the  system  is  made  up  of 
2  Hewlett-Packard  (H-P)  minicomputers, 
each  with  128  bytes  of  core  memory,  4 
H-P  15-million  character  disc  drives,  one 
H-P  9-channel  800  bits  per  inch  tape 
drive,  one  H-P  150  lines  per  minute  line 
printer,  one  H-P  300  lines  per  minute  line 
printer,  three  Computek  remote  bureau 
VDT  terminals.  40-plus  Computek  (local) 
VDTs  and  six  Vadic  remote  terminal 
telephone  line  interfaces. 


?eiLf'  TZ 
ComKiCuaa  • 

Local  terminals  connect  to  the  system 
via  92-ohm  coaxial  cables  and  a  jack 
panel  for  quick  switching  of  distribution 
patterns.  Transmission  rates  are  1200 
baud  for  remote  terminals  and  %(X)  baud 
for  locals. 

The  Text  II  news  system  is  more  or 
less  conventional.  There  is  a  user- 
managed  language  translation  utility  for 
translating  cryptic  typesetting  command 
coding  into  4-character  alpha/numeric 
words  keyed  closely  to  the  English  lan¬ 
guage. 

Text  II  also  preserves  and  protects  the 
original  versions  of  all  stories  for  audit¬ 
ing  and  control  purposes,  and  likewise 
tracks  the  movement  of  all  stories  within 
the  newsroom  by  recording  the  source, 
the  destination  and  the  time  of  move¬ 
ment. 

Five  news  wires  are  now  fed  into  the 
system.  The  system  will  also  search  its 
news  files  for  stories  of  length  specified 
by  the  user  and  display  same.  News 
stories  can  be  searched  by  slug,  desk, 
edition  and  date. 

Display  composition  is  first  handled  by 
the  advertising  department’s  clerk  who 
fills  out  the  ad  order  form  on  a  VDT.  The 
ad  copy  is  then  transmitted  to  the  host 
computer  which  checks  the  order  entry 
form  for  completeness,  credit,  etc.,  and 
assigns  a  5  or  6  digit  number  (actually  the 
storage  sector  number)  to  the  order.  This 
number  is  penciled  on  the  ad  layout 
which  then  goes  to  markup. 

Markup  displays  the  ad  order  form  and 
text  on  a  VDT  by  requesting  the  system 
to  find  it  by  number.  Markup  then  inserts 
the  typesetting  commands  and  asks  for 
H«&J.  After  approval  by  the  operator  the 

(Continued  on  page  22) 
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Funnj^you  doift 

look  like  a 
Xerox  machine. 


Ask  for  a  “Xerox  machine’’  and  you  might  get  a  surprise. 

Like  this  Xerox  Telecopier  transceiver.  A  Xerox  display  typing  system. 
Or  even  a  Xerox  computer  printer. 

You  see,  today  Xerox  makes  a  lot  of  different  machines.  So  now,  more 
than  ever,  you  have  to  ask  for  the  one  you  want  by  its  full  name. 

Of  course,  we  still  make  Xerox  copiers.  But,  then,  that  should  come  as 
no  surprise. 


XEROX 


XEROX*  ind  TELECOPIER*  m  mdeimiks  of  XEROX  CORPORATION 


Modified  system 

(Continued  from  page  20) 

ad  copy  is  typeset  on  one  of  three 
Pacesetters.  Many  classified  display  ads 
not  requiring  borders  are  never  touched 
by  markup. 

The  three  remote  terminals,  located  up 
to  30  miles  from  Lakeland,  operate  in  a 
half-duplex  mode  over  the  telephone 
toll-free  dialup  network. 

The  Ledger’s  payroll  system  is  oper¬ 
ated  and  maintained  in  real-time  VDTs. 
New  employe  records  and  weekly 
payroll  data  are  entered  concurrently 
with  news,  classified  ads,  etc.  The  same 
applies  to  accounts  payable  and  general 
ledger  input. 

All  ad  billing  and  invoicing,  including 
contract  display  ads  as  well  as  classified 
transient,  is  automatically  generated  as  a 
product  of  the  initial  ad  order  entry. 
While  all  billing  and  report  programs 
were  provided  by  SDC  to  specifications. 
Ledger  personnel  wrote  payroll,  general 
ledger  and  accounts  payable  programs. 

Transient  bills  are  printed  on  post  card 
stock,  while  account  statements  are  on 
conventional  multi-part  forms.  The  sys¬ 
tem  automatically  tracks  and  issues  2nd, 
3rd  and  final  notices  on  unpaid  bills. 

Three  Mark  III  Pacesetters  are  inter¬ 
faced  to  the  Text  II  system.  Classified 
ads  are  sorted  and  typeset  in  22"  galleys 
and  the  sort  options  are  ascending  or  de¬ 
scending  order  by  size,  by  age,  by  a 
specified  10-character  sort  key  in  the  ad 
form,  by  the  first  10  characters  of  the  ad 
text,  or  by  any  combination  of  these. 

Training  of  Ledger  personnel  was 
done  with  the  aid  of  manuals  supplied  by 

Videotex  ANTOPE’’ 

,  INFO-TEXT’ 

services,  tIudon’ 

the  market 
potential 
for  cable 

Our  |ust  released  study  takes  an  in  depth 
look,  for  both  the  U  S  and  Canada,  at 
the  effects  this  new  medium  will  have  on 
advertising  And  there  is  bound  to  be  a 
serious  impact  on  newspapers,  the  Yellow 
Pages,  catalogues  and  direct  mail,  to 
name  a  few 

If  you  are  m  the  communications  industry, 
you  have  to  know  more  about  VIDEOTEX 
Our  1  70  pages  report  is  available  at 
S275  per  copy  To  order  or  for  additional 
information  write  or  give  us  a  phone  call 


TAMEC  INC. 

855  St  Catherine  Street  East 
Suite  300 
Montreal,  Canada 
H2L  4N4 

Tel  (514)  845-1  1  73 
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SOC  as  well  as  manuals  developed  in- 
house. 

User  departments  were  given  rela¬ 
tively  clean  systems  that  engendered 
positive  acceptance  attitudes  from 
Ledger  personnel. 

In  the  future  the  paper  will  be  tackling 
circulation,  now  handled  manually,  and 
scheduled  for  the  modified  Text  II  sys¬ 
tem. 

N.Y.  Times  realigns 
retail  ad  department 

The  New  York  Times  has  reorganized 
its  retail  advertising  department  in  an  at¬ 
tempt  to  give  it  deeper  market  penetra¬ 
tion. 

The  reorganization  emphasizes  au¬ 
tonomy  for  group  managers  and  speciali¬ 
zation  within  categories  for  sales  rep¬ 
resentatives,  according  to  Lance  Primis, 
retail  ad  manager. 

To  the  traditional  three  retail 
categories — department  stores,  specialty 
stores  and  suburban  stores — have  been 
added  three  new  categories:  apparel, 
cosmetics/toiletries/fragrances  and  home 
furnishings.  Each  of  the  six  categories  is 
headed  by  a  group  manager  who  reports 
to  Primis. 

“It’s  going  to  give  us  deeper  penetra¬ 
tion  of  the  market,’’  said  Mr.  Primis. 
“Sales  reps  can  now  explore  oppor¬ 
tunities  within  their  categories  they  have 
had  to  pass  up  before  because  of  ad¬ 
ministrative  chores.  It  will  give  them 
chances  to  make  more  calls  and  convert 
more  of  those  opportunities. 

“With  our  new  sections  on  weekdays 
and  our  regional  sections  on  Sundays, 
there’s  simply  more  of  the  Times  to 
sell,’’  he  said. 

Group  managers  will  concentrate  on 
developing  marketing  plans  for  each  cat¬ 
egory,  identifying  new  sales  oppor¬ 
tunities,  solving  sales  problems  through 
research  and  promotion  and  tracking 
competition  as  it  affects  each  category. 
They  will  have  increased  authority  to 
make  spot  decisions  in  support  of  their 
reps  on  such  items  as  New  York  Times 
policy,  placement  and  market  directions. 
Primis  also  said  the  sales  force  would  be 
bolstered  with  the  addition  of  new 
people. 

The  six  group  managers  are  Walter 
Campbell,  who  is  in  charge  of  suburban 
stores;  Don  Melanson,  department 
stores;  Jack  Lucey,  specialty  stores; 
Herb  Shapiro,  apparel;  Nick  Di- 
Giovanni,  cosmetics/toiletries/fragrances 
and  Barbara  Hobmeier,  home  furnish¬ 
ings. 

Frank  Doherty,  who  was  named  to  the 
position  of  retail  sales  manager,  will  see 
that  The  Times  provides  specific  sales 
coverage  across  all  areas  of  the  retail 
marketplace,  enhancing  each  sales  mar¬ 
keting  opportunity. 


McGoff  pleads  guilty 
in  Colorado  case 

Panax  Corporation  president  John 
McGoff  has  pleaded  guilty  to  a  charge  of 
reckless  endangerment  and  in  a  plea- 
bai^gaining  arrangement  has  been  put  on 
an  unsupervised  probation  program  in 
which  he  is  to  do  120  hours  of  volunteer 
work  in  a  Michigan  drug  rehabilitation 
program. 

McGoff  had  been  charged  with  third- 
degree  assault,  disorderly  conduct  and 
reckless  endangerment  in  connection 
with  a  glass-throwing  incident  at  an  As¬ 
pen,  Colorado  supper  club  last  De¬ 
cember  (E«&P,  January  20.) 

McGoff  was  dining  with  his  family  and 
some  friends  at  the  supper  club  when  a 
group  of  entertainers  began  to  sing  a 
song  entitled  “Everybody  is  Turning 
On.” 

After  protesting,  McGoff  threw  a  glass 
at  the  stage.  The  glass  hit  and  broke  a 
glass  chandelier  and  glass  was  showered 
down  on  a  17-year  old  girl  who  was  in  the 
audience.  The  girl  was  cut  on  the  head 
and  received  five  stitches  at  a  local  hos¬ 
pital,  according  to  police. 

McGoff  said  it  had  “enraged”  him  “to 
listen  to  a  song  about  the  joys  of  drugs, 
especially  in  a  room  full  of  impression¬ 
able  children.” 

McGoff  accepted  the  plea-bargaining 
offer  from  the  district  attorney’s  office 
which  dropped  the  charges  of  third- 
degree  assault  and  disorderly  conduct. 
The  reckless  endangerment  charge  car¬ 
ried  a  maximum  penalty  of  six  months  in 
jail  and  a  $750  fine. 

Judge  Robert  Grueter  said  that  while 
some  punishment  was  warranted,  the 
case  might  lend  itself  to  alternative  sen¬ 
tencing.  Grueter  noted  McGofFs  interest 
in  drug  rehabilitation  programs  and  de¬ 
cided  he  would  sentence  the  publisher  to 
do  volunteer  work  in  that  area. 

McGoff  must  do  120  hours  of  work 
with  Odessey,  Inc.  and  three  reports  are 
to  be  sent  to  the  court,  showing  that 
McGoff  put  in  the  time.  His  bond  will  not 
be  released  until  September  10  when  the 
probation  program  ends,  according  to  a 
court  officer. 

Aspen  Attorney  Peter  Van  Domelen 
said  McGoff  has  made  full  restitution  to 
the  injured  girl. 

Tulsa  papers  switch 
to  direct  printing 

Tulsa  (Okla.)  World  and  Tribune  will 
convert  to  direct  printing  with  Napplates 
for  the  morning  and  evening  editions. 

The  papers  have  been  printing  with 
NAPP  Super-H  pattern  plates  for  the 
past  two  years.  For  the  conversion  the 
papers  have  purchased  a  Super  Star  plate 
processor,  a  Satellite  plate  processor  and 
three  News  Printer  III  exposure  units. 
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“EARTH  vs. 

THE  FLYING  SAUCERS” 
Hugh  Marlo\we,  Joan  Taylor 

Both  sides  hit  the  fan. 


“THE  BAD  AND 
THE  BEAUTIFUL” 
Kirk  Douglas, 
Lana  Turner 


The  Hollywood  kind.  Glittery 
entertainment,  skim-milk 
substance.  Show  Stealer: 
David  Raksin’s  music.  Show 
Stopper:  Lana  at  the  wheel. 


TV  Data  proudly  presents  The  New  York  Times  Movie  Reviews. 


“FRIENDLY  PERSUASION” 
Gary  Cooper,  Dorothy  McGuire 


Thou  swell. 


“ALL  ABOUT  EVE” 

Bette  Davis,  Anne  Baxter, 
George  Sanders 


The  Broadway  jungle  and  a 
great  sophisticated  comedy. 


Film  critic  Howard  Thompson 
calls  the  shots  on  the  best, 
the  worst  and  all  the  in-betweens 


“HELL  &  HIGH  WATER” 
Richard  Widmark,  Bella  Darvi 


They’re  not  kidding. 


“ABANDON  SHIP” 

Tyrone  Power,  Lloyd  Nolan 


Bulging  lifeboat,  twelve  must 
go,  and  if  you  can  watch  this 
without  gulping,  you’re 
good.  Solid,  shattering. 


“ABBOTT  AND  COSTELLO 
GO  TO  MARS” 

Mari  Blanchard, 

Horace  McMahon 


And  about  time. 


Short,  snappy  critiques  of  over  15,000  movies  shown  on  television  as  they  appear 
daily  in  the  Times.  This  is  one  of  the  newspaper’s  mostly  avidly  read  services. 

Who  says  so? 

The  Reader. 


The  New  York  Times  Movie  Reviews.  Availabie  now. 


THE  BEST  KEEPS  GETTING  BETTER 

By  DataNews,  DataFeature,  DataSpeed,  Camera-Ready 


(212)  581-8169 


(518)  792-9914 


(800)  833-9581 


(416)366-9319 
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Harvey  J.  Hart,  retail  advertising 
manager  of  Fresno  (Calif.)  Bee — named 
advertising  manager.  He  succeeds  Ken¬ 
neth  PouLSEN — resigned. 

*  *  * 

George  Martin,  Jr.,  national  circula¬ 
tion  manager  of  New  York  Times — to 
circulation  director  of  Detroit  Free 
Press. 

*  ♦  * 

Donald  Nichol,  managing  editor  of 
Winnipeg  Free  Press — named  acting 
publisher.  He  succeeds  publisher 
Rochard  C.  Malone — taking  a  leave  of 
absence. 

*  ^ 

Appointments  at  the  Christian  Science 
Monitor  include: 

Paul  Van  Slambrouck,  reporter  for  the 
Monitor’s  Boston  news  bureau — named 
news  bureau  chief  in  Houston,  Texas. 

June  Goodwin,  Africa  correspondent 
— returning  to  Boston  bureau. 

*  *  * 

Richard  Fehr  s  title,  marketing  direc¬ 
tor  of  Minneapolis  Star  and  Tribune — 
changed  to  circulation/distribution  direc¬ 
tor  to  better  reflect  his  responsibilities. 
Other  title  changes  include:  William 
Jardine,  from  circulation  manager — to 
associate  circulation  director;  and  Ar¬ 
nold  Aasen,  from  assistant  fleet 
superintendent — to  administrative  assis¬ 
tant  to  the  circulation/distribution  direc¬ 
tor. 


Donald  S.  Maxwell,  vicepresident 
and  controller  of  Los  Angeles  Times — 
named  vicepresident — finance.  He  will 
continue  as  assistant  treasurer  of  Times 
Mirror  Co.  David  L.  Paulson,  assistant 
controller  at  Los  Angeles  Times — to 
succeed  Maxwell  as  controller. 

^  ^ 

Nance  Montmorency,  advertising  copy 
chief  of  J.L.  Hudson  Co. — named  copy 
chief  in  Detroit  Free  Press  promotion 
department. 

*  ♦  * 

Albert  C.  Smith,  III,  former  associate 
publisher  of  Pittsburg  (Calif.)  Post- 
Dispatch — named  publisher  of  the 
twice-weekly  Smyth  County  (Va.)  News, 
succeeding  W.T.  Smith.  Jr. — resigned. 

*  * 

Roy  Anderson,  general  manager  of 
Baltimore  News  American — elected 
president  of  Maryland-Delaware-DC 
Press  Association. 

*  *  * 

T.  Galen  Knox,  Pacific  Coast  adver¬ 
tising  manager  in  San  Francisco  for  Bar¬ 
ron’s  National  Business  and  Financial 
Weekly — named  general  business  man¬ 
ager  in  Japan  for  Dow  Jones  &  Co. 

*  *  * 

Tom  Koenninger,  managing  editor  of 
Vancouver  (Wash.)  Columbian — 
promoted  to  editor.  He  succeeds  co¬ 
publisher  Jack  Campbell,  who  died  last 
year. 


Newspeople 


■Roy.  you  told  me  we  J 

absolutely  couldn't  | 

afford  a  VDT  system."  ) 

\"We  cH>uldn't  then.  ^ 
Dave,  but  the  ^ 
new  people  brought 

us  some  spending 
money." 


We  know  il‘s  tough  to  put  out  today's  newspaper 
without  today's  equipment.  Find  out  more  about 
Multimedia  and  our  affiliates.  Phone  our  president, 
Wilson  Wearn. 

MULTIMEDIA 


2%-4,^(>4/.V)5  South  Main  Street/Greenville  SC  29001 


Brooks  Zekman 

George  P.  Brooks,  member  of  key 
accounts  staff  at  Norfolk  (Va.) 
Virginian-Pilot  and  Ledger-Star — named 
retail  co-op  advertising  sales  manager. 
He  is  succeeded  by  David  M. 
WoRSTiNE — in  key  accounts. 


Pamela  Zekman,  investigative  reporter 
for  Chicago  Sun-Times — named  Illinois 
Journalist  of  the  Year  by  the  Northern 
Illinois  University  (DeKalb)  journalism 
department. 

*  ♦  ♦ 

John  H.  Hetzler,  former  co-op  coor¬ 
dinator  for  Dayton  Newspapers  Inc.  of 
Ohio — to  co-op  coordinator  at  Seattle 
Post-Intelligencer,  succeeding  Thomas 
P.  McArt — named  co-op  supervisor. 

*  ♦  Jfc 

Laura  Howard,  classified  telephone 
sales  supervisor  of  St.  Petersburg  (Fla.) 
Times — named  classified  advertising  in¬ 
side  sales  manager. 

ik  *  * 

Stephen  Hesse,  business  news  reporter 
for  Atlanta  Constitution — named  assis¬ 
tant  business  editor. 

♦  *  * 

Appointments  at  Roanoke  (Va.)  Times 
&  World-News  include: 

Norwood  C.  Middleton,  managing 
editor — named  to  new  position  of  assis¬ 
tant  to  the  president. 

Forrest  M.  Landon,  night  managing 
editor — named  managing  editor. 

James  W.  Thacker,  day  managing 
editor — to  night  managing  editor. 

*  ♦  ♦ 

Appointments  at  Seaton  Publishing, 
publishers  of  Lead  (S.D.)  Call  and 
Deadwood  Pioneer  Times  include: 

Leisa  Nairu,  sales  representative  for 
KBHB  radio,  Sturgis,  S.D. — named  to 
advertising  department. 

Chuck  Schlueter,  sports  editor  of 
Pierre  (S.D.)  Capital  Journal — to  sports 
and  recreation  editor. 

sk  *  * 

Robert  C.  King,  vicepresident  for  ad¬ 
vertising  of  Minneapolis  Star  and 
Tribune — named  president  of  Informa¬ 
tion  Publishers  Inc.,  an  affiliate  of  the 
Minneapolis  Star  and  Tribune  Company 
and  the  commercial  printing  and  direc¬ 
tory  business  of  the  former  Sun  News¬ 
papers  Inc. 
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in  the  news 


Stevens 


Schlosberg 


Greg  Stevens,  former  promotion  and 
community  relations  director  for  Tor¬ 
rance  (Calif.)  Breeze  and  Sun  Pedro 
(Calif.)  News-Pilot — named  marketing 
manager  of  Hawaii  Press  Newspapers, 
publisher  of  Waikiki  Beach  Press.  Ste¬ 
vens  was  the  recipient  of  6  awards  from 
Editor  &  Publisher  for  excellence  in 
newspaper  promotion  and  research  be¬ 
tween  1975  and  1978. 

*  ♦  ♦ 

Richard  T.  Scheosberg,  general  man¬ 
ager  of  Corpus  Christi  (Tex.)  Caller- 
Times — named  president. 

9)( 

James  M.  Noean,  retail  advertising 
manager  of  Ardmore  (Pa.)  Main  Line 
Times — named  marketing  director  of 
Dardenell  Publications,  chain  of  1 1  sub¬ 
urban  newspapers  in  suburban  Pitts¬ 
burgh. 

♦  *  ♦ 

Steven  L.  Bouser,  former  editor  of 
Morpanton  (N.C.)  News  Herald — 
named  managing  editor  of  Bradenton 
(Fla.)  Herald.  He  succeeds  Michaee  J. 
Finney — named  managing  editor  of 
Knight-Ridder  newspapers  in  Duluth, 
Minn. 

David  Stieeweee,  circulation  manager 
of  Naples  (Fla.)  News — named  circula¬ 
tion  manager  of  Bradenton  Herald. 

*  ♦  * 

Paue  Houston,  Los  Anpeles  Times  re¬ 
porter  covering  the  House  of  Represen¬ 
tatives  in  Washington  D.C. — elected  to 
the  congressional  press  gallery’s  Stand¬ 
ing  Committee  of  Correspondents. 


BODE 


John  T.  Wiegand,  food  division  man¬ 
ager  of  national  advertising  for  Chicago 
Snn-Times — appointed  manager  of  the 
paper's  newly  combined  retail  and  na¬ 
tional  food  division. 

:fc  9|c  3|e 

Gene  Thomas,  composing  room 
superintendent  of  Omaha  World- 
Herald — named  assistant  production  di¬ 
rector.  Tom  Jeweee,  day  press 
foreman — named  assistant  production 
director  of  nightside  operations. 

*  *  * 

Pavid  Zeeck,  assistant  Missouri  editor 
of  Kansas  City  (Mo.)  Star — named  city 
editor  with  responsibility  for  both  Mis¬ 
souri  and  Kansas  desks. 

*  ♦  * 

Don  R.  Sheriff,  vicepresident- 
operations  of  Great  Plains  Bag  Corp. — 
named  vicepresident  and  general  man¬ 
ager  of  Van/De  Publishing  Co.,  Hunt¬ 
ington  Beach,  Calif.,  publishers  of  a 
Penny-saver  in  Orange  and  Los  Angeles 
counties. 

*  ♦  * 

Joe  Guidry,  news  editor  of  wire  desk 
for  Tampa  (Fla.)  Times — named  execu¬ 
tive  sports  editor. 

Joe  Hice,  staff  writer  and  copy 
editor — named  business  editor. 

%  * 

Jerry  Heaster,  former  financial  editor 
of  Dayton  (O.)  Journal-Herald — named 
business-financial  editor  of  Kansas  City 
(Mo.)  Star. 

Caroe  Greenawaet,  teacher  of  photo 
journalism  at  Indiana  University — 
named  photo  editor  of  the  Star. 

Tom  Strongman — named  assistant 
photo  editor. 

^  ifi 

Chuck  Green,  executive  city  editor  of 
Denver  (Colo.)  Post — recipient  of  Out¬ 
standing  Journalist  of  the  Year  award 
from  the  Colorado  chapter  of  Sigma 
Delta  Chi. 

*  *  ♦ 

Harvey  Seymour,  copy  editor  and 

weekend  slot  man  on  Wall  Street 

Journal — named  editor  and  publisher  of 
the  weekly  East  Windsor  (N.J.)  Subur¬ 
ban  Reporter. 


As  chief  of  the  Dallas  Times  Herald 
Washington  Bureau,  Roy  Bode  ex¬ 
plains  the  nation’s  capital  from  a 
perspective  the  nation  understands. 
Reports  from  the  Times  Herald  enrich 
the  varied  viewpoints  of  the  .  .  . 


hosAn^Times  Wshm^onVost  newsservice 


Donna  Keeinman — named  a  public  re¬ 
lations  writer  at  Los  Angeles  Times, 
promotion  and  public  relations  depart¬ 
ment. 

*  *  * 

Anthony  J.  Levery,  circulation  direc¬ 
tor  for  Philadelphia  (Pa.)  News — named 
circulation  manager-sales  for  Philadel¬ 
phia  Bulletin.  He  succeeds  Charees 
Fry — resigned. 

*  % 

Marj  Jackson  Levin,  a  Detroit  area 
freelance — named  writer  for  the  Home 
and  Style  section  of  Detroit  Free  Press. 

:fe  :|e  :fc 

Appointments  at  Charleston  (S.C.) 
News  and  Courier  include: 

Eeizabeth  Moye,  former  head  of 
Charleston  Post-Courier  trends  de¬ 
partment — named  assistant  managing 
editor  for  feature  sections. 

Laura  J.  Fedon — named  assistant  fea¬ 
ture  sections  editor. 

Nancy  Jacobs — to  trends  editor. 

♦  *  ♦ 

Cy  Wainscott,  news  systems  director 
of  Cleveland  Plain  Dealer — named  assis¬ 
tant  managing  editor.  Dennis  Webb, 

editorial  staffer — named  assistant  news 

systems  director. 

iti  Hfi  Hfi 

David  Hunke,  national  sales  rep  for 
Wichita  (Kans.)  Eagle  and  Beacon — 
named  advertising  marketing  manager. 

^  * 

Nick  Snow,  news  editor  of  Oil 
Daily — named  managing  editor.  He  suc¬ 
ceeds  Jim  Brumm — named  senior  corre¬ 
spondent  with  responsibility  for  cover¬ 
age  of  federal  regulatory  news. 

*  *  ♦ 

Krishna  Kumar,  acting  editor  of  Field 
News  Services — named  director. 
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Milwaukee  Journal  converts 
to  pre-mix  solution  process 


Milwaukee  Journal  and  Sentinel  have 
created  a  pre-mix  solution  process  which 
thrives  on  a  water  and  ink  solution. 

The  papers’  conversion  to  the  new 
process  is  expected  to  be  completed  by 
the  fall  of  1979. 

Unlike  conventional  direct  lithog¬ 
raphy,  where  water  is  applied  to  the 
press  plates  through  the  use  of  water 


still  experimenting  with  methods  of  using 
the  pre-mix  system  for  color  printing. 
Until  this  problem  is  solved,  the  papers 
will  print  color  with  NAPP  polymer 
plates. 

Because  it  used  lithographic  and 
polymer  plates  rather  than  lead 
stereotype  plates,  the  new  system  will 
result  in  the  eventual  elimination  of 


stereotype  department,  which  currently 
employs  31  people.  In  anticipation  of 
this  move,  a  number  of  stereotypers 
have  already  been  transferred  to  other 
departments. 

“Direct  lithography  represents  a  sig¬ 
nificant  change  in  our  product  methods,” 
Kahlor  said.  “We  have  been  experiment¬ 
ing  with  the  pre-mix  method  ...  for 
more  than  two  years  and  we  feel  that  it  is 
the  best  method  we  could  choose  in 
terms  of  high  quality  reproduction  and 
cost  effectiveness.” 


fountains  attached  to  the  press,  the  Mil¬ 
waukee  presses  (four  Hoe  Colormatics 
and  two  Hoe  Color  Convertibles)  will 
use  a  pre-mixed  solution  of  water  and 
standard  letterpress  black  ink.  The  solu¬ 
tion  is  applied  to  the  presses  in  the  same 
manner  that  ink  alone  had  been  supplied 
to  stereotype  plates. 

“This  printing  method  defies  every¬ 
thing  we  thought  we  knew  about  litho¬ 
graphic  printing,”  said  Robert  Kahlor, 
senior  vice  president  of  operations.  “In 
fact,  to  this  day  there  are  recognized  ex¬ 
perts  in  the  industry  who  do  not  believe 
we  are  able  to  do  this.” 

The  process  involves  conversion  from 
stereotype  plate  printing  to  the  direct 
lithography  method  of  plate  production 
and  printing. 

The  company  first  became  interested 
in  DiLitho  during  the  1975  ANPA  Pro¬ 
duction  Conference.  The  going  rate  then 
for  a  letterpress  DiLitho  system,  how¬ 
ever,  was  $30,000  a  press. 

“With  56  press  units,  our  total  cost  to 
convert  .  .  .  would  have  been  $1.7  mil¬ 
lion,”  Kahlor  said. 

That’s  when  maintenance  supervisor 
Jerry  Lettenbeiger  began  experimenting 


with  the  idea  of  pre-mixing.  FOUR  Milwaukee  Journal  and  Sentinel  maintenance  employees,  (left  to  right) 

Success  in  mixing  black  ink  with  water  Ray  AAett,  Ray  Fitzgerald,  Gene  Mittlestadt  and,  standing,  David  Farquhar,  install 
was  achieved  in  a  relatively  short  time.  booster  pumps  for  ink  metering  pumps  and  water  tubing  to  ink  rails.  The  new 

But  Lettenberger  and  his  colleagues  are  system  uses  a  pre-mixed  solution  of  water  and  standard  letterpress  black  ink. 


Canadian  publisher  linked  to  sex  ring 


By  Robert  Hausman 

Richard  C.  Malone,  37,  publisher  of 
the  Winnipeg  (Man.)  Free  Press  has  been 
charged  with  3  charges  of  buggery  and  3 
chaiges  of  gross  indecency,  in  connec¬ 
tion  with  a  5-month  Canadian  police  in¬ 
vestigation  of  homosexual  activities  in¬ 
volving  juvenile  males. 

A  host  of  CBC  television  quiz  show,  a 
physician  and  about  four  other  men  have 
also  been  charged  in  what  one  Canadian 
newspaper  called  a  “pay-for-sex  ring”. 

Police  alleged  that  Malone’s  offenses 
took  place  between  May  1  and  Sep¬ 
tember  30,  1978.  Malone’s  attorney, 
Frank  Allen,  said  his  client  voluntarily 
surrendered  himself  February  22  and  will 
plead  not  guilty  to  all  charges.  Allen  said 
Malone  will  elect  trial  by  judge  in  county 
court. 

George  N.M.  Currie,  president  of  F.P. 

26 


Publications  Ltd.,  the  newspaper’s  par¬ 
ent  company,  announced  that  Donald 
Nicol,  managing  editor  of  the  Free  Press, 
was  named  acting  publisher  of  the  news¬ 
paper. 

Malone,  who  is  taking  a  leave  of  ab¬ 
sence  said,  “While  these  charges  are 
outstanding  against  me,  I  believe,  it  is  in 
the  best  interests  of  the  newspaper  that  1 
not  act  as  its  publisher.” 

Allen  Spraggett,  46,  host  of  the  CBC 
television  program  “Beyond  Reason” 
was  chained  with  two  charges  of  gross 
indecency  in  connection  with  the  inves¬ 
tigation.  Crown  attorney  Greg  Lawlor 
said  the  alleged  offences  took  place  in 
the  summer  and  fall  of  1978  and  involved 
two  juveniles. 

A  CBC  spokesman  announced  that 
Spraggett,  an  astrologer  and  author, 
would  not  be  back  as  host  when  the  show 


returns  next  season,  and  added  that  the 
station’s  decision  had  nothing  to  do  with 
the  charges  against  Spraggett. 

J.D.  Montgomery,  director  of  criminal 
prosecutions  for  the  Manitoba  attorney 
general’s  department,  said  a  warrant  has 
been  issued  for  the  arrest  of  a  Winnipeg 
physician.  Montgomery  said  6  charges  of 
gross  indecency  and  3  charges  of 
buggery  have  been  lodged  against  the 
physician  who  is  believed  to  have  fled 
the  country.  Montgomery  said  depart¬ 
ment  officials  will  be  considering  ex¬ 
traditing  him. 

Details  of  the  charges  and  subsequent 
court  proceedings  are  not  available  be¬ 
cause  of  a  court  ban  on  publication  im¬ 
posed  by  Provincial  Judge  John  Enns. 
The  ban  was  requested  by  attorneys  of 
several  of  the  men  charged.  Crown  at¬ 
torney  Doug  Abra  said  preliminary  hear¬ 
ings  are  not  expected  until  June  or  July. 

Crown  prosecutor  Greg  Lawlor  said 
police  were  continuing  their  investiga¬ 
tion. 
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Disclose  plans 

(Continued  from  page  12) 


iness  School  and  recently  employed  in 
Salem,  Ore.,  financial  editor.  Those  con¬ 
tinuing  include  Stan  Abbott,  executive 
editor;  Clay  Haswell,  manager  editor; 
Frank  Gerjevic,  sports  editor;  John 
Reading,  formerly  in  charge  of 
downtown  Anchorage  street  sales,  circu¬ 
lation  manager,  and  other  editorial  and 
news  staffers. 

Referring  to  her  legal  troubles  with 
Atwood,  she  said,  “As  far  as  I  am  con¬ 
cerned,  that  is  closed.” 

She  said  the  Daily  News  would  be  a 
“lively  morning  paper  dedicated  to  pub¬ 
lic  service  journalism.” 

Agency  names 
regional  head 

John  McNamara  has  been  appointed 
manager  of  Young  &  Rubicam  New 
York  and  also  regional  director  for  the 
agency’s  U.S.  Eastern  Region. 

Y  &  R’s  Eastern  Region  that  will  re¬ 
port  to  McNamara  is  comprised  of  three 
ad  agencies:  Hutchins/Young  &  Rubicam 
in  Rochester,  N.Y.;  Sive  Associates, 
Inc.  of  Cincinnati;  and  Young  &  Rubicam, 
New  York,  the  agency’s  largest  office. 


Statewide  weekly 
in  Alaska  folds 

While  the  Anchorage  (Alaska)  Daily 
News  looked  forward  to  a  rebirth, 
another  publication  in  Anchorage,  the 
statewide  weekly  Alaska  Advocate ,  met 
its  end. 

The  Advocate  first  appeared  January 
4,  1977,  the  creation  of  a  group  of  young 
newspaper  people,  some  of  whom  had 
been  with  the  Daily  News,  who  pooled 
their  talents  and  financial  resources  to 
publish  a  tabloid  sized,  sometimes  flam¬ 
boyant,  often  irreverent  newspaper. 

“We  had  a  commitment  to  journalistic 
excellence,”  said  Howard  Weaver, 
executive  editor,  who  earned  his  jour¬ 
nalistic  spurs  on  the  Pulitzer  Prize¬ 
winning  team  at  the  Daily  News. 

The  final  issue  came  off  the  presses  at 
the  Anchorage  Printing  Co.  on  March  14. 
On  hand  to  record  the  Advocate’s  de¬ 
mise  were  camera  crews  from  two  An¬ 
chorage  television  stations. 

On  the  same  day  Weaver  spoke  before 
the  Alaska  Press  Club  luncheon.  He  said 
he  accepted  the  invitation  almost  by  re¬ 
flex.  “It’s  like  being  asked  to  speak  on 
the  death  of  your  child,”  he  said. 

He  blamed  the  folding  of  the  Advo¬ 
cate,  in  part,  to  “antagonism”  of  the  bus¬ 
iness  community  dating  from  the  first  is¬ 
sue. 


“It  was  a  conscious  choice,  we  didn’t 
just  stumble,”  Weaver  said.  “But  it’s 
not  accurate  to  blame  it  simply  on  an¬ 
tagonism.” 

The  Advocate,  which  had  a  circulation 
of  about  5,000,  according  to  Weaver, 
failed  to  achieve  a  sufficient  ad  base. 

In  his  final  editorial  for  the  paper. 
Weaver  commented;  “The  Advocate 
filled  many  unmet  needs  and  established 
a  reputation  of  sorts,  but  never  emerged 
with  a  dominant  identity.  Frequently, 
each  issue  reflected  only  that  which 
caught  our  eye  that  week — nearly  always 
interesting,  often  important,  seldom  pre¬ 
dictable. 

“Unlike  most  successful  new 
publications — from  Time  magazine  to 
Rolling  Stone — the  Advocate  never  had 
the  kind  of  dominant,  single  personality 
that  a  Henry  Luce  or  Jann  Wenner  can 
bring  to  an  operation.” 

Staff  members  were  uncertain  of  their 
future  plans.  The  corporate  entity  of  the 
Advocate,  Visible,  Inc.,  planned  to  con¬ 
tinue  with  a  commercial  printing  opera¬ 
tion  to  pay  off  the  newspaper’s  debts. 

Denver  Post  converts 

Denver  (Colo.)  Post  has  purchased  a 
NAPP  Super  Star  plate  processor  and 
two  News  Printer  III  exposure  units  for 
use  of  Super-H  photopolymer  plates  in 
pattern  printing. 


For  the  latest  news  on  no-findt, 
tumtoStateFarm. 


The  best  way  to  keep  up  with  the 
no-fault  auto  insurance  issue  is 
with  State  Farm’s  No-Fault  Press 
Reference  Manual.  It’s  become  the 
standard  reference  work  on  no-fault 
over  the  last  three  years.  The  manual 
is  a  loose-leaf  book  with  more  than 
300  pages  and  it’s  updated  on  a 
continuous  basis.  It  has  a  section  on 
every  no-fault  law  in  the  United  States. 

If  you’re  on  the  mailing  list  for 
the  no-fault  manual,  you  also  get  our 
one-page  interim  newsletter  Advisory. 
In  addition,  you’ll  receive  all  of  our 
Insurance  Backgrounders.  For  this 
free  service,  call  us  at  309-662-2625 
or  write  to: 

Robert  Sasser 

Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza  ^ 

Bloomington,  IL  61701 
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News  Council 

(Continued  from  page  14) 

legislative  or  administrative,  lies  in  the 
direction  of  universal  protection  against 
arbitrary  search  or  seizure  rather  than 
toward  distinctive  safeguards  for  the 
media. 

“Both  approaches  have  influential 
sponsors  in  Congress  and  in  many  state 
legislatures  .  .  The  Council  said  the 
Carter  Administration  bill  now  in  White 
House  clearance,  “despite  the  breadth  of 
the  definition  the  Administration  now 
recommends  for  a  press  immunity”, 
stops  short  of  a  general  exemption  for  all 
persons  considered  innocent  of  complic¬ 
ity  of  a  crime,  except  where  probable 
cause  is  shown  that  the  evidence  sought 
will  be  destroyed  if  a  subpoena  is  served 
or  other  special  circumstances  exist. 

The  Council  noted  a  measure  filed  in 
the  United  States  Senate  by  Senator 
Birch  Bayh  of  Indiana  and  a  similar  pro¬ 
hibition  against  “third  party”  search  and 
seizure,  except  under  extraordinary  cir¬ 
cumstances,  in  a  bill  filed  in  the  New 
York  State  Legislature. 

“Without  expressing  a  judgment  on 
the  specifics  of  either  measure,  the 
Council  believes  both  address  them¬ 
selves  to  the  essential  issue:  the  need  for 
restoring  the  Fourth  Amendment  to  the 
scope  it  had  before  the  Supreme  Court 
began  whittling  away  at  its  scope  in  the 
Hayden  decision,  a  trespass  made  much 
worse  by  its  ruling  in  the  Stanford  Daily 
case.” 

The  statement  was  passed  unani¬ 
mously  at  the  Council’s  Freedom  of  the 
Press  Committee  session  March  8  and 
the  March  9  session  of  the  entire  council 
chaired  by  Norman  E.  Isaacs,  editor  in 
residence  of  the  Graduate  School  of 
Journalism,  Columbia  University.  Isaacs 
is  chairman  of  the  National  News  Coun¬ 
cil. 

William  Rusher  filed  a  dissent  as  fol¬ 
lows: 

“The  Council’s  statement  strives 
mightily  to  give  th-.  I  npression  that  the 
Supreme  Court  '  iv\e  new  ground  in 
Zurcher  v.  Stanford  Daily,  by  authoriz¬ 
ing  police  to  search  newspaper  offices 
for  evidence  of  a  crime  after  obtaining  a 
‘probable  cause’  search  warrant  from  a 
judge.  On  the  contrary,  law  enforcement 
authorities  have  had  that  right  (on  those 
same  restricted  terms)  since  our  nation’s 
inception.  Any  doubt  that  it  applies  to 
premises  not  belonging  to  the  suspected 
criminal  was  eliminated  in  1967  by  the 
Hayden  case.  The  notion  that  the  student 
editors  of  the  Stanford  Daily  or  any  other 
journalists,  are  specially  privileged 
against  such  searches  by  virtue  of  their 
journalistic  status  was  the  only  question 
before  the  Court  in  the  Zurcher  case,  and 
the  Court  rightly  scotched  it. 
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“I  happen  to  agree  with  the  Court  that 
a  reasonable  cause  search  warrant  is  an 
important  tool  of  criminal  investigation 
and  prosecution.  But  if  it  is  to  be  aban¬ 
doned,  I  certainly  agree  with  so  much  of 
the  Council’s  statement  as  urges  that  it 
be  abandoned  in  toto,  rather  than  merely 
selectively  in  the  special  case  of  the 
media.  The  proposition  that  journalists 
are  rare  and  precious  birds,  specially 
privileged  and  cloaked  in  unique  im¬ 
munities,  would  be  simply  comical  if  its 
consequences  weren’t  so  deadly  danger¬ 
ous.” 

In  the  Council  action  on  radio  and 
television  complaints  by  the  Grievance 
Committee,  note  was  taken  of  the  way  in 
which  corrections  are  handled. 

A  complaint  against  ABC-TV  News  by 
Rabbi  Joseph  B.  Glaser,  executive  vice 
president  of  the  Central  Conference  of 
American  Rabbis,  that  a  documentary 
“Terror  in  the  Promised  Land”  consti¬ 
tuted  “propagandistic  apologia  for  the 
terrorist  activities  of  the  Palestine  Liber¬ 
ation  Organization”  was  found  unwar¬ 
ranted  by  unanimous  vote  of  the  Coun¬ 
cil. 

But,  the  Council  action  noted  that 
ABC  News  should  have  acknowledged 
promptly  an  incorrect  identification  of 
one  interviewee.  The  Council  said  it  is 
aware  of  problems  faced  by  television  in 
handling  corrections  applying  to 
documentaries  and  suggested  that  net¬ 
works  consider  the  widely  viewed  night 
news  broadcasts  or  some  comparable 
place  for  corrections. 

A  council  finding  that  corrections  were 
“inadequate”  came  in  the  action  on  a 
complaint  case  from  Leo  T.  Loera  of 
Riverside,  California,  that  a  “60  Min¬ 
utes”  segment  “Stop!  Police!”  was 
poorly  researched  and  contained  insensi¬ 
tive  reporting.  The  Council  summation 
also  stated  the  Council  “believes  the 
original  program  was  flawed  not  only  by 
errors  of  fact  but  by  the  manner  in  which 
it  referred  to  the  Hispanic  community  of 
Riverside.” 

In  one  complaint,  Ira  Glasser  execu¬ 
tive  director  of  the  American  Civil  Liber¬ 
ties  Union,  charged  that  a  WCBS  News- 
radio  editorial  urging  the  ouster  of  Man¬ 
hattan  Civil  Court  Judge  Margaret 
Taylor  was  unfair. 

The  Council  action  stated:  “It  is  ap¬ 
parent  from  the  record  that  Mr.  Glasser 
of  the  American  Civil  Liberties  Union 
was  entirely  correct  in  charging  WCBS 
Newsradio  of  having  acted  unfairly 
where  Judge  Margaret  Taylor  was  con¬ 
cerned.  However  belatedly,  WCBS 
Newsradio  has  corrected  the  record  and 
The  Council  considers  this  action  to  have 
closed  the  matter  and  the  case  is  re¬ 
corded  as  dismissed.” 

Two  complaints  about  the  ABC  News 
“20/20”  program,  one  on  low-level  radi¬ 
ation  and  the  other  on  herbicides,  were 
found  unwarranted. 

The  Council  approved  a  proposal  for 


its  Freedom  of  the  Press  Committee  that 
a  pilot  workshop  on  press  freedom  prob¬ 
lems  be  sponsored  this  Fall  at  a  school  of 
journalism  campus  in  Illinois  with  the 
cooperation  of  the  Chicago  Sun-Times. 

For  Council  action  in  2  print  complaint 
cases,  see  E&P,  March  17. 

Supreme  Court 
refuses  Presley 
photo  case 

The  U.S.  Supreme  Court  has  refused 
to  consider  a  lower  court  ruling  that 
permitted  the  heirs  of  Elvis  Presley  to 
transfer  all  “rights  to  publicity”  for  the 
use  of  the  singer’s  name  and  picture  to  a 
company  that  produces  posters. 

Medina,  Ohio  based  printing  com¬ 
pany,  Pro  Arts,  Inc.,  had  claimed  they 
were  within  their  rights  under  the  First 
Amendment  when  they  disseminated  a 
poster  of  Presley  following  his  death. 

The  picture  used  by  Pro  Arts  was  a 
photograph  that  had  appeared  on  the 
front  page  of  the  Atlanta  Journal  after 
Presley’s  death  (E&P,  Jan.  13.)  The 
photo  had  been  taken  by  a  staff  photog¬ 
rapher  of  the  Journal  a  few  years  before 
the  singer’s  death  and  the  rights  to  the 
picture  had  been  obtained  by  Pro  Arts. 

The  license  to  produce  Presley  posters 
and  all  other  Presley  memorabilia,  how¬ 
ever,  had  been  granted  while  Presley  was 
alive  to  Boxcar  Enterprises.  Upon  Pres¬ 
ley’s  death,  this  license  was  transferred 
to  Factors  Etc,  Inc. 

Pro  Arts  argued  that  it  had  the  right  to 
publish  what  it  termed  a  “memorial 
poster”  commemorating  a  newsworthy 
event.  It  also  argued  that  under  the  U.S. 
Constitution  all  media  of  expression, 
whether  newspapers,  magazines,  broad¬ 
casts  or  posters  are  entitled  to  the  same 
freedoms.” 

Pro  Arts  also  argued,  “Whether  an  en¬ 
tertainment  celebrity  or  not,  if  in  their 
lifetime  a  person  rises  above  his  normal 
activities  and  becomes  the  subject  of  a 
newsworthy  event,  the  news  media,  the 
free  press,  is  allowed  to  report  about 
that  person.” 

The  lower  courts  rejected  these  argu¬ 
ments.  The  Supreme  Court  refused  to 
hear  the  case  without  comment. 

AP  opens  bureau 
at  Olympic  site 

The  Associated  Press  will  open  a  new 
bureau  in  Lake  Placid,  N.Y.  to  cover 
news  leading  up  to  the  1980  Winter  Olym¬ 
pics. 

Larry  Lopez  of  AP’s  Albany  bureau 
will  be  the  correspondent  in  charge. 
Lopez  will  cover  news  related  to  the 
Olympics  during  the  next  1 1  months  and 
then  will  be  part  of  the  AP  news  team  that 
will  provide  worldwide  coverage  of  the 
winter  games. 
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Bottom  line 


By  Robert  Hausman 


Strike  deadline 
set  in  New  York 


Broker  makes  offer  for  Stauffer  stock 


Joe  Pierce,  a  Topeka,  Kansas  stock¬ 
broker,  is  attempting  to  make  an  active 
market  in  the  closely  held  Stauffer  Com¬ 
munications  Co.  stock. 

Pierce,  a  partner  in  the  stock  broker¬ 
age  firm  of  Beecroft  Cole  &  Co.,  told 
E&P  that  he  is  one  of  the  few  brokers 
who  handle  the  Stauffer  stock  whose 
1,(X)0,0(X)  outstanding  shares  are  held  by 
about  300  stockholders.  Most  stockhold¬ 
ers  are  employes  of  Stauffer  or  are  mem¬ 
bers  of  the  founding  families  of  news¬ 
papers  which  Stauffer  has  since  acquired. 
Pierce  said. 

Stauffer’s  stock  is  listed  in  the  “pink 
sheets”  of  the  OTC  exchange,  but  there 
is  no  price  listed  as  it  rarely  changes 
hands.  He  said  the  current  price  is  about 
24V2.  Pierce  said  “Stauffer  Communica¬ 
tions  is  a  very  good  company  in  a  very 
interesting  area.  Publishing  and  broad¬ 
casting  comptmy  stocks  are  undervalued 
in  my  opinion,”  Pierce  told  E&P. 


Friedheim  questions 

{Continued  from  pofte  II) 


In  February,  Pierce  began  contacting 
Stauffer  shareholders  by  telephone  and 
personal  letter,  with  his  offer  to  buy  their 
shares.  “1  have  encountered  resistance 
by  the  shareholders  to  sell,”  Pierce  said 
and  added  that  he  has  not  bought  any 
stock  yet. 

Stanley  H.  Stauffer,  president,  Stauf¬ 
fer  Communications,  told  E&P  that 
“1978  was  a  successful  year,”  but  he 
would  not  release  any  income  or  revenue 
figures  until  Stauffer’s  annual  report  is 
published  around  Easter.  Stauffer  did 
disclose  that  his  firm  fell  short  by  $69,000 
of  their  goal  for  1978  of  boosting  sales  by 
14%  to  reach  $49.6  million. 

Stauffer  Communications,  based  in 
Topeka,  is  comprised  of  17  weekday,  4 
Sunday,  I  weekly  newspaper;  I  tv  sta¬ 
tion,  9  radio  stations,  1  Catv;  radio  net¬ 
works,  computer  typesetting  programs, 
and  an  insurance  service. 

Add  Saturday  edition 

The  Port  Clinton  (Ohio)  News  Herald 
will  become  a  six-day  newspaper  when  it 
begins  publication  April  7  of  a  regular 
Saturday  morning  edition. 


Douglas  LaChance,  president  of  the 
New  York  Newspaper  and  Mail  Deliver¬ 
ers  Union  has  set  a  strike  deadline  of 
12:01  a.m.  March  31  against  16  major 
city  and  suburban  newspaper  wholesal¬ 
ers. 

If  the  walkout  against  the  newspaper 
dealers  takes  place,  it  would  halt  a  sig¬ 
nificant  amount  of  New  York  Times  met¬ 
ropolitan  circulation,  the  New  York 
News  distribution  in  Westchester 
County,  southern  Connecticut  and  New 
Jersey  and  a  substantial  amount  of  the 
New  York  Post  circulation  in  Long  Is¬ 
land,  Westchester  and  New  Jersey. 

Distribution  of  the  Newark  (N.J.)  Star 
Ledger  and  the  Record  in  Hackensack, 
N.J.  would  also  be  affected. 

Jonathan  Thompson,  marketing  direc¬ 
tor  of  the  News  said  such  a  strike  would 
affect  close  to  40%  of  his  paper’s  total 
circulation. 

The  Newspaper  and  Mail  Deliverers 
Union  represents  1,100  drivers  employed 
by  the  16  newspaper  wholesalers.  The 
union  also  represents  the  drivers  at 
News,  Times  and  Post.  The  deliverers  at 
the  three  city  dailies  agreed  on  a  new 
contract  last  summer.  LaChance  said  the 
drivers  for  the  wholesalers  want  the 
same  contract  improvements. 


from  any  recommendation  that  Jour¬ 
nalists  should  be  protected.  We  agree 
that  Journalists  too  often  face  physical 
harm  while  trying  to  gather  and  report 
news.  Our  fear  is  that  protection  of 
Journalists  may  be  used  as  a  guise  by 
those  who  desire  to  control  the  news. 
AN  PA  strongly  opposes  any  efforts  to  li¬ 
cense  Journalists  or  impose  professional 
codes  as  a  mechanism  for  offering  ‘pro¬ 
tection’  for  Journalists. 

“AN PA  suggests  that  your  commis¬ 
sion’s  priority  interests  be  toward  foster¬ 
ing  progress  in  dealing  with  the  following 
major  communications  problems  which 
exist  in  the  world  today: 

“ — Too  many  people  are  limited  to 
only  one  or  two  information  sources. 

“ — Too  many  governments  attempt  to 
control  information,  resulting  in  limited 
access  to  information  both  for  their  own 
citizens  and  for  those  elsewhere  in  the 
world. 

“ — International  communications,  in 
far  too  many  cases,  are  unnecessarily 
costly. 

“ — In  too  many  countries.  Journalists 
are  working  with  outmoded  equipment 
and  have  insufficient  training  .  .  . 

“In  addition  UNESCO — in  coopera¬ 
tion  with  the  International  Telecom¬ 
munications  Union,  the  World  Bank  and 
other  organizations — could  provide  a 
valuable  service  by  working  to  upgrade 
existing  communications  systems  which 
Journalists  rely  on  for  transmission  of  in¬ 
formation.” 
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The  Notebook 
is  designed 
for  you 

You  don’t  have  to  be  a 
newspaper  designer  to 
benefit  from  this  new 
bimonthly  publication. 

Each  issue  is  packed  with 
practical  information  that 
you  can  apply  to  any 
newspaper,  large  or  small. 
You  won’t  want  to  be 
without  it. 


SOURCE  PUBLICATIONS,  INC. 
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1  year  —  $28.00, 
$36.00  outside 
U.S..  U  S.  Poss. 
and  Canada. 


AMOUNT 
ENCLOSED  El 


29 


Fiery  HOWARD  JARVIS 

impressed  editors  and 
publishers  at  the  Inland 
Daily  Press  Association's 
winter  meeting.  His  new 
weekly  column  "AT  THE 
GRASS  ROOTS"  is  equally 
impressive  and  already 
appearing  in  the  following 
newspapers. 

MAY  WE  LIST  YOURS? 

Adirondack  Enterprise 
Albuquerque  Tribune 
Atlanta  Journal 
Beaufort  Gazette 
Burbank  Review 
Cape  Coral  Breeze 
Detroit  News 
Elkins  Inter-Mountain 
Englewood  Press-Journal 
Fort  Dodge  Messenger 
Fulton  Daily  Sun-Gazette 
Galveston  Daily  News 
Glendale  News-Press 
Hesperia  Resorter 
Jamestown  Post-Journal 
Lowell  Sun 
Litchfield  Western 
Martinsburg  Evening  Journal 
Oakland  Tribune 
Oelwein  Daily  Register 
Parkersburg  News 
Pasadena  Star-News 
Peekskill  Evening  Star 
San  Antonio  Light 
San  Diego  Evening  Tribune 
Scranton  Tribune 
South  Bay  Daily  Breeze 
Shawnee  News-Star 
Tempe  Daily  News 
Tucumcari  Daily  News 
Wheeling  Intelligencer 
Woburn  Daily  Times 


Call  COLLECT  or  write:  John  Kearns, 
Sales  Manager 


mps 

Press  SvBdisatc 


111  North  Isabel  Street, 
Glendale,  California  91206 
Phone:  (213)  241-4141. 


Syndicates 


By  Lenora  Williamson 


Open  seminar  on  “ABCs”  of  comics  May  4 


The  Newspaper  Comics  Council  has 
scheduled  its  first  public  seminar  on  the 
“ABCs  of  Newspaper  Comics — Comics 
as  Art,  Comics  as  Business,  and  Comics 
as  Communication” — at  Upsala  College 
in  East  Orange,  New  Jersey,  May  4. 

The  seminar,  a  new  project  of  the 
Council,  will  be  open  to  the  public  from 
9:30  a.m.  to  1:00  p.m.  and  2:00  to  4:30 
p.m.  in  Viking  Memorial  Hall.  Car¬ 
toonists,  newspaper  editors,  and  syndi¬ 
cate  executives'will  participate  in  discus¬ 
sions. 

The  Spring  meeting  is  to  be  a  two-day 
affair  with  May  3  afternoon  and  evening 
devoted  to  regular  Council  business. 
Editors  will  talk  about  how  they  use 
comics  to  attract  and  hold  newspaper 
readers. 

The  regular  meeting  in  Wahlstrom  Col¬ 
lege  Center  Lounge  and  Auditorium  is 
not  open  to  the  public. 

♦  *  * 

Johnny  Carson  puts  his  private  life  and 
private  thoughts  on  public  view  in  a  Roll¬ 
ing  Stone  magazine  interview  available 
to  newspapers  from  King  Features.  The 
interview  is  edited  to  run  as  a  major 
4,000  word  piece  or  in  two  installments 
with  4  photos  accompanying  the  text. 

Carson  talked  to  Rolling  Stone  writer 
Tim  White  about  his  favorite  entertain¬ 


ers,  his  boyhood  career  as  a  magician 
and  early  days  on  radio  and  television, 
his  philosophy  and  his  future  with  “To¬ 
night”. 

★  ♦  ♦ 

Jerry  Robinson,  president  of  the  As¬ 
sociation  of  American  Editorial  Car¬ 
toonists,  has  announced  establishment  of 
a  free  placement  service  for  newspapers, 
magazines  and  other  periodicals  looking 
for  staff  editorial  cartoonists. 

Robinson  says  the  service  will  also  as¬ 
sist  editors  who  want  to  contact  particu¬ 
lar  cartoonists  for  special  free  lance  as¬ 
signments. 

Chairman  of  the  AAEC  Placement 
Service  is  cartoonist  Jimmy  Margulies, 
98-50  67th  Avenue,  Forest  Hills,  N.Y. 
11374,  telephone,  212-459-2736. 

9jc 

New  York  Times  Special  Features  has 
signed  an  exclusive  contract  with  U.S. 
News  &  World  Report  making  most  of 
the  material  from  the  magazine  available 
to  newspapers.  The  exceptions  are  Let¬ 
ters  to  the  Editor,  articles  reprinted  from 
an  outside  source,  and  editorials — with 
photographs  generally  not  available. 
Graphs  and  illustrations  usually  are.  The 
magazine  is  mailed  out  a  week  before 
issue  date,  allowing  clients  simultaneous 
release  with  newsstands. 


Syndicates  announce  sales  appointments — 


Munyer  Eberhart 


Marilyn  Munyer  has  been  named  mid-western  and 
southern  sales  representative  for  the  Los  Angeles  Times 
Syndicate.  A  reporter  with  newspapers  in  Florida  and 
the  Chicago  area  for  seven  years,  including  the  Palm 
Beach  Post-Times,  she  has  been  in  telecommunications 
sales  the  past  three  years.  Munyer  holds  a  B.A.  degree 
from  the  University  of  South  Florida,  Tampa.  She  will  be 
responsible  for  feature  sales  in  newspapers  from  Michi¬ 
gan  to  Louisiana  and  east  to  Virginia. 

Paul  Eberhart,  formerly  managing  editor  of  United 
Press  International,  has  been  named  assistant  sales  di¬ 
rector  for  King  Features  Syndicate  in  an  announcement 
by  King's  president,  J.F.  D'Angelo,  and  Richard  E.  Fales, 
national  sales  director.  Eberhart  had  been  with  UPl 
since  1962  in  editorial  posts,  becoming  managing 
editor  in  1974. 
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Talent  management  division 
established  by  United  Media 

United  Media  Enterprises,  parent  company  of  United  Fea¬ 
ture  Syndicate  and  Newspaper  Enterprise  Association,  is 
establishing  a  talent  management  division  based  in  Los 
Angeles  with  additional  offices  at  UME  headquarters  in  New 
York  City. 

Robert  Roy  Metz,  president  of  UME,  said  the  executive 
director  of  the  division  will  be  Bill  Mahan,  a  Los  Angeles 
writer  and  former  television  and  motion  picture  executive. 
Mahan  will  work  with  Jay  M.  Poynor,  a  vicepresident  in 
UME's  licensing  division  who  concentrates  on  television 
and  movie  sales  of  UFS  and  NEA  comic  properties. 

Also  working  with  Mahan  out  of  the  New  York  office  will 
be  Lewis  A.  Little,  UFS  vicepresident  for  editorial  de¬ 
velopment  who  proposed  the  new  division  to  UME  man¬ 
agement. 

“Because  our  primary  business  historically  has  been  the 
development  of  editorial  talent  for  newspapers,"  Metz  said, 
“it  seems  that  a  natural  extension  of  the  business  is  for  us  to 
also  become  talent  scouts  for  book  publishers  and  motion 
picture  and  television  producers. 

“Our  editors  frequently  discover  potential  book  or  film 
ideas  in  discussing  syndication  projects  with  writers  and 
artists,  who  usually  are  referred  to  a  literary  agent.  Now,  we 
will  be  able  to  offer  authors  the  services  of  our  own  agency, 
with  representation  on  both  coasts.  Bill  Mahan,  because  of 
his  background  as  a  writer  and  his  associations  in  Hol¬ 
lywood,  will  be  a  valuable  asset  to  authors  and  the  syndi¬ 
cate." 

This  is  considered  to  be  the  first  time  a  newspaper  feature 
organization  has  ventured  into  the  talent  management  field. 
UME  already  has  wide  contacts  and  expertise  in  the  publish¬ 
ing,  TV  and  film  industries  through  licensing  of  such  comic 
properties  as  “Peanuts,”  “Nancy,”  “Marmaduke,” 
“Tumbleweeds,"  and  “Alley  Oop."  NEA  is  also  publisher 
of  The  World  Almanac. 

Mahan,  who  acted  as  his  own  agent  in  selling  to  Double¬ 
day  and  Co.  his  most  recent  book.  “The  Moviola  Man” 
(co-authored  with  his  sister  Colleen),  said  the  new  division 
will  be  representing,  as  a  literary  agency,  works  by  estab¬ 
lished  and  previously-unpublished  writers. 

“We  will  be  concentrating  initially  on  hardback  fiction  and 
non-fiction  of  general  interest  which  we  believe  will  have 
strong  paperback,  book  club  and  film  potential,"  Mahan 
said.  “Authors  are  urged  to  send  outlines  of  their  books  to 
me  in  Los  Angeles  before  submitting  manuscripts  because 
our  needs  are  specialized  at  this  point.  All  unsolicited  mate¬ 
rial  must  be  accompanied  by  return  postage  and  self- 
addressed  mailers." 

Mahan's  entire  career  has  been  in  the  entertainment  indus¬ 
try.  In  1935,  at  the  age  of  five,  he  was  the  youngest  member 
of  the  cast  of  “The  Jones  Family"  series,  21  motion  pictures 
produced  by  20th  Century  Fox  Studios. 

Mahan  gave  up  acting  after  childhood  to  go  into  film  pro¬ 
duction.  In  the  mid-1960s,  he  was  associate  producer  of 
three  20th  Century  Fox  feature  films  and  also  worked  for  the 
late  David  O.  Seiznick,  traveling  throughout  Central  and 
South  America  to  negotiate  distribution  of  Seiznick  films. 

Later,  Mahan  wrote  a  syndicated  Hollywood  column  for  5 
years  before  selling  his  first  book,  “What  Is  Your  Name  and 
Telephone  Number?"  in  1975.  “The  Moviola  Man,”  pub¬ 
lished  last  February,  is  the  first  novel  by  Mahan  and  his 
sister. 

“As  a  writer,  a  former  actor  and  a  producer,  I've  been  on 
the  other  side  of  the  desk,"  Mahan  said.  “I  know  how  tough 
it  is  for  creative  people — even  the  most  gifted  of  them — to 
get  agents  and/or  connections  to  realize  their  potentials.  We 
want  to  be  that  agency — that  connection.” 

Mahan’s  headquarters  will  be  at  3904  Berryman  Avenue, 
Los  Angeles,  California  90066,  213-392-7475. 
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Kids! 

Innocence  and  orneriness,  seasoned  gener¬ 
ously  with  curiosity  and  candor. 

These  skateboard  Solomons  can’t  be 
fooled.  Intuitive  and  outspoken,  they  know 
what’s  good. 

So  when  30  million  readers  from  Framing¬ 
ham  to  Fresno  enthusiastically  approve  The 
Mini  Page,  you  have  to  believe  them. 

This  syndicated  feature,  especially  pre¬ 
pared  for  members  of  the  youngest  gener¬ 
ation,  has  delighted,  educated  and  introduced 
them  to  the  fascinating  world  of  print. 

The  Mini  Page  is  a  fun-filled  educational 
experience  for  kids,  and  a  valuable  aid  to 
parents  and  teachers  as  well.  Since  its 
introduction  in  the  Raleigh  (N.C.)  NEWS  & 
OBSERVER  in  1969  the  list  of  The  Mini  Page 
clients  has  grown  to  400  newspapers  na¬ 
tionally. 

Teacher-journalist  Betty  Debnam  is  the 
originator,  author  and  artist  of  The  Mini 
Page. 

Available  camera  ready  as  a  four-page 
tabloid  section  or  full-page  standard 
for  your  Sunday  comic  section. 

For  samples,  rates  and  details  on  this 
phenomenal  “newspaper  for  kids”  contact: 

John  P.  McMeel 

UNIVERSAL  PRESS  SYNDICATE 

6700  Squibb  Road,  Mission,  Kansas  66202 


Newsday,  Gannett  capture 
top  N.Y.  publisher  awards 


Long  Island  Newsday  and  two  Gan¬ 
nett  newspapers  captured  the  top  prizes 
in  the  over  50,000  circulation  category  in 
the  New  York  State  Publishers  Associa¬ 
tion  competition  for  excellence  in  report¬ 
ing. 

Newsday  won  first  prize  in  the  local 
reporting  category  for  a  three-part  series 
on  the  federal  CETA  program  entitled: 
“CETA:  4  Years  of  Abuse.” 

Newsday  also  won  first  prize  in  the 
community  service  category  for  a  series 
on  the  ills  of  living  on  Long  Island  and 
what  might  be  expected  in  its  future.  The 
series  was  entitled  “Long  Island  at  the 
Crossroads”  and  was  a  year  long  effort. 

The  Rochester  Democrat  &  Chronicle 
won  top  prize  for  distinguished  editorial 
writing  and  another  Gannett  newspaper, 
the  Binghamton  Evening  Press  won  top 
prize  in  the  over  50,000  circulation  cate¬ 
gory  for  distinguished  state  government 
coverage. 

Overall,  Gannett  won  10  of  15  awards 
given  out  in  four  categories. 

Gannett  winners  among  newspapers 
with  25,000  to  49,999  circulation  were: 


TODAY.  JUST  MAIL  THIS  COUPON. 


Editor  &  Publisher 

575  Lexington  Ave.,  New  York,  N.Y.  10022 

Gentlemen:  Please  start  my  subscription  now, 
addressed  to: 


Nature  of  Busirtess  . 

□  My  remittance  is  enclosed.  F129 

$20.00  a  year.  U.S.  and  Canada,  all  other  countries 
$40  a  year. 


The  Utica  Observer-Dispatch  for  dis¬ 
tinguished  local  reporting,  for  a  four-part 
series,  “Riddle  in  the  Rain,”  piecing  to¬ 
gether  the  life  and  death  of  a  man  who 
was  murdered  for  no  apparent  reason. 

The  Niagara  Gazette,  distinguished 
editorial  writing,  for  an  editorial,  “Who 
Will  Help  Them?”  attempting  to  raise 
public  and  official  consciousness  of  the 
seriousness  of  the  Love  Canal  problem. 

The  Nyack  Journal  News,  distin¬ 
guished  community  service,  for  an  inves¬ 
tigation  into  two  multi-million-dollar 
flood  projects  that  would  provide  protec¬ 
tion  for  few  members  of  the  community. 

The  Poughkeepsie  Journal,  distin¬ 
guished  state  government  coverage,  for 
an  article  examining  the  deinstitutionali¬ 
zation  of  mental  patients. 

Gannett  winners  among  newspapers 
with  10,000  to  24,999  circulation  were: 

The  Saratoga  Springs  Saratogian,  for 
distinguished  local  reporting,  for  an  arti¬ 
cle  on  the  contamination  of  area  landfills 
with  a  toxic  chemical. 

The  New  Rochelle  Standard  Star,  dis¬ 
tinguished  community  service,  for 


coverage  centered  on  the  proposed  firing 
of  the  New  Rochelle  city  manager. 

The  Port  Chester  Daily  Item,  distin¬ 
guished  state  government  coverage,  for  a 
series  involving  seven  reporters  and 
editors  working  for  four  months  on  an 
examination  of  the  real  property  tax  sys¬ 
tem  in  Westchester. 

Gannett  winner  among  newspapers 
with  less  than  10,000  circulation  was: 

The  Ossining  Citizen-Register,  distin¬ 
guished  local  reporting,  for  a  series  on 
the  future  of  Sing  Sing  prison. 

Other  winners  in  the  competition  in¬ 
cluded: 

The  Oneonta  Daily  Star,  for  distin¬ 
guished  editorial  writing  in  the  10,000  to 
24,999  circulation  category  for  an  edito¬ 
rial  which  questioned  the  lack  of  pros¬ 
ecution  of  a  school  superintendent  who 
misappropriated  school  property. 

The  Adirondack  Daily  Enterprise  in 
Saranac  Lake,  for  distinguished  editorial 
writing  in  the  less  than  10,000  circulation 
category;  and  the  Salamanca  Republican- 
Press  for  distinguished  community  service 
for  a  three-part  series  directing  the  read¬ 
er’s  attention  to  an  impending  problem 
with  the  village’s  lease  agreement  with 
the  Seneca  Indians. 


Tv  Ad  Bureau  stresses 
j-school  participation 


The  Television  Bureau  of  Advertising, 
in  response  to  a  call  by  many  tv  station 
executives  for  more  broadcast  sales- 
oriented  people,  has  started  a  program  to 
get  universities  to  place  a  greater  em¬ 
phasis  on  tv-sales  courses. 

Under  the  program,  once  a  local  tv 
station  agrees  to  sponsor  a  university  at 
an  associate  membership  cost  of  $200, 
the  university  becomes  eligible  for: 

•  Regular  monthly  TvB  mailings  with 
materials  used  by  station  personnel  in 
making  presentations,  including  up-to- 
date  research,  special  selling  situations, 
background  materials. 

•  Access  for  rental  or  purchase  of  a 


Libel  suit  against 
N.Y.  News  dismissed 

A  $4  million  libel  suit  brought  by  a 
couple  against  the  New  York  News  has 
been  dismissed  by  a  U.S.  District  Court 
judge. 

Judge  Jacob  Mishler  granted  a  request 
by  the  News  to  dismiss  a  suit  brought  by 
an  Amityville,  Long  Island  couple  who 
claimed  their  privacy  was  invaded  by  an 
article  appearing  in  the  News  which  re¬ 
ported  their  encounters  with  spirits  and 
demons. 

The  article,  titled  “Life  in  a  Haunted 
House,”  appeared  in  the  Sunday  edition 
of  the  News  on  July  18,  1976.  It  dealt 


large  videotape  library  on  commercial 
subjects  and  special  presentations  pre¬ 
pared  by  TvB. 

•  Special  TvB  print  materials  for  use 
in  classroom  discussion. 

•  Attendance  at  TvB  workshops  and 
seminars. 

•  Attendance  at  TvB/Sterling  Institute 
Sales  Training  Seminars. 

•  Attendance  at  TvB  Annual  Meet¬ 
ings. 

The  $200  membership  fee  will  be  used 
as  a  credit  against  which  the  college  or 
university  may  draw  for  the  rental  or 
purchase  of  any  available  TvB  materials. 


with  the  supernatural  experiences  of 
George  and  Kathleen  Lutz. 

The  couple  had  purchased  a  home 
where  six  people  had  been  killed  in  1974. 
Upon  moving  in,  they  reported  encoun¬ 
ters  with  spirits. 

The  couple  contended  that  in  addition 
to  invading  their  privacy,  the  authors  of 
the  News  article  used  their  names  to 
make  a  profit. 

Mishler  ruled  newspapers  are  allowed 
to  use  names  and  pictures  in  publishing 
“truthful  news  stories.”  He  said,  “We 
doubt  whether  the  truthful  reporting  of  a 
news  event  could  ever  amount  to  an  ac¬ 
tion  of  negligence.  Any  other  result 
would  raise  serious  constitutional  ques¬ 
tions. 
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1979  1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ABERDIBNp  S.Do 

Amtricon  Ntws-e  . 

.  558433 

42,192  480,603 

55,020 

fArntrican  N«ws-S 

.  432434 

23.152  512.423 

5424 

Grond  Totol  . . . 

.  991,067 

65,344  993,026 

60,844 

AKRON,  OHIO 

Boocon  Journol-o  . 

.  2405,185 

56,192  1,930,408 

80,368 

*B«ocon  Joumol-S 

.  1,076,702 

97464  1.070.766 

31.600 

Grond  Totol  . . . 

.  3,281,887 

154,056  3,001,174 

111,968 

NOTE:  Boocon  Journol-o  ond  $  chonotd  from  tight  to  six-column  Juno  2, 

1975. 

ATLANTA,  GA. 

Constitution-m  . . . 

.  2,438,405 

2445,936 

Joumol-t  . 

.  3,240,801 

113433  2,914,180 

148,420 

Journol  &  Constitution-S  .  1,497,037 

1.644.923 

Grond  Totol  . . . 

.  7,176,243 

113433  6,905,039 

NOTE:  Constitution-n 

1  and  Journol-o  hos 

0  combinod  Sot.  odition:  tho 

linogo  is  only  shown  in  tho  Journol-o. 

BALTIMORE, 

MD. 

*Nows  Amoricon-S 

.  665,840 

149,152  688,129 

213,960 

Nows  Amoricon-o  . 

.  1,226,606 

5,440  890436 

64,420 

Sun-m  . 

.  1400487 

1,439,069 

Sun-0  . 

.  1,882,292 

1455,471 

30,820 

Sun-S  . 

.  1433419 

142,960  2.028.009 

103,736 

Grand  Totol  . . . 

.  7,108,644 

297452  6,701,214 

412,936 

NOTE:  Sun-m,  o  ond  S  chongod  from  tight  to  nino  column  Sopt.  6,  1976. 

Nows  Amoricon-o 

and  S  chongod  from 

1  tight  to  nino  column  Oct.  25. 

1976. 

BINGIN  COUNTY,  N.J. 

Rocord-0  . 

.  2,190,123 

190,269  1,857,675 

156435 

*Rocord-S  . 

.  1461474 

154.248  1494472 

231.220 

Grond  Totol  .  . . 

.  3,551497 

344,517  3,252,547 

388.055 

NOTE:  Rocord-o  ond  S  chongod  from  tight  to  nino  column  Jon.  1,  1977. 

NOTE:  Rocord-o  publishod  5  doys  o  wook  only. 

BOCA  RATON, 

,  FLAe 

Nows-o  . 

.  799,241 

21,909  701,201 

19491 

fNows-S  . 

.  515.656 

472412 

Grond  Totol  . . . 

.  1414497 

21,909  1,173,613 

19491 

NOTE:  Nows  Evoning  publishod  5  doys  o 

wook  only. 

BOSTON,  MASS. 

Horold  Amoricon-m 

....  744,429 

208,113  837,416 

113,156 

HoroU  Amoricon-S 

.  390,171 

168,034  516,081 

223439 

Globo-o  . 

.  1426,831 

91420  1413,901 

83476 

Globo-m  . 

.  2,127,533 

102472  1,844,458 

83,496 

‘Globo-S  . 

.  2,165,589 

195448  2,065,276 

249,044 

Grond  Totol  . . . 

.  7,054453 

764,787  6,677,132 

752,911 

NOTE:  Globe-e  published  S  doys  o  week  only. 

NOTE;  Herold  Arnericon-m  and  S  changed  from  eight  to  nine  column  Oct. 
8,  1976.  Globe-e,  m  A  S  effective  Feb.  27,  1977. 


BOULDIR,  COLO. 


Comoro-0  . 

.  1,778,146 

15,904 

1435493 

Comoro-S  . 

.  541,511 

9.984 

509,110 

23.448 

Grand  Total 

.  2419,657 

25,888 

1,944,503 

23,448 

BRADENTON,  FLA. 

Horold-o  . 

.  1,138,898 

961,952 

tHerald-S  .... 

.  573.616 

637.025 

Grond  Totol 

.  1,712414 

1498,977 

BUFFALO, 

N.Y. 

Courior  Expross-m 

.  821,084 

28,507 

636,945 

17410 

*Courior  Expross-S 

.  889,740 

7432 

925,250 

12,832 

Nows-o  . 

.  2,292406 

40492 

2,036,084 

33,179 

.  251,746 

592 

294.025 

12.180 

Grand  Total 

.  4454476 

76,723 

3,892404 

75,601 

CAMDEN, 

N.J. 

Courior  Post-o 

.  2414,983 

231412 

2,207,847 

188,904 

NOTE:  Courior  Post-o  chongod  from  tight  to  six  column  Doc. 

1,  1975. 

CHARLOTn 

N.C. 

Nows-o  . 

.  1,540,193 

43,880 

1485472 

25,080 

Obsorvor-m  . . . . 

.  1,754416 

74497 

1482,552 

54489 

*0bsorvor-S  . . . . 

.  852.053 

70460 

956.888 

.  53.920 

Grond  Totol 

.  4,146,862 

189,037 

3,924,712 

133489 

NOTE:  Obsorvor-m 

and  S  and  Nows-o  chongod  from  tight  to 

six  column 

Juno  2,  1975. 

CHICAGO, 

ILL. 

Tribuno-m  . 

.  3,066,452 

2,124,767 

3,004411 

2,071,354 

Tribuno-S  . 

.  2,266,450 

698478 

2,532,757 

774469 

lltauM  m 

1,626.977 

2434,782 

405.512 

Sun  Timos-m  . . . 

.  2,204,042 

363,945 

252,716 

*Sun  Timos-S  . . . 

.  743.904 

389459 

1,056,842 

522,944 

Grond  Totol 

.  8.280448 

3476,749 10,455,689  4,026495 

NOTE:  Tribune-m  ond  S  chonged  from  eight  to  nine-column  July  1,  1975. 

News  Evening  effective  Sept.  12,  1977. 

NOTE:  News  ceosed  publicotion  Mor.  4,  1978. 


CINONNATI,  OHIO 


Enguirer-m  .  2,805,452  2,221,969 

Enguirer-S  .  1.644460  1,632417 

Post-e  .  1,468,023  150459  1,556483  87465 


Grand  Total  .  5,917,835  150459  5.410469  87,065 


NOTE:  Post-e  effective  June  2, 1975  ond  Enguirer-m  ond  S  effective  June 
3,  1975,  chonged  from  eight  to  nine-column. 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

CLEVILAND,  OHIO 

Plain  Dtolar-m  .  2,968,699  321,287  2,561,552  282,867 

Plain  Doalnr-S  .  1,592,534  96^33  1,640,038  31,415 

Prnjs-a  .  U77!l44  246,671  U13.751  295,157 

Grand  Total  .  6,138J97  664,491  5,715441  609,439 

NOTE:  Effactiv.  Sapt.  1,  1975,  Ilia  Plain  Daaltr-m  and  5  changad  Irom 

night  to  nino-colum.  Pross-o  changad  Irom  night  to  nina-cofumn. 

COLUMBUS,  GA. 

Enguiror  (So.  Not.)  ....  1,083,646  55,415  1,007,162  19632 

‘Lodgor  Enquii«r-5  _  465,014  _  611498  4,928 

Grand  Tolol  .  1,548,660  55,415  1.619,060  24460 

NOTE:  Enguiror-m  and  Lodgar-n  sold  in  combination;  linago  ol  on.  oditian, 
Enguir.r-m  is  shoMm. 

COLUMBUS,  OHIO 

Dispolch-o  .  2444,911  54,848  2,229,163  53465 

Dispnlch-S  .  1,493,122  64416  1,639444  50,008 

Cita.n  Journol-m  .  1,068,751  _  972,426  _ 

Grand  Total  .  4,906,784  119464  4,841,133  103473 

NOTE:  Dispotch-o  and  5  and  Citizon  Journal-m  chongod  Irom  night  to 
nina-column  Jon.  13,  1976. 

DALLAS,  TEXAS 


Nows-m  . 

....  3,830,669 

255,124 

3,435,498 

116496 

Nows-S  . 

....  1468,308 

258,173 

1,749,983 

139,776 

Timos  HoroU-o  . . . . 

....  3474,913 

195,979 

3,139,693 

83470 

'ftmos  Horold-S  . . . 

....  1.602450 

100.856 

1,793,048 

85,968 

Grond  Totol  . . . . 

. . . .  10476.240 

810.13210.118422 

426,010 

NOTE:  Nonrs-m  ond  S  changad  Irom  night  to  nino-column  Doc.  29,  1975. 
Timas  HoraUra  and  5  chongod  from  night  to  nino-column  Doc.  29, 1975. 


DAYTON,  OHIO 

Journol  Horald-m  .  1,774,682  163452  1,461,188  85,108 

Nows-o  .  1,853,213  396,046  1  445,797  97,868 

*No«w-S  .  841451  568  948,706  _ 

Grand  Tolol  .  4669,446  560,166  3,955,691  182,976 

NOTE:  Journo)  Horald-m  and  Now$-o  ond  S  chongod  from  night  to  nino- 
column  Oct.  6,  1975. 

DENVER,  COLO. 

Rocky  Ml.  Nows-m  .  3,896,455  3  480,334 

‘Rocky  Mt.  Nows-S  ....  869,167  941,786 

Post-.  .  3476,600  12541#  2,895,218  84414 

Post-S  .  1,775,651  _  1,879484  _ 

Grand  Tolol  .  9,817473  125410  8,996,722  84,814 

NOTE:  Post-o  and  5  chongod  from  night  to  nino-column  width  (2790  linos 
por  pogo)  offoctivo  Octohor  6,  1975. 


DETROIT,  MICH. 

Not*  Tuue  Llotlisgs 

Fro.  Pross-m  .  1,818,127  268,985  1,736,065  267,296 

•Froo  Prass-S  .  678432  146,782  757,057  258,482 

Nows-o  .  2465,604  487,009  2,721474  496,987 

Nows-S  .  1,606415  223.173  1.745.989  263.026 

Grand  Total  .  6.969.078  1,125.949  6.960.485  1.285.791 

NOTE:  Nows-o  ond  5  chongod  from  night  to  nino-column  Doc.  29,  1975. 
Nows  hguros  obovo  rofloct  octuol  nino  column  moosuromonts. 

Froo  Prass-m  .  1,818.127  268.985  1,736,065  267,296 

•Froo  Prms-S  .  678,532  146,782  757,057  258,482 

Nows-o  .  2,658,530  452,125  2.516432  461,753 

Nows-S  .  1,532,048  214,469  1,657.475  252.137 

Grand  Totol  .  6,687437  1,082461  6467.129  1.239,668 

NOTE:  Nows-o  and  5  chongod  from  night  to  nino-column  Doc.  29,  1975. 
Nows  figuros  obovo  rofloct  convortod  night  column  moosuromonts. 
DULUTH,  MINN. 

Horold-o  .  816,003  20,400  763,844 

Nows  Tribuno-m  .  872,761  31,720  794,229 

•Nows  Trihuno-S  .  597,572  39.712  855424  67,856 

Grand  Totol  .  2486,336  91,832  2413497  67,856 


NOTE:  Horold-o  publishod  5  doys  o  wook  only. 

NOTE;  Nows  Tribuno-m  and  5  and  Horold-o  chongod  from  night  to  siz 
column  May  5,  1975. 


1979  1978 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 

ERIE,  PA. 

Timos-o  .  1,300,948  2,464  1,093,924  59,872 

•Timos  Nows-S  .  715,766  16,992  829487  18,960 

Grand  Total  .  2,016,714  19,456  1,923,211  78,832 

NOTE:  Timos-o  8  Ttmos  Nows-S  chongod  from  eight  to  nino  column  Sopt.  1, 
1978. 


FORT  LAUDERDALE,  FLA. 


Nows-o  . . 

....  4,261,688 

377,736  3412,107 

195,705 

*  flows  Sontinol-S  ... 
Nows  &  Sun 

....  1,650,801 

211,925  1,752479 

112,098 

Sontinol-sot. . 

...  1,472,823 

1,180,815 

Sun  Sontinol-m  . 

...  3.161.460 

670.174  2.494.724 

79473 

Grand  Totol  . 

. ..  10,546,772 

1,259,835  9,040425 

387476 

NOTE:  Nows-e  &  Sun  Sontinol-m  published  5  days  o  week. 

NOTE:  Nows-o,  Sun  5onlinol-m  &  Nows  8  Sun  5ontinol-S  8  sot.  chongod 
from  night  to  sii  column  May  12,  1975. 


GARY,  IND. 

Post  Tribuno-o  .  1,649,110  206,508  1485475  272497 

tPosI  Tribuno-S  .  850412  _ 867411  _ 

Grand  Total  .  2,499,422  206408  2,252,686  272,297 

NOTE:  Post  Tribune  is  o  nino  column  format  and  is  moosurod  occordingly. 

GRAND  FORKS,  N.D. 

Horold-o  .  815,586  7,840  621450  16476 

tHorold-S  .  491,168  34,096  618473  25,968 

Grand  Total  .  1,306,754  41,936  1  440423  42444 

HARTFORD,  CONN. 

Couront-m  .  2.421406  184,455  2,257,186  140434 

*Couront-S  .  1,095,153  228,944  1,229,089  328.020 

Grand  Total  .  3416,659  413499  3,486,275  468,354 

HONOLULU,  HAWAII 

Advortisor-m  .  2,465484  2415.656 

Star  8ullolin-o  .  2415,996  2,482468 

‘Star  8ullotin  8 

Advortisor-S  .  1,124457  1431402 

Grand  Total  .  6405,93  7  5,929,426 

NOTE:  Advortisor-m,  Star  6ullotin-o  and  Star  Bullotin  8  Advortisor-S 
changed  Irom  eight  to  nino  column  Moy  3,  1976. 

HOUSTON,  TCXAS 

Chroniclo-o  .  5.283438  486,015  4418,139  349,898 

Chroniclo-S  .  3,183472  171,996  3,090,409  237,072 

Post-m  .  4,044,580  441,821  3.615422  229,341 

‘Posl-S  .  1473419  173.416  1.957.099  279.104 

Grand  Total  .  14484409  147344813.181,469  1,095,415 

NOTE:  Chroniclo-o  and  5  and  Post-m  and  5  changed  from  eight  to 
nine-column  July  1,  1975. 

KANSAS  CITY,  MO. 

Timos-m  .  2,2584T7  400,404 

Star-0  .  1,103404  58,124 

Star-S  .  1466,534  168,112 

Grand  Total  .  4,628,415  626,640 


NOTE:  Star-0  8  5  8  Timos-m  changed  from  eight  to  sii  column  Juno  8, 
1975. 

NOTE:  Figuros  not  ovoilablo  until  July  1979  for  lost  yoor. 

LEXINGTON,  KY. 


HoroU  (Son  Nolo)  ...  1.734,468  59,676  1,520,264  39449 

‘HoroU  Uodor-S  .  865474  34.544  1.010.660  49.168 

Grand  Totol  .  2499,842  94,220  2,530,924  88,717 


NOTE:  Horold-ffl  ond  Leodor-o  sold  in  combinotion;  linogo  of  one  edition 
Horald-m  is  shown. 

NOTE:  Hornid-m,  Loodor-o  ond  HoroM  Loodor-S  chongod  from  eight  to 
nino  column  Sopt.  20,1976. 

LITTLE  ROCK,  ARK. 

Arkonsos  Gozotto-m  ....  1433,988  1,297,470 

‘Arkonsos  (>azotta-S  ....  723,486  800,467 

Grand  Total  .  2,057,474  2,097,937 

(Continued  on  page  34) 


Ad  Revenue  Trends 
January  1979 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1979  1978  Dollar  Change 

(000)  (000)  (000) 


Classifleations 

Retail 

Omitted 

Omitted 

Omitted 

% 

January  . 

Department  Stores 
(Included  in  Retail) 

, .  $  256,466 

245,500 

+  10,966 

+  4.5 

January  . 

General 

53,992 

57,768 

-  3,776 

-  6.5 

January  . 

Automotive 

72,889 

66,263 

+  6,626 

+  10.0 

January  . 

Financial 

15,365 

10,824 

+  4,541 

+42.0 

January  . 

Classified 

21,333 

18,136 

+  3,197 

+  17.6 

January  . 

Total  Advertising 

165,951 

140,091 

+25,860 

+18.5 

January  . 

532,004 

480,814 

+  51,190 

+10.6 

Linage — iCont'd  from  page  33) 


1979  1978 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


1979  1978 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


1979  1978 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

LONG  BIACH,  CALIF. 

(Sm  Non)  .  2,014,044  478,937  1,983,949  413,108 

*lnd^ondoiit  Press 

Ttlegrom-S  .  680,204  15,200  789,924  33,840 

Grotiil  Total  .  2A94,248  494,137  2,773,873  446,948 

NOTE:  Indopoodont'in  ond  Press  Tele^rom-e  sold  in  combinotion;  linege  of 

one  edition  Indogondont-m  is  shown. 

LONG  ISLAND,  N.Y. 

Nowsdor-o  .  2,217,445  500,217  1,768,174  459,992 

Nowsday-5  .  1,035,115  285,736  1,112,667  170,211 

Grand  Total  .  3,252,560  785,953  2,880,841  630,203 

NOTE:  Newsdoy-e  &  5  chonged  from  bve  to  six  column  5opt.  11,  1978. 

LA/SAN  FERNANDO  VALLEY 

Volley  Nows-m  .  2,534,152  553,195 

NOTE:  Published  5  doys  o  week  only. 

NOTE:  Not  meosured  by  Medio  Records  in  1978. 


LOS  ANGELES,  CALIF. 


Times-m  . 

Times-S  . 

Herold  Exoffliner-e  .  . . 
Herold  Exominer-S  . . . 

. .  5,027,595 
..  3,011309 
788,782 
. .  284.582 

2,421360 

1,264,774 

29,716 

4,639,844  2,117,804 
3,149,571  1,385,029 
810,894 

332,040 

Grond  Totol  . 

. .  9,112368 

3,715350 

8,932349  3,502333 

IWACON, 

GA. 

Telegroph  (See  Note)  . 

955,839 

61,756 

962,918 

*Tele9roph  &  News-S  . 

451.948 

6.829 

537,956 

Grond  Totol  . 

. .  1,407,787 

68.585 

1,500374 

NOTE:  Telograph-m  ond  News-e  sold  in  combinotion;  linoge  of  one  edition 
Telegroph-m  is  shosm. 


AAANCHESTER,  N.H. 


Union  Leoder-d  . 

1,243,157 

1,043,808 

*New  Hompshire  News-S 

547,870 

586.119 

Grond  Totol  . 

1,791,027 

1,629,927 

MEMPHIS,  TENNe 

Commerciol  Appeol-m  .  . . 

2,014,476 

133,255 

1,934,075 

41340 

Commercial  Appeol-S  . . . 

916,192 

26,920 

1,066,673 

47,728 

Press-Scimitor-e  . 

1.503.018 

77,732 

1.384.049 

52.940 

Grond  Total  . 

4333,686 

237,907 

4,384,797 

142308 

NOTE:  Commerciol  Appeol-m  ond  5  ond  Press  Scimitor-e  chonged  from 
eight  to  nine  column  July  1,  1975. 


IMIAAM,  FLA. 


HeroM-m  . . . 

.  3,706,443 

874,062 

3,569,678 

732,731 

Herold-S  . . . 

.  1313,869 

472,170 

2,222311 

498,047 

News-e  .... 

.  1,898,033 

46.129 

1.666358 

Grand  Totol 

.  7,418345 

1392361 

7,458,247 

1,230,778 

NOTE:  Herold-m 

1  ond  S  and  News-e  chonged  Irom  eight  to  six-column  Mar. 

3,  1975. 

MILWAUKEE, 

Wise. 

Sentinel-m 

.  1,470,277 

28,800 

1,450,779 

Journol-e  .  . . 

. .  2,437,873 

895,626 

2329,022 

528,721 

Joumol-S  . . . 

.  1,695,416 

403,613 

2,006,479 

461.531 

Grond  Total 

.  5,603,566 

1,328,039 

6,086,280 

990,252 

MINNEAPOLIS, 

,  MINN. 

Tribune-m 

.  1,604375 

59323 

1,448,677 

38,048 

Tribune-S  .  . . 

.  1,766,686 

271373 

1,912,097 

312,259 

Stor-e  . 

.  1,964,486 

378357 

2,090,071 

306,290 

Stor  &  Tribune-sot .  299, S45 

Grand  Total 

.  5,635392 

709,553 

5,450,845 

656,597 

NOTE:  Tribune-i 

m  ond  S  and  Stor-e  chonged  Irom  eight  to  i 

(ix-column 

during  yeor  1975. 

NOTE:  Tribune-m  ond  5tar-e  hod  o  combined  sot.  edition  in  1978.  The 
linoge  is  shown  in  the  btor-e  for  t979  the  sot.  edition  is  listed 
seporetely  ond  the  Tribune-m  ond  5tor-e  ore  published  5  doys  o  week 
only.* 


PASSAIC,  N.J. 

Herald  News-e  .  1047,902  133,432  883,898  100,943 

tHerold  News-5  .  388,931  75,713  445,481  117,040 

Grand  Total  .  1,436,833  209,145  U29,379  217,983 

NOTE:  Herold  News  chonged  from  eight  to  nine  column  Oct.  6,  1976.  5ot. 
chonged  from  nine  column  to  tobloid  seven  column  5ept.  2,  1978. 

PATERSON,  N,3. 

News-d  .  903,072  35,360  884,630  31,600 

NOTE:  News-m  chonged  from  eight  to  nine  column  Sept.  19,  1977.  Sot. 
edition  chonged  to  six  column  formot  Aug.  26,  1978. 

PEORIA,  ILL. 

Journol  Stor-d  .  1,680,818  132,696  1,589,454  26,704 

•Journol  Stor-S  .  711,063  20,736  836,267  44,312 

Grand  Total  .  2,391,881  153,432  2,425,721  71,016 

PHILADELPHIA,  PA. 

Bulletin-e  .  1,625,715  517,466  1,593,994  467,702 

•Bulletin-S  .  575,192  240^87  702,642  227J43 

Inguirer-m  .  1,777,559  103,420  1,599,645  130,239 

Inquirer-S  .  1,711,839  300,142  1,711,002  463,239 

News-e  .  910,053  _ 816,021  _ 

Grand  Total  .  6,600,358  1,161,315  6,423304  1,288,523 


NOTE:  Effective  Moy  19,  1975.  Bulletin-e  and  5  chonged  from  eight  to 
six-column;  biquirer-m  and  5  changed  from  oight  to  six  column;  News-e 
changed  from  six  to  five-column  May  19, 1975.  The  data  in  this  roport 
covering  the  News-e  reflects  the  converted  linoge  to  six-column  formot. 


PinSBURGH,  PA 

Pott  Gozette-m  .  1,004,720  136,434  795,641  139,450 

Press-e  .  1,874,249  221,613  1,534,233  199,349 

*Press-S  .  1,593,297  _  1,818,227  _ 

Grand  Total  .  4,472,266  358,047  4,148,101  338,799 

NOTE:  Post  Gozette-m  ond  Press-e  and  5  changed  from  eight  to  nine- 
column  Sept.  1,  1975. 

PROVIDENCE,  R.l. 

Bulletin-e  .  1,540,823  309,693  1,401,037  149,132 

Journol-m  .  1,567,895  262,615  1,406,879  146,424 

Journol-S  .  1,092362  35392  1,152,568  114,084 

Grand  Total  .  4,201,080  607,700  3,960,484  409,640 


NOTE:  Bulletin-e  and  Journol-m  hove  o  combined  sot.  edition;  the  linoge  is 
only  shown  in  the  Bulletin-e. 

NOTE:  Bulletin-e  &  Journol-m  &  5  chonged  from  eight  to  nine  column  July 
1,  1977. 


ROCHESTER, 

N.Y. 

Democrat  S  Chronicle-m 

1,480,176 

62,708 

1,390,922 

128,736 

Democrat  &  Chronicle-S 

890,722 

57,980 

988,717 

134,424 

Times  Union-e  . 

..  1,449,970 

82,192 

1,477.141 

144,940 

Grand  Total  . 

..  3,820,868 

202,880 

3,856,780 

408,100 

NOTE:  Democrot  &  Chronicle-m  and  S  ond  Times  Union-e  changed  Irom 

eight-  to  nine-column  Oct.  20,  1975. 

SACRAMENTOp 

CALIF. 

Bee-m  . 

.  2,963,442 

491,572 

2,421,358 

417,580 

•B..-5  . 

..  1,096,533 

96,404 

1,096,632 

230,508 

Union-m  . 

..  2,150,007 

154,776 

1,710,517 

179,024 

tUnion-S  . 

605,429 

545,843 

42.600 

(jrond  Total  . 

..  6,815,411 

742,752 

5,774,350 

869,712 

NOTE:  Bee-e  and  5  and  Union-m  and  5  chonged  from  eight  to  nine-column 
Sept.  1,  1975. 

NOTE:  Bee-e  became  Bee-m  effective  Jon.  1979. 

ST.  LOUIS,  MO. 


Globe  Democrot-m  .  655,911  106,497  1,120,687  184,671 

Globe  Democrot-We  ....  325,268  15,744  797,008  39,856 

Post  Dispotch-e  .  904,171  9,001  1,556,797  43,624 

•Post  Dispotch-S  .  1,102,286  _  1,913,943  _ 

Grand  Total  .  2,987,636  131,242  5  388,435  268,151 


NOTE:  Globe  Democrot-m  published  5  days  o  week  only. 

NOTE:  Post  Dispotch-e  and  5  and  Globe  Democrot-m  and  weekend  chonged 
from  eight  to  nine  column  Apr.  5.  1976. 

NOTE:  Globe  Democrat  &  Post  Dispatch  did  not  publish  Jon.  1  through  Jon. 
13,  1979  due  to  strike  conditions. 


NASHVILLE, 

TENN. 

Bonner-e  . 

.  1,871,214 

181376 

1,708,465 

125,880 

Tennesseon-m  .  . 

.  1,809,978 

181,256 

1,704,659 

101348 

*Tennessean-S 

.  1.020321 

54332 

1.032.926 

62356 

Grand  Totol 

.  4,701,513 

416,864 

4,446350 

289,784 

NOTE:  Tennessean- 

1 

1 

E 

1  eight  to  nine  column 

Jon.  2,  1978. 

NEW  YORK, 

,  N.Y. 

Times-m  . 

.  2,468,222 

97,200 

2,461,211 

8,100 

Times-S  . 

.  2,759,195 

788,159 

2,841,247 

984,326 

Nows-m  . 

.  1,169371 

1,000330 

1,096311 

963,047 

Nows-S  . 

.  573,756 

773,181 

743,420 

1,165,563 

Post-e  . 

.  785,002 

914.400 

Grond  Totol 

.  7,756,046 

2358,870 

8,056,589 

3,121,036 

NOTE:  Times-m  ond  S  changed  Irom  eight  to  nine  column  Sept.  7,  1976. 

News-m  ond  S  changed  Irom  live  to 

six  column 

5ept.  6,  1976. 

NEWARK, 

N.J. 

Stor  ledger-m 

.  2,761,149 

157,029 

2337,769 

138302 

*Stor  Ledger-S  . 

.  2,042,891 

48,424 

2.094.113 

66,416 

Grond  Totol 

.  4,804,040 

205,453 

4331,882 

204,618 

NOTE:  Star  Ledger 

•m  and  S  chonged  Irom  eight  to 

nine  column  Sept.  7, 

1976. 

OAKLAND,  CALIF. 

Tribune-e  . 

.  1,952360 

109,566 

1.738300 

134,961 

*TrAune-S  .... 

.  894,664 

24328 

1,049,998 

Grand  Totol 

.  2,847,024 

134,094 

2,788,298 

134,961 

ORANGE  COUNTY.  CALIF. 

Register  (See  Note)  ....  4,B65,616 

64348  4,509,256 

204,968 

fRegister-S  . .  . 

.  1,635372 

1,735.058 

Grand  Totol 

.  6,501,188 

64,048 

6,244314 

204,968 

NOTE:  Register-m 

1  ond  e  sold  in  combination;  linoge  ol  one  edition 

Register-e  is  shown. 

PASADENA, 

CALIF. 

Stor  News-d  .  .  . 

.  1,065,990 

131,488 

894,185 

115,416 

*Stor  News-S  . . 

.  410.270 

7.806 

465.972 

4.989 

Grand  Total  .  1,476360  139394  1,360,157  120305 


ST.  PAUL,  MINN. 


Pioneer  Press-m  .  1,001,745  939,727 

•Pioneer  Press-S  .  1,280,317  1,423,813 

Dispotch  .  3,008,067  218,093  3,058,519  252,793 

Grand  Total  .  5,290,129  218,093  5,422,059  252,793 


NOTE:  Pioneer  Press-m  and  5  and  Dispotch-e  changed  from  eight  to  six 
column  May  5,  1975. 

NOTE:  Pioneer  Press-m  &  Dispotch-e  has  o  combined  sot.  edition;  the 
linage  is  shown  in  the  Dispotch-e. 


ST.  PETERSBURG,  FLA. 


Independent-e 

.  2,774386 

15,840 

2,057,196 

48,456 

Times-m  . 

.  2,797,050 

655.818 

2,472,276 

713,541 

•Times-S  . 

.  1,340,253 

258,593 

1,551,437 

416,979 

Grand  Total 

.  6,911,689 

930,251 

6,080,909 

1,178,976 

SAN  ANTONIO, 

TEXAS 

Express-m  . 

.  2327,828 

255,480 

2,020,550 

149,360 

fExpress-News-S 

.  951,633 

67,688 

1,099,088 

45,944 

Express-News-sat. 

.  434,543 

433,407 

News-e  . 

.  2,028,681 

176,488 

1,884,188 

86,448 

Light-e  . 

.  2,522,969 

67,510 

2,006,292 

51,156 

•Light-S  . 

.  1,169,974 

1,445,753 

Light-sot . 

.  331,374 

341,753 

Grond  Total 

.  9,767,002 

567,166 

9,231,031 

332,908 

NOTE:  Express-m,  News-e  and  Light-e  published  5  days  o  week  only. 
NOTE:  Express-m,  Express  New$-5  and  sot.,  News-e  ond  Light-e,  5  and  sot. 
changed  from  eight  to  nine-column  Express-m,  5  and  sot.  Jon.  19, 1977; 
News-e  Jon.  18,  1977  and  light-e,  5  and  sot.  June  15,  1976. 


SAN  DIEGO,  CAUF. 


Union-m  . 

.  3,333,339 

53,401  2,780,365 

31,720 

•Union-S  . 

.  1,434,572 

1,448,262 

Tribune-e  . 

.  3,736,113 

52.590  3.088.105 

31.740 

Grand  Totol 

.  8,504,024 

105,991  7,316,732 

63,460 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  . . 

.  2,088,309 

753,887  1,874,347 

325,352 

Exominer-e  . . .  . 

.  2,099,777 

715,143  1,884,848 

335,355 

Examiner  &  Chronicle-S  .  1,023,269 

116,232  1.291.998 

177,296 

Grond  Totol 

.  5,211,355 

1,585,262  5,051,193 

838,003 

SAN  JOSE,  CALIF. 

Mercury-m  .  4.951386  216,960  4,629,563  137,616 

News-e  .  4,108,867  216,979  3,842,668  155,287 

•Mercury-News-5  .  1,917,656  7,104  2,150,108  16,464 

Grand  Total  .  10,977,909  441,04310,622339  309,367 

NOTE;  Mercury-m  and  News-e  hos  o  combined  sot.  edition.  The  linage  is 
only  shown  in  the  Mercury-m. 

SHREVEPORT,  LA. 

Journol-e  .  1,459,321  92,724  1,372,934  43,760 

Times-m  .  1,995,597  130,824  1,959,540  65,936 

•Times-5  .  794,932  _ 927,624  _ 

Grond  Totol  .  4,249,850  223,548  4,260,098  109,696 

NOTE:  Times-m  and  5  and  Journol-e  changed  from  eight  to  nine  column 
Jon.  2,  1977. 

SYRACUSE,  N.Y. 

Herold  Journol-e  .  1,733,448  7,563  1,484,229  2,572 

•Herold  American-5  ....  982,649  8,227  1,042,042  8,430 

Post  Stondord-m  .  1,085,767  37,232  857,691  27,695 

Grand  Totol  .  3,801,864  53,022  3,383,962  38,697 

NOTE:  Post  Stondord-m,  Herald  Journol-e  ond  Herald  Americon-S  chonged 
from  eight  to  nine  column  Sept.  1,  1976. 

TALLAHASSEE,  FLA. 

Democrot-m  .  1,300,240  1,223,186 

•Domocrot-S  .  598,861  676,825 

Grond  Totol  .  2,684,103  1,900,011 

NOTE:  Democrot-e  and  5  chonged  from  on  eight  to  six  column  Aug.  1, 
1976. 

TAMPA,  FLA. 

Tribune-m  ....  8,238  750 '*^^^,406  601,484  2,502,118  533,616 

•Tribune-S  .  1,267,760  57,000  1,325,711  49,440 

Times-e  .  1,896,399  _  1,693,047  _ 

Grond  Totol  .  5,859,567  658,484  5,520,876  583,056 

NOTE:  Tribune-m  ond  5  and  Times-e  changed  from  eight  to  nine-colum 
Oct.  27,  1975. 

WASHINGTON,  D.C. 

Post-m  .  4,214,698  377,770  4,052,795  294,062 

•Post-S  .  2,001,032  269,727  2,190,715  430,862 

Store  .  1,546,613  311,130  1,629,500  243,961 

Stor-S  .  521,407  92,264  641,093  89,240 

Grond  Totol  .  8,283,750  1,050,891  8,514,103  1,058,125 

NOTE:  Post-m  and  5  and  Stor-e  and  5  chonged  from  eight  to  nine  column 
Aug.  2,  1976. 

WEST  PALM  BEACH,  FLA. 

Post-m  .  2,656,388  103,711  2,434,173  104,450 

Times-e  .  2,317,126  84,471  2,103,646  104,452 

•Post  Timos-S  .  1,432,159  23,304  1,444,705  24,144 

Grond  Total  .  6,405,673  211,486  5,982,524  233,046 


NOTE;  Post-m  and  Times-e  hove  o  combined  sot.  edition.  The  linoge  is  only 
shown  in  the  Post-m. 

NOTE:  Post-m,  Times-e  ono  Post  Timos-S  changed  from  eight  to  six-colum 
Oct.  1,  1975. 

WHITE  PLAINS,  N.Y. 


Reporter  Dispotch-e  ....  1,295,399  80,067  986,835  135,928 

tReporter  Oispotch-S  . . .  562,739  19,200  453,536  17,656 

Grond  Totol  .  1,858,138  99,267  1,440,371  153,584 

WICHITA,  KANS. 

Eogle-m  .  1,895,652  308,112  1,893,115  207,675 

Beocon-e  .  830,145  837,475 

•Eogle  Beocon-5  .  739,577  75,008  846,321  75,480 

Grand  Totol  .  3,465,374  383,120  3,576,911  283,155 


NOTE:  Eogle-m  and  Beocon-e  hos  o  combined  sot.  edition;  the  linage  is 
only  shown  in  the  Eogle-m. 

NOTE:  Eogle-m,  Beocon-e  ond  Eagle  Beocon-S  changed  from  eight  to  six 
column  Sept.  1,  1975. 


JANUARY  1979/1978 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHERS 


ALBANY,  N.Y. 

Times-Union-m  .  1,387371  1,270,170 

Knickerbocker  News-e  . .  924,410  816,752 

Times-Union-S  .  597346  681329 

Grand  Total  .  2,909,027  2,768,251 

NOTE:  Heorst  Newspaper  period  runs  Jon.  1-Jon.  29,  1979. 

ALTOONA,  PA. 

Mirror-e  .  M99,232  1,237,789 

ANAHEIM,  CALIF. 

Bulletin-e  .  1,193,024  1,107,288 

BANGOR,  ME. 

News-m  .  1,152366  1,004,453 

BIRMINGHAM,  ALA. 

News-e  .‘. .  2,120394  181,370  2,007,782  73,654 

News-S  .  1,065,988  1,200,948 

Post-Herold-m  .  1,438368  _  1,242,654  _ 

Grond  Total  .  4325,250  181370  4,451384  73354 

BURLINGTON,  VT. 

Freo-Pross-mS  .  1396,772  1,788,696 

CASPER,  WYO. 

Slor-Tribuno-mS  .  1315,726  1  323,924 

NOTE:  Includos  insorh:  134,050  lines  in  1979, 117,992  lines  in  1978.  Fomily 
Weekly  not  included:  81,996  lines  in  1979;  85,367  lines  in  1978. 
COLUMBUS,  NEB. 

Telogrom-e  .  693,798  719,978 

DAVENPORT,  IOWA 

Quod-City  Times-e/m  ...  2,299360  2349,228 

Quod-City  Times-S  .  647,486  748,104 

Grond  Totol  .  2,946346  3,097,332 

DES  MOINES,  IOWA 

Rogistar-m  .  656387  174366  628325  190374 

Tribuno-e  .  1,079398  1,031,098 

Registar-S  .  810386  66,624  863,171  102394 

Grond  Total  .  2346,571  240,990  2322394  292,968 
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1979  1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

DOVIR,  OIL. 

Dtlowort  Sigtt  N>wi-«S  99S397  962,178 

NOTE:  Figures  shown  ubovt  ore  on  8  column  bosis. 

iOMONTON,  ALTA. 


Journal**  . 

....  4454463 

FORT  wXyNE,  IND. 

4,112464 

Na\in*S*ntinal-t  . . . 

....  2,143490 

1414,932 

JournoJ‘Gaz*ttt*m 

....  1435,928 

1481,380 

Journol'Gaz*tt*-S  . . 

. . . .  802,732 

772,394 

Grond  Totol  .... 

....  4,582450 

FORT  WORTH,  TEX. 

3,968,706 

Stor-Tolo9rom*m 

....  2451,920 

2439,482 

Stor-Tologrom-o  . . . 

....  2,710,148 

2,350452 

$tor-Tolo9rom*S  ... 

....  1460.826 

1484482 

Grond  Totol  .... 

....  6,522394 

GREINVILLE,  S.C. 

6,075416 

Nows-mS  . 

....  2404488 

2,195,718 

Piodmont’f  . 

...  1410.400 

1.441444 

Grond  Totol  . 

....  3,614,688 

INDIANAPOLIS,  IND. 

3,636,962 

Star*m  . . 

....  2450,427 

1434,466 

Ntm>i  . . 

....  1,959,428 

1466,429 

Slor-S  . 

. ...  1,175.017 

1420406 

Grand  Totol  . 

....  5484472 

4421401 

KITCHENER-WATERLOO,  ONT. 

Rocord-0  . . 

....  2424457 

LCTHBRIDGE,  ALTA. 

2.142481 

Htrold-o  . 

....  U81373 

LINCOLN,  NEB. 

1414,782 

Joumol-Stor-d/S  ... 

....  1,083,110 

1,108,688 

NOTE:  Includos  insorts: 

:  188,776  linos  in  1979;  169440  linos  i 
LOUISVILLE,  KY. 

Courior>Joumol-m  . . . 

....  2,063434 

1,609,413 

Louisvillo  Timos-o  . . . 

....  2,163,786 

1,695,003 

Courior-Joumol  &  fimos-S  1.119.310 

1445478 

Grand  Total  . . . . . 

....  5.346430 

4,649,994 

NOTE:  ROP  disploy  linogo  puhlishod  on  o  6-column  bosis  but  convortod  to 
8-colunHi  bosis  obovo.  Clossifiod  publishod  ond  reported  on  10  column 


bosis. 

MADISON,  Wise. 

Copilol  Timos-o  .  1,629,684  1,574420 

Stoto  Journol-m  .  1462,036  1,601,064 

Store  Journol-S  .  718,428  710,988 

Grand  Totol  .  4410,148  3,886472 

NOTE:  6  column  pogos  convortod  to  8  column  basis;  clossifiod  9  column. 
Includos  logols. 

MERIDEN,  CONN. 

Rocord-Journol-m  .  991,746  885,584 

MONROE,  LA. 

World-m  .  1,618,484  1,095,934 

Nows-Slor-o  .  1,499406  1,030486 

World-S  .  683452  428.414 

Grand  Total  .  3,801,742  2  454,734 

NOTE:  Gonnott  Period  1,  Jon.  1,  IW  to  Fob.  4,  1979. 

MONTREAL,  QUE. 

Goiotto-m  .  3435/469  1,163461 

Stor-o  .  2,453,460 

Lo  Dovoir-m  .  467,006  910,931 

Lo  Dimoncho-Motin  . . , .  273,290  730,055 


NOTE:  Lo  Oimoncho-Motin  includos  Porspoctivos  ond  inserts;  50,151  linos 
in  1979;  301,827  linos  in  1978. 


NOTE:  Stor-o  did  not  publish  for  tbo  month  of  Jon.  1979. 

NASHUA,  N.H. 

Tolograph-o  .  1473,050  1  425,910 

NEWPORT  NEWS,  VA. 

Pross-m  .  1441492  1,763,790 

Timos-Horold-o  .  1445,438  1,636,796 

Pross-S  .  827486  1,181460 

Grond  Totol  .  4414,216  4482,046 


1979  1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NORFOLK,  VA. 


Virginion  Pilot- m 

.  2,474470 

2,404,817 

Lo^or-Stor-o  .... 

.  2443477 

2452453 

Virginion  Pilot  ond 
Lodgor-Stor-S  . . 

.  1464.128 

1493,787 

Grond  Totol  . . . 

.  6482475 

6,051457 

Nuggott-o  . 

NORTH  BAY,  ONT. 
.  992,748 

877,845 

Tologroph-o-sot  m 

NORTH  PLATTE,  NEB. 
.  822,128 

773484 

NOTE:  Includos  Fomily  Woobly— 80,829  Knos  in  1979, 81453  bnos  in  1978. 
OGDEN,  UTAH 

Slondord  Euminor-o  ...  1,709,122  1462466 

Standard  Eraminor-S  , . ,  537,498  6M,118 

Grond  Total  .  2446,620  1,985484 

NOTE:  Sundoy  includos  Fomily  Woobly — 81,984  bnos  in  1979;  85494  bnos 
in  1978. 


OKLAHOAAA  CITY,  OKLA. 


Oklohomon-m  . 

....  1,849,253  552,191 

1,721,730 

498,963 

timos-o  . 

....  1,818,497  481,119 

1,618,401 

444,209 

Okiohomon-S  . 

....  1414447 

1.182.442 

Grond  Totol  . . . . 

....  4,681,997  1,033410  4422473 

943,172 

; 

OMAHA,  NEB. 

World-Horold-m-o-S 

....  3,062,738 

3,007,200 

ORLANDO,  FLA. 

Sontinol  Stor-o/d-S 

.  3415,820  684,768 

3486,712 

640400 

OTTAWA,  ONT. 

Lo  Droit-o  . 

....  1475,973 

1,649,883 

PHOENIX,  ARIZ. 

Ropublic-m  . 

_  4,158,686 

3411496 

Gozotto-o  . 

.  4,100442 

3476,772 

RopukliC'S  . 

.  1,740,438 

1401.450 

Grond  Total  . . . 

.  9,999,766 

8,589418 

PORTLAND,  MAINE 

Pross  Horold-m 

.  1,142,873 

1,137,742 

Expr*ss-o  . 

.  1,056486 

1,073412 

Tol*grom-S  . 

.  569477 

607.353 

Grond  fotol  . . . 

.  2,768,536 

2418,707 

PORTLAND,  ORE. 

Orogonion-mS  . . . 

.  4487,396 

4,642,946 

Orogon  Joumol-o  . 

.  1,637432 

1,374,422 

Grond  Totol  . . . 

.  6425,228 

6,017468 

READING,  PA. 

Timos-m/Eoglo-o  . . 

.  1447449 

1,181,909 

Eogl*-S  . 

.  574,057 

645.016 

Grand  Total  . . . 

.  1,931/406 

1426,925 

RICHMOND,  VA. 

Timos-Oispotdi-m  . 

.  1,723,180 

1481491 

Nows-L*odor-o  ... 

.  1478423 

1442,791 

rtmos-Dispotch-S 

.  1472,754 

1.185447 

Grond  Totol  . . . 

.  4474,457 

4409,929 

NOTE:  Port  run  and  comics  not  includod. 

RIVERSIDE,  CALIF. 

Entorpriso-m  . . . . , 

.  2,098462 

1427,084 

Pross-o  . 

.  1,860,964 

1,604,288 

Pr*ss-Ent*rpriso-S 

.  520454 

552458 

Grond  Totol  . . . . 

.  4,479,580 

3,983,630 

NOTE:  Porod*  linogo 

or  proprintod  insorts  not  includod. 

SANTA  BARBARA,  CALIF. 

Nows  Pross-oS  . . . 

.  2424,095 

2435,011 

NOTE:  Porod#  linogo  not  includod. 

SCOTTS  BLUFF,  NEB. 

Stor-Horold-mS  . . . 

.  815,688 

784,159 

NOTE:  Includos  Fomily  Woobly— 81,030  bnos  in  1979, 81,670  linos  in  1978. 

SEATTLE,  WASH. 

Post-lntolfigoncor-m 

....  1,617463 

1415,719 

Post-Intolkgoncor-S 

....  504485 

572476 

Grand  fotol  . . . 

.  2,122448 

1488495 

Timos-oS  . 

.  3,773,112 

3439.642 

1979  1978 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


SOUTH  RAY  (TORRANCE),  CALIF. 


6roozo-o  . 

....  3486.012 

3,072424 

SPOKANE,  WASH. 

Spokosmon  Roviow-m 

...  1474,788 

1,128418 

Spokosmon-Roviow-S 
Cnroniclo-o  . 

. . .  792438 

....  1494,979 

867,808 

1420,048 

Grond  Totol  . 

....  3,462405 

3,216474 

NOTE:  Sundoy  and  Grond  Total  includo  Porodo  linogo. 

TACOMA,  WASH. 

Nows  Tribuno-o  ond 

Tribuno  B  Lodgor-S 

..  2,955406 

TOLEDO,  OHIO 

2,822402 

Blodo-o  . 

...  1,790426 

1,756439 

Blodo-5  . 

...  1,064,710 

1431419 

Grond  Totol  . 

...  2455,136 

2,988,158 

TOPEKA,  KANS. 

Doily  Copitol-ffl  . 

...  1,097495 

980,084 

...  763B12 

692,748 

466458 

Copitol-Journol-$  . . . 

. . .  397439 

Grond  Totol  . 

...  2458,746 

2,139,690 

TORONTO,  ONT. 

Stor-o  . . 

...  4,169,762 

3449497 

Sun-mS  . 

...  1499,188 

TRENTON,  N.J. 

1418,481 

Timos-d  . 

...  1,493,440 

1400487 

Timos  Advortisor-S  . . 

. . .  803,950 

704479 

Grand  Totol  .... 

....  2497,390 

2405,460 

NOTE:  6  column  pogo 

convortod  to  8  column  bosis. 

TUCSON,  ARIZ. 

Stor-m  . 

....  2,745444 

2,699,092 

Citizon-o  . 

....  2,779,812 

2  799,157 

Stor-S  . 

. . . .  973437 

981,190 

Grond  Totol  .... 

....  6,498,493 

6,479,439 

NOTE:  Sundoy  includos  Porodo  linogo. 

TULSA,  OKLA. 

World-m  . 

....  1472473 

1468,267 

Tribuno-o  . 

....  1408488 

1,590,999 

Wofld-5  . 

. . . .  695.124 

965,722 

Grand  Totol  .... 

....  3,676485 

4,124,988 

NOTE:  Figuros  bosod  on  6  column  formot  ond  9  column  clossifiod. 

WAUKEGAN,  ILL 

Nows-Sun-o  . 

....  1,639,638 

1,607,032 

WILKES-BARRE,  PA. 

Ti  mos-  Loodor-  Nows 

Rocord-o/d  . 

. . . .  440,944 

1,021,132 

WILMINGTON,  DEL. 

Nows-Journol-m-o 

....  1483,776 

1420482 

Nows  ioumol-S  . . . 

....  491,991 

534489 

Grand  Totol  .... 

....  2,175,767 

2,155,471 

WILMINGTON,  N.C. 

_  809, 4S2 

784436 

264,964 

Stor-Nows-S  . 

. . . .  262.486 

Grond  Totol  .... 

....  1471,938 

1449400 

WINDSOR,  OFIT. 

Stor-o  . 

....  2462,965 

1,994,727 

WINNIPEG,  MAN. 

Tribuno-o  . 

....  2433435 

2450414 

Froo  Pross-o  . 

....  2,825,384 

2413498 

WINSTON-SALEM,  N.C. 

Joumol-m . 

....  1484402 

1,463492 

Sontinol-o  . 

....  1,265458 

1,196,846 

Joumol  Sontinol-S 

. . . .  575402 

737,646 

Grond  Totol  .... 

....  3425462 

3497484 

NOTE:  Port  run  and  comics  not  includod. 

WORCESTER,  MASS. 

Tologrom-m  . 

....  1,023,757 

962,094 

Gojotto-o  . 

....  1,041482 

943464 

Tologrom-S  . 

. . . .  729403 

796481 

Grond  Totol  .... 

....  2,794,642 

2,701,939 

Toronto  press 
awards  include 
repeat  winners 

The  annual  National  Newspaper 
Awards  of  the  Toronto  Press  Club  in¬ 
clude  two  repeat  winners  from  the  1977 
competition — Terry  Mosher  of  the 
Montreal  Gazette  in  cartooning  and  Wil¬ 
liam  French  of  the  Toronto  Globe  and 
Mail  in  critical  writing.  Mosher  draws 
under  the  name  of  Aislin,  borrowed  from 
his  13-year-old  daughter. 

The  club  administers  the  awards  made 
possible  by  a  fund  to  which  Canadian 
papers  and  groups  contribute. 

A  series  of  first-person  articles  on  how 
it  feels  to  undergo  open-heart  surgery 
after  a  coronary  has  earned  Peter 
Worthington,  editor-in-chief  of  the  To¬ 
ronto  Sun,  his  fourth  NNA  prize.  The 
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new  award  is  for  enterprise  reporting. 

Other  1978  winners,  in  addition  to  the 
photography  winners  shown  in  the  Photo 
Credits  column,  page  4,  are:  Josh  Freed, 
Montreal  Star,  feature  writing;  John 
Grace,  Ottawa  Journal,  editorial  writing; 
John  Fraser,  Toronto  Globe  and  Mail, 
spot  news  reporting;  Doug  Gilbert,  Ed¬ 
monton  Sun,  sports  writing. 

Citations  for  me,..,  went  to  Marc 
Thibeault  of  Montreal-Matin,  sports 
writing;  George  Bain,  Toronto  Star,  fea¬ 
ture  writing,  and  Marcel  Pepin,  Quebec 
Le  Soleil,  for  editorial  writing. 

Certificates  and  $500  cash  prizes  go  to 
the  winners  at  a  dinner  in  Toronto,  April 
7,  for  which  the  speaker  will  be  Ron  Jav- 
ers  of  the  San  Francisco  Chronicle,  one 
of  the  journalists  who  accompanied 
California  Congressman  Leo  J.  Ryan  on 
his  fatal  trip  to  Guyana. 


Princeton  Packet,  Inc. 
adds  eighth  paper 

The  Princeton  Packet,  Inc.  recently 
purchased  the  Cranbury  (N.J.)  Press, 
boosting  the  group’s  number  of  newspa¬ 
pers  owned  to  eight. 

The  Packet  group’s  eight  newspapers 
have  a  total  circulation  in  excess  of 
30,000.  The  flagship  paper,  the  Princeton 
(N.J.)  Packet,  was  purchased  in  1955  by 
the  late  Barney  Kilgore,  editor  of  the 
Wall  Street  Journal  and  chairman  of 
Dow  Jones.  Since  Kilgore’s  death  in  1%7, 
Edward  Burke  has  served  as  president, 
editor  and  general  manager.  The  Kilgore 
family  retains  ownership. 

Within  the  next  two  months,  the  Packet 
will  move  into  an  expanded  quarters. 
Cost  of  the  expansion  will  run  more  than 
$1  million,  according  to  executive  editor 
Robert  Kelly. 
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BENfeFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU;  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217 


CARTOONS 


"ALL  THE  CARTOONS  YOU’LL  EVER 
NEED"  is  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station,  New 
York,  NY  10014. 


COMIC  STRIPS 

0.0 — The  newest,  most  ultra-unique 
strip  in  the  business.  Free  samples:  Box 
26M8,  Editor  &  Publisher. 


SERIALIZED  MYSTERIES,  DRAMAS, 
sci-fi.  2000  words  per  segment,  10-15 
segments  per  story.  Rates  suitable  for 
small  papers.  Fiction  Factory,  PO  Box 
8171,  Long  Beach,  CA  90808. 

FINANCIAL 


A  NEW  INVESTMENT  COLUMN— By  a 
straightforward  capitalist,  "The  Practi¬ 
cal  Investor”  talks  stocks,  real  estate 
and  the  economy.  Weekly,  750  words, 
written  by  a  professional  investment  ad¬ 
visor.  4  weeks  free.  Low  rates.  For  sam¬ 
ples,  details  write  Eric  Schaefer,  Box 
3072,  San  Francisco,  CA  94119. 

_ GARDENING _ 

ILLUSTRATED,  indoor-outdoor  garden¬ 
ing,  weekly  feature,  8th  year.  Details. 
Masson,  Box  66,  Needham  MA  02192. 


_ GENERAL _ 

CONTROVERSIAL  MOTORCYCLE  HEL¬ 
MET  LAWS.  Revealing  story  Fed 
bureaucrats  haven't  told  the  press.  Gary 
Cape,  Box  2991,  Grand  Junction,  CO 
81501.  (303)  242-3647. 

PERK  UP  your  paper.  Pick  a  package 
from  25  features:  cartoons,  columns, 
puzzles.  Free  list,  or  full  info,  samples 
$1.  Dickson,  17700  Western  69e, 
Gardena  CA  90248. 


GENERAL 


A  NEW  SYNDICATE 

Feature  Associates,  a  small  syndicate, 
would  be  pleased  to  have  your  newspa¬ 
per  consider  its  weekly  columnists.  Write 
us  at  716  Fourth  St..  San  Rafael,  CA 
94901.  Thank  you. 


HUMOR 


FOLLY’S  THIN KSHOP— Weekly  humor 
strip.  Details:  Richard  Jarrett  Company, 
80fe  Dobson,  Chicago,  IL  60619. 


HELP!  My  boss  is  job-hunting.  Mine  is 
too  nosy.  I'll  never  work  overtime  again! 
Who  makes  the  coffee?  .  .  .  NINE  TO 
RVE  WOMAN  tackles  these  and  many 
more  working  topics.  Contact:  CAR- 
BERRY,  1349  Douglas,  Flossmoor,  IL 
60422. 


"MORE  FOR  YOUR  MONEY’’— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated)- 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Our  5th  year. 
Camera-ready  and  AP  DataFeature.  Cin- 
eman  Syndicate,  7  Charles  Court,  Mid¬ 
dletown,  NY  10940. 


SENIOR  CITIZENS 

DEAR  SENIOR  CITIZEN.  Weekly  column 
for  seniors,  their  families  and  friends. 
Letters  and  responses  about  strengths 
and  concerns  in  old  age.  Practical  in¬ 
formation  shared  about  services.  Write 
for  samples  and  rates.  MHS  Features, 
PO  Box  425,  Lenox  Hill  Station,  New 
York,  NY  10021. 


INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  new  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95003. 


JOIN  OUR  CONTRACT  CREW! 

.  .  .  Those  individuals,  companies,  syndicates  that  know 
the  value  of  an  E&Pad  and  run  with  us  on  a  regular  basis. 
So,  be  it  12,  26  or  52  times  per  year,  we  produce  business 
and  profit  for  these  people.  We  offer  you  freedom  to  rotate 
your  copy  within  our  regular  deadline  times,  monthly  bil¬ 
ling,  and  the  best  exposure  in  the  field  in  E&P  CLAS¬ 
SIFIEDS. 

Reserve  your  space  now,  in  the  most  effective  classified 
market  in  the  newspaper  industry. 

E&P  CLASSIFIEDS 
Contract  rates  on  request 
(212)  752-7050 


ANNOUNCEMENTS 


ADVERTISING  PROGRAMS 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


"How  to  Start  Your  Own  Community  news¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,”  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


ESTABLISHED  offset  and  letterpress  job 
shop,  $120,000/year  and  room  to  grow, 
equipment  in  excellent  condition,  photo¬ 
typesetting.  Northwest  has  ideal  climate. 
Box  26909,  Editor  &  Publisher. 


BUSINESS  WANTED 

Financial  editor  seeks  to  buy  established 
business  (Mew  York  City  or  Long  Island. 
$50,000  available.  Replies  confidential. 
Box  27135,  Editor  &  Publisher. 


EXCELLENT  earnings  stuffing  envelopes 
at  home,  guaranteed.  No  experience 
necessary  and  you  work  in  your  spare  time. 
No  obligation.  For  details  send  50e  and  a 
self-addressed  envelope  to  Box  27078, 
Editor  &  Publisher. 


ADVERTISING  MANAGER  to  sell  on  com¬ 
mission  fo  Senior  Citizen  monthly  newspa- 

fer.  Possible  buy-in  or  buy-out.  Senior 
imes.  Box  284,  Lynn  MA  01903,  (617) 
599-4362. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship.  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  IV.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant  Ml  48858 
(517)  772-3261 


KREHBIEL-BOLITHO,  INC. 

Nearly  500  sales  in  our  30  years. 

(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton,  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,”  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 

SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES.  SERVICE.  MANAGEMENT 
5464  Government  Blvd. 

Mobile.  Ala.  (205)  666-0893 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah,  GA.  31405  (912)  925-8666  or  925- 
8662. 


NEWSPAPERS  FOR  SALE 


WESTERN  DAILY 

Isolated  small  western  daily,  has  weekly 
competition,  3-unit  press,  good  Compu- 
Graphic.  Information  to  qualified  buyers 
only.  $60,0(X)  down,  but  need  money  to 
compete.  If  exclusive,  field  should  gross 
$350,000. 

SNYDER  NEWSPAPER  BROKERS 
PO  Box  308,  Lindsay,  CA  93247 


KETCHUM  TOMORROW,  8  year  old  free 
weekly  in  year  round  resort  area  of  Sun 
Valley,  Idaho,  $40,(XX).  Absentee  owner. 
Sam  Thoen,  1625  W.  Broadway,  Spokane 
WA  99201.  (509)  326-2234. 


TAHOE  WEEKLY  since  1947,  gross 
$125M,  sell  $100M,  adjudicated,  alT gov¬ 
ernment  contracts,  solid  local  ad  ac¬ 
counts,  PO  Box  658,  South  Lake  Tahoe, 
CA  95705. 


NEW  JERSEY  PAID  WEEKLY,  Bergen 
County,  $70,000  annual  gross,  top  jX)ten- 
tial  in  large  affluent  growth  area.  Terms. 
Box  27255,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paper  operated 
as  a  quality  hometown  newspaper.  Primar¬ 
ily,  we  are  seeking  exclusive  profitable 
newspapers  with  4(300  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  qualifications.  Confidentiality  as¬ 
sured.  Box  6310,  Editor  &  Publisher. 


TWO  JOURNALISTS  now  working  at  large 
daily,  seek  to  buy  modestly  priced  weekly  m 
Texas.  Must  be  a  money-maker.  Box 
26870,  Editor  &  Publisher. 


WANTED:  WEEKLY  NEWSPAPER 
Individual  seeks  money-making  weekly  in 
Zones  1  though  4,  or  9.  $40M  down,  terms 
for  balance.  No  shoppers.  Job  shop  not 
desired  but  will  consKfer.  Write  PO  Box 
391653,  Miami  Beach,  FL  33139. 


EDITOR  &  PUBLISHER  for  March  24, 1979 


ANNOUNCEMENTS 
PRINTING  BROKER 


INDUSTRY  SERVICES 
CIRCULATION  SERVICES 


INDUSTRY  SERVICES 
JOB  LEADS 


EQUIPMENT  &  SUPPLIES 
NEWSPRINT 


NON  HEAT  WEB  PRESS  time  available  8 
units,  2  folder  operation.  3  shifts,  7  days 
week  specializine  in  26"  web  offset  news¬ 
paper.  Our  fleet  of  trucks  travel  all  of 
South  Dakota,  Iowa,  Wisconsin,  Min¬ 
nesota,  North  Dakota  and  Montana.  Save 
on  pooling  freight.  Call  Mr.  Lesnar  toll  free 
(800)  843-6805. 


PRINTING  PLANTS  FOR  SALE 

WEB  OFFSET,  New  York  suburbs,  news¬ 
papers  and  commercial,  annual  sales  over 
|2  million.  Interested  parties  write  Box 
27254,  Editor  &  Publisher. 


FOR  SALE;  Commercial  newspaper  insert 
printing  plant.  Complete  typesetting, 
cameras  and  two  presses.  Capable  of  over 
4  million  impressions  of  4  color  per  week. 
Zone  9.  Write  Box  26834,  Editor  & 
Publisher. 


PUBUCATIONS  FOR  SALE 


TRADE  JOURNAL  FOR  SALE 
26  year  old  monthly  trade  journal,  2400 
national  paid  circulation.  $40,000  pro¬ 
ject^  '79  income.  Owner  wants  to  leave 
publishing  field.  Sale  price;  $48,000.  Mr. 
Fran  PatcTi  (608)  365- 1273. 


INDUSTRY  SERVICES 


ADVERTISING  SERVICES 


SPECIAL  EDITIONS — Street  sales,  copy, 
layout,  complete  Zone  5.  Phone  (615) 
473-4378. 


CIRCULATION  SERVICES 


Professional  Circulation  Services 
NEWSPAPER  AGENCY.  INC. 
PO  Box  456,  Babylon  NY  11702 
(516)  661-5100 


Plagued  by  "down"  routes? 

Carrier  recruitment  program  offered. 
Highly  successful  results  during  first  year. 
"(Jown  routes"  cut  at  least  50%. 

Charles  “Red”  Norvil 

Midwest  Newspaper  Circulation  Consul¬ 
tants,  7610  S.  Artesian,  Chicago,  IL 
60652, 

(312)  476-3860 


TELEPHONE  SALES 
CONSULTANTS 

Are  you  considering  an  in-house  phone 
room,  or  a  contract  sales  company? 

Our  firm  can  provide  a  complete  program 
to  operate  your  own  in-house  phone  room, 
from  the  hiring,  training  and  motivation,  to 
the  finest  details,  which  guarantee  suc¬ 
cess.  Whether  you  are  only  interested  in 
100  new  customers  per  week  or  10(X)! 

We  will  also  consider  an  alternative  con¬ 
tract  sales  arrangement.  Contact; 

GEORGE  BLUE 

TEL-MKT-COMMUNICATIONS 

760  S.  Congress  Ave. 

Palm  Beach,  FL  33406 

(305)  689-5060 


CIRCULATION 
PHONEMASTERS  CO. 

We  are  telephone  sales  consultants  and  we 
want  to  sell  newspapers  more  than  anyone 
else  in  the  world.  Years  of  service  in  the 
nation's  toughest  markets.  For  further  in¬ 
formation  Box  27294,  Editor  &  Publisher. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


FINANCIAL 


BANKERS  TRUST  COMPANY,  a  $28  billion 
institution,  has  a  team  of  seven  specialists 
offering  to  newspaper  owners  a  unique  fi¬ 
nancial  and  advisoiy  service; 

•  Mergers 

•  Acquisitions 

•  Divestitures 

•  Private  Placements 

•  ESOT's 

•  Lease  Financing 

•  Management  Consulting 

Initial,  confidential  consultation  anywhere 
in  the  United  States  at  no  charge.  Call  col¬ 
lect;  Richard  J.  Berman,  Vice  President, 
Bankers  Trust  Company,  280  Park  Avenue, 
New  York,  NY  10017,  telephone  (212) 
692-2301. 


PR/EDITORIAL  Jobs  nationally.  200  -i-  list¬ 
ings  weekly.  $3.50.  M.  Sternman,  68-38 
Yellowstone  Blvd.,  Forest  Hills, NY  11375. 


TAXES 


INCOME  TAX  SPECIALIST 

to 

Editors 
Journalists 
Free  Lancers 
Media  Executives 

PAUL  MILLER 

26  Court  St.,  Brooklyn,  NY  11201 
By  mail  or  appointment 
(212)  339-0447 
(800)  327-0173  ext  2255 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAME'RAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


COMPUTERS 


COMPUTER  +  mail/carrier  circulation 
rate  card  receivables  +  TMC  +  accounting 
+  training  -k  support  -K-K-f+.  Callorwirte 
Vision  Data,  35  Fuller  Rd.,  Albany,  NY 
12205.  (518)489-8188. 


MMLROOM 


ONE  MODEL  545  Cheshire  Label  Machine 
(for  newspapers  or  magazines)  with  a  Model 
526  Cheshire  Label  head  and  Conveyor. 
ALSO  one  model  1530  Magnacraft  with 
multiwide  Label  Head  and  Conveyor  3  to  4 
years  old  in  like-new  condition.  Ed  Heisley, 
P.O.  Box  222083,  Dallas,  Texas  75222. 
(214)  357-0196. 


MULLER  227  Inserter  and  231  Counter- 
Stacker,  available  immediately.  Graphic 
Management  Associates,  Circulation  and 
Mailroom  System  Division,  11  Main  St., 
Southboro,  MA  01772.  (617)  481-8562. 


INSERTER,  Sheridan  24P,  serial  No.  152, 
complete,  5  hoppers,  single  delivery,  fly 
table,  3  Syntron  joggers,  now  in  operation, 
available  Fall  or  year  $18,000.  Decatur, 
Ala.,  Daily,  (205)  353-4612,  ask  for  Don 
Kincaid. 


SHERIDAN  48P  inserter,  9  heads 
with  folded  edge  delivery. 

Sheridan  24P  inserter  with  conveyor 
and  hand  fly  table. 

Turn  key  installations  provided. 

Graphic  Management  Associates.  Circula¬ 
tion  and  Mailroom  Systems,  11  Main  St, 
Southboro  MA  01772.  (617)  481-8562. 


MAGNACRAFTS 

(1)  650,  with  zip  coder.  Good  terms  for 
responsible  party.  A.S.  Curtis,  816  Na¬ 
tional  Press  Bldg,  Washington  [XI  20045. 
(202)  628-5696. 


CYPAK  plastic  tying  machines.  Available 
immediately.  Can  be  seen  in  operation. 
Graphic  Management  Associates.  Circula¬ 
tion  and  Mailroom  Systems,  11  Main  St, 
Southboro  MA  01772.  (617)  481-8562. 


MISCELLANEOUS 


COMPUGRAPHIC  (2)  2414  Videosetter  2y2 
years  old,  complete,  $20,000  each.  Also 
Unified  (lomposer  with  on-line  interface, 
$13,000  each.  Waxers,  light  tables, 
Robertson  500  Overhead  Horizontal  Cam¬ 
era,  18"  film  processor  LO-18.  Camera  with 
Gammamatic.  (312)  343-1144. 


1  CHEMCO  MARATHON  with  accessories, 
10  years  old,  now  in  operation,  $5000. 
Times  Publishing  O).,  Martha  Sauer,  Pur¬ 
chasing  Agent,  (813)  8276. 


NEWSPAPER  BAGS 


SAVE  $$$$/BUY  HI-DENSITY  POLY 
BAGS— All  sizes  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  MD  21001.  Call  (301) 
575-6500. 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payable  with  order) 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  established). 


1  week  —$2.05  per  line 

2  weeks— $1.90  per  line,  per  issue 

3  weeks— $1.75  per  line,  per  issue 

4  weeks— $1.55  per  line,  per  issue 

Add  $1.75  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


1  week  —$2.75  per  line 

2  weeks— $2.65  per  line,  per  issue 

3  weeks — $2.45  per  line,  per  issue 

4  weeks— $2.25  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy. 


Count  approximately  39  characters  artd/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $68.00  per  column  inch 
minimum  space. 

Classified  Contract  Rotas  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Tinte 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


EDITOR  &  PUBLISHER  for  March  24. 1979 


NEWSPRINT— ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner,  Santa 
Ana,  CA  92704,  (714)  556-7130. 


PASTEUP  SUPPUES 


3  VARITYPE  WAXERS: 
$200  a  piece;  3  for  $5()0. 
Call  Peter  at  (914)  677-8241. 


PHOTOTYPESETTING 


FOR  SALE;  Good  condition  CompuWriter  I 
and  II.  Make  offer. 

Mark  (516)  484-4477. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


COMPUWRITER  I,  not  running  at  1(X)%, 
has  many  new  parts,  2  width  plugs  and  4 
sets  of  gears,  very  clean,  $1500  or  best 
offer.  Call  (617)  234-2107. 


COMPUTYPE  CompuStor  for  sale  includ¬ 
ing  8  disc  drives  (250K  bytes  storage  per 
drive).  Complete  spares  inventory.  Contact 
Jess  Hillman,  The  Commercial  Dispatch 
(601)328-2424. 


2  SUPERQUICKS  in  operating  condition 
$1000  each;  2  cannibalized  Quicks  $200; 
5  LinoQuick  perforators  $100  each;  2 
green  Fairchilds  $1(X)  each;  2  brown  Fair¬ 
childs  $100  each.  John  Sillmon,  Daily  In- 
de^ndent,  Kannapolis,  NC  28081.  (704) 


IBM  TYPESETTING  SYSTEM  MTST,  2 
Recorders  (10  elements),  1  Reproducer 
including  desks  and  miscellaneous,  1 
Model  #7200  CompuGraphic  Typesetting 
machine  (3  strips),  1  Model  #2600 
Speedaumat  Addressing  machine  with 
feed,  1  Omega  Dll  Photo  Enlarger,  1  Stain¬ 
less  Steel  Stabilization  Processor,  1  Class 
7200  Addressograph  with  3  cabinets,  and 
15,000  plate  frames. 

UPECO  (201)  4383744 


PLATEMAKING 


2  COMPLETE  NAPP  PLATEMAKING  for 
use  on  22%"  cut-off.  Write  Box  27277, 
Editor  &  Publisher. 


PRESSES 


GOSS  COMMUNITY,  2  units  and  folder. 
Excellent  condition,  available  immedi¬ 
ately.  (415)  4986010. 

HARRIS  V25,  4  units,  1974.  6  units  avail¬ 
able  for  add  on.  IPEC,  Inc.,  (312)  738 
1200. _ 

COMMUNITY.  3  units,  oil  bath. 

S/C  folder. 

Suburban,  3  units,  “beautiful.” 
Suburban,  "1500”  units,  stacked. 
Urbanite  "1(XX)”  units. 

V-15A,  6  units,  upper  former. 

O.N.E.,  Atlanta,  (lA 
(404)  321-3992,  Telex  700563 


Dear  Mr.  Publisher: 

Is  the  cost  of  a  new  web  offset 
press  too  high  tor  your  budget?  We 
can  help  you  to  save  40°i>  to  60°o  of 
this  cost  with  the  installation  of  used 
Wraparound  Letterpress  equipment. 

If  you  cannot  afford  a  Goss  Ur¬ 
banite,  why  not  a  Goss  Universal? 

If  you  cannot  afford  a  Goss  Com¬ 
munity.  why  not  a  Goss  Unitubular? 

Letterpress  presses  using  Wrap¬ 
around  systems  are  being  success¬ 
fully  employed  throughout  the  world 
installation  of  this  type  will  allow 
you  to  pursue  the  cold  type  system 
of  makeup  and  composition  and 
give  you  a  fine  quality  of  printing. 

SAM  S.  PUNTOLILLO 

UNIVERSAL  printing 
EQUIPMENT  CO.,  INC. 

1  Madison  Street 
East  Rutherford.  N.J.  07073 
(201)438-3374 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


HELP  WANTED 


ACADEMIC 


HELP  WANTED 


ACADEMIC 


22%"CUTOFF  GOSS  HEADLINER,  4  units  2 
half  decks,  2  to  1  folder,  available  now. 

21Vi"  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

2  presses,  22%' cutoff  Goss  Headliners.  8 
units,  1  half  deck  and  3  to  2  folders. 

4  wood  Autopasters. 

6  Goss  Autopasters. 

2  new  Goss  web  width  55”  or  56"  cut  down 
kit. 

2  Goss  double  balloon  formers,  1  is  23 

2  4-unit  Goss  Community  oil  bath 

6  unit,  2  folders  Goss  Surburban 
9/16”  cutoff,  1  is  22%"  cutoff. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 

Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011) 


COTTRELL  3  unit  V-15A/JF7  folder 
Cottrell  V-15A  Press  units 
Goss  Community  2  unit/folder  (grease) 
News  King  2  unit/Color  King  folder 
Color  King  2  unit/folder 
Butler  paster  model  4042 
Muller-Martini  counter  stacker  model  207 
GRAPHIC  EQUIPMENT  SALES  INC. 

1836  Woodward  St. 

Orlando,  FL  32803 
(305)  896-4330  Telex:  56-7471 


RECONDITIONED  1-6  unit  Daily  King  with 
C.K.  folder 

News  King  add  on  units. 

Daily  King  add  on  units. 

2  Community  units  add  on,  grease. 

1  balloon  former. 

1  Color  King  folder  with  40  hsp  G.E.  drive 
Continental  Printing  Machinery 
7432  Hadley 
Overland  Pk,  KS  66204 
(913)  432-8276 


GOSS  COMMUNITY  Folders 
Goss  SU  Folder 
Goss  Metro  Folder  3-2 
Goss  Suburban  press  units,  folders. 

Gregg  flying  imprinter  22%” 

Urbanite  Vi  folder 
Color  King.  2  units  folder  1%5 
Fincor  motor  and  control  40-60  HP 
2  unit  V-15  Cottrell  with  Gear  Drive 
Urbanite  folder,  1968 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4.38F 

COLOR  KING  WEB:  KJ8  folder,  30  horse 
power  drive,  2  units,  accumeter,  Count- 
0-Veyer,  Bingham  wrinkle  remover,  hoist. 
Thirty  hours  running  since  new.  Save 
thousands  on  like  new  press.  Atlantic 
Graphic  Machinery  Co.,  (404)  921-3438. 


"LIKE  NEW"  Miller  TP  30  with  galaxy  of 
new  spare  parts  including  an  extra  feeder. 
Value  about  $250,000  at  a  sacrifice  price. 
UPECO,  1  Madison  St.,  E.  Rutherford,  NJ 
07073.(201)438-3744. 


GOSS  7-UNIT  800  Series  Unitube  Press 
with  3-color  cylinders  with  extra  heavy 
duty  folder  with  balloon,  all  equipped  with 
saddles  and  NAPP  platemaking,  available. 
Write  Box  27278,  Editor&  Publisher. 


MARKETPLACE  FOR 
SELECT,  PRE-OWNED 
WEB  OFFSET  PRESSES 
4-unit  Fairchild  News  King  Web  Offset 
press  with  Color  King  V:  &  Vt  page  folder. 
30  h.p.  GE  press  drive. 

Extra  clean — Priced  to  Sell  Now. 
3-unit  Goss  Community:  late  model  oil 
bath,  30  h.p.  drive.  Also  complete 
platemaking  and  camera  equipment  in¬ 
cluding  Paco  film  processor. 

Inland  Newspaper  Machinery  Corp. 
105th  &  Santa  Fe  Dr.,  Box  5487 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  42362 

PROOF-MAKING 

COPY  MACHINE.  Mita  Copystar.  Copies  up 
to  17  inches  wide,  any  length.  Excellent 
condition.  $1200.  Ed  Koon,  The  Daily 
News,  Olathe,  KS(913)  764-2211. 

WANTED  TO  BUY 

KANSA  320  INSERTER,  minimum  3  sta¬ 
tions.  COUNT-O-VEYOR  STACKER.  Box 
26682,  Editor  &  Publisher. 

NOLAN  REMELTING  furnace  and  au¬ 
tomold,  oil  or  gas  fired,  large  capacity.  Box 
6290,  Editor  &  Publisher. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC  fold¬ 
er  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  or  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  &  Publisher. 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


LOOKING  FOR  SUPPLIER  to  supply  bulk 
offset  supplies  for  resale  out  of  country. 
Contact  Continental  Printing  Machinery 
Inc.,  7432  Hadley,  Overland  Pk.,  KS 
66204.  (913)  432-8276. 


URBANITE  PRESS  WANTED 
Call  (516)  487-8.300 

343  Great  Neck  Rd.,  Great  Neck,  NY  1 1021 


TUBULAR  FOLDER, 
with  or  without  Vi  folder 
Box  26820,  Editor  &  Publisher. 


USED  COIN  BOXES  needed  immediately 
by  standard-size  weekly,  $25C/copy.  50  or 
more.  Call  (912)  236-7757. 

SMALL,  scale-model  rotary  press  wanted 
by  newsman.  Also,  small  model  of  news¬ 
room  computer  system.  Box  27204,  Editor 
&  Publisher. 


Help 

Wanted... 


ACADEMIC 


ASSOCIATE  PROFESSOR  to  teach  photo¬ 
journalism  and  most  courses  in  news- 
editorial  sequence.  Must  know  darkroom. 
PhD  with  professional  and  teaching  ex¬ 
perience  required.  Tenure-track.  Salary 
competitive.  Start  September  1979.  Dead¬ 
line:  April  11.  Apply:  Jack  Simms,  Jour¬ 
nalism  Department,  8090  Haley  (Jenter, 
Auburn  University,  Auburn  At.  36830. 
Auburn  University  is  an  equal  opportunity, 
affirmative  action  employer. 


PRINT  JOURNALISM:  The  Department  of 
Mass  Communications  at  Middle  Tennes¬ 
see  State  University  seeks  a  full-time 
member  of  its  print  journalism  faculty. 
Professional  and  teaching  experience  re¬ 
quired:  PhD  in  journalism  preferred.  Faculty 
member  will  teach  both  introductory  level 
courses  in  the  Department  and  advanced 
technical  courses.  Experience  with  VDTs 
highly  desired.  Salary  and  rank  are  open 
and  will  be  based  upon  degrees  held,  years 
of  media  experience,  publications  record, 
and  recommendations.  Write  Dr.  Edward 
M.  Kimbrell,  Chairman,  Department  of 
Mass  Communications,  Middle  Tennessee 
State  University,  Murfreesboro,  TN  37132. 
Application  deadline  is  April  1,  1979.  Ap¬ 
pointment  August  1,  1979.  MTSU  is  an 
equal  opportunity/affirmative  action 
employer. 

FACULTY  MEMBER  to  teach,  conduct  re¬ 
search,  advise  students  in  agricultural  ad- 
vertisingand  public  relations.  Universityof 
Wisconsin-Madison,  Department  of  Ag¬ 
ricultural  Journalism. 

Advertising/Public  relations  knowledge, 
PhD  required.  Agricultural  experience  de¬ 
sirable.  Pay  $20-23,000,  12  month  ap¬ 
pointment.  Teaching  load,  2  courses  per 
semester  plus  short  course  once  per  year. 
Send  resume  and  3  letters  of  reference  by 
April  15  to  Prof.  Richard  Powers,  440 
Henry  Mall,  University  of  Wisconsin,  Madi¬ 
son,  Wl  53706. 

An  Equal  Opportunity  Employer  M/F. 


JOURNALISM 

Assistant  professor  vacancy  effective  Fall 
1979  at  predominantly  Black  state  institu¬ 
tion.  Doctorate  (or  ABD  with  realistic  ex¬ 
pectation  of  degree  within  1  year)  in  jour¬ 
nalism.  mass  communications,  history, 
political  science  or  law  highly  desirable. 
Undergraduate  or  masters  level  degree  in 
journaTism  required.  Ideal  candidate  will 
have  3-5  years  solid  newspaper  reporting/ 
editing  experience,  successful  experience 
working  with  minority  students,  working 
knowledge  of  VDTs  and  phototypesetting 
methods  and  state/local  government  re¬ 
porting.  $16,500-$18,500  for  9-month 
tenure-earning  position.  Send  letter  and 
complete  resume  to  be  received  by  April 
13,  1979  to  Robert  M.  Ruggles,  Chairman, 
Department  of  Journalism,  PO  Box  14, 
Florida  A  &  M  University,  Tallahassee  FL 
32307.  An  Equal  Opportunity,  Equal  Ac¬ 
cess  University. 


UNIVERSITY  OF  IOWA  School  of  Jour¬ 
nalism  anticipates  openings  for  2  entry- 
level  faculty  members  who  can  teach  re¬ 
porting,  editing  and/or  broadcasting 
courses  and  can  contribute  to  the 
graduate  programs  (MA  and  PhD).  These 
are  tenure-track  Assistant  Professorships 
calling  for  professional  news  experience 
along  with  academic  and  teaching  back¬ 
grounds.  Salary  dependent  on  individual's 
qualifications.  PhD  with  appropriate  media 
experience  preferred;  MA  with  exceptional 
media  qualifications  welcome.  Position 
expects  involvement  at  graduate  and  un¬ 
dergraduate  levels.  Screening  of  applica¬ 
tions  will  begin  March  30,  1979.  Send  let¬ 
ter  and  resume  to  William  Zima,  Chairman, 
Faculty  Search  Committee,  School  of 
Journalism,  University  of  Iowa,  Iowa  City, 
lA  52242.  The  University  of  Iowa  is  an 
equal  opportunity/affirmative  action 
employer. 


AWARD-WINNING  CAMPUS  DAILY  needs 
adviser.  Will  also  teach  reporting  and 
supervise  reporting  laboratories.  Must 
have  4  or  5  years  professional  experience. 
Additional  experience  supervising  a  uni¬ 
versity  daily  preferred.  PhD  preferred.  Be¬ 
gins  July  9  or  August  28,  1979.  Minority 
persons  and  women  encouraged  to  apply. 
An  Affirmative  Action  Employer.  Send  ap¬ 
plication,  resume,  and  references  to  Dr, 
Reg  Westmoreland,  Chairman,  Depart¬ 
ment  of  Journalism,  North  Texas  State 
University,  Denton,  TX  76203. 


FLORIDA  INTERNATIONAL  UNIVERSITY 
ASSISTANT  OR  ASSOCIATE  PROFESSOR 
COMMUNICATIONS  TECHNOLOGY 
$15,000  to  $18,000  (9  months) 

This  tenure  earning  position  requires 
earned  doctorate  in  appropriate  field  plus 
five  years  university  teaching  experience 
within  the  area  of  journalism.  Additionally, 
background  must  include  substantial  ex¬ 
perience  in  research  and  publications  in 
communications  theory  and/or  opinion. 
Total  dedication  to  program  is  expected. 
Please  send  detailed  resume  no  later  than 
April  6,  1979  to  J.  Couch,  Communica¬ 
tions,  Florida  International  University, 
North  Miami,  FL  33181.  An  equal 
opportunity/affirmative  action  employer. 


ASSISTANT  OR  ASSOCIATE  PROFESSOR 
of  Journalism  to  teach  in  public  relations 
emphasis.  Tenure-track  opening  for  Fall 
19/9.  Professional  experience  required. 
Doctorate  strongly  preferred  as  is  teaching 
experience  and  record  of  scholarship.  Sal¬ 
ary  opened.  Send  letter  and  resume  to  ar¬ 
rive  by  April  10  tO:  Dr.  Lee  Brown,  Chair¬ 
man,  Department  of  Journalism,  San 
Diego  State  University,  San  Diego,  CA 
92182.  Equal  Opportunity,  Affirmative  Ac¬ 
tion,  Title  IX  Employer.  Does  not  discrimi¬ 
nate  against  handicapped  persons. 


THE  UNIVERSITY  OF  KANSAS  SCHOOL 
OF  JOURNALISM  seeks  an  assistant  pro¬ 
fessor  for  a  tenure-track  vacancy  in  the 
Magazine/News-Editorial  Sequence.  Ap¬ 
plicants  must  have  professional  magazine 
writing  and  editing  e^erience  (consumer 
magazine  preferred).  Ther  person  selected 
will  teach  magazine  article  writing  and 
editing  and  a  survey  course  in  magazine 
journalism.  The  ability  to  teach  other  jour¬ 
nalism  courses  is  important.  Graduate  de¬ 
grees  and  teaching  experience  preferred 
but  not  required.  The  position  will  be  open 
August  15,  1979.  Salary  range  will  be 
$14,500  to  $16,000  for  nine  months,  de¬ 
pending  upon  experience  and  qualifica¬ 
tions.  Apply  by  April  15,  1979  to  David 
Da^,  School  of  Journalism,  105  Flint  Hall, 
University  of  Kansas,  Lawrence,  Kansas 
66045.  An  Equal  Opportunity/Affirmative 
Action  Employer.  Men  and  women  of  all 
races  are  encouraged  to  apply. 


JOURNALISM:  Temporary  (Fall  and  Spring 
1979-80)  position  beginning  September, 
1979  at  the  instructor  or  assistant  profes¬ 
sor  rank.  Salary  range:  $12,(X)0-$1S,000 
for  the  academic  year.  Duties  include  the 
teaching  of  basic  news  writing,  reporting 
and  editing  courses;  additional  respon¬ 
sibilities  include  the  advising  of  journalism 
students  and  independent  study  supervi¬ 
sion.  Master's  degree  (plus  15  additional 
graduatecreditsjarxi  extensive  newspaper 
experience,  particularly  in  writing,  report¬ 
ing  and  editing  and  three  years  teaching 
experience  or  its  equivalent  required. 
Send  application  to  John  A.  Davis,  Chair¬ 
person,  Search  Committee,  Leonard  110, 
Indiana  University  of  Pennsylvania,  In¬ 
diana,  PA  15705,  by  April  6,  1979.  An  Af¬ 
firmative  Action/Equal  Opportunity 
Employer. 


THE  UNIVERSITY  OF  MAINE  at  Orono  De¬ 
partment  of  Journalism  and  Broadcasting 
IS  seeking  an  assistant  professor  beginning 
September  1,  1979.  The  person  selected 
must  be  prepared  to  teach  in  both  the  ad¬ 
vertising  and  news  editorial  sequences. 
Course  responsibilities  will  include  adver¬ 
tising  copy  writing  and  layout,  advertising 
media  and  newswriting/reporting.  A  mas¬ 
ter's  degree,  significant  media  experience 
and  some  teaching  background  are  re¬ 
quired.  Salary  $14,500  for  a  9  month 
academic  year.  Send  letter  of  application 
and  resume  to  Arthur  Guesman,  Depart¬ 
ment  of  Journalism  and  Broadcasting,  107 
Lord  Hall,  University  of  Maine.  Orono  ME 
04469.  Deadline  for  application  April  20, 
1979.  An  Equal  Opportunity/Affirmative 
Action  Employer. 


PEPPERDINE  UNIVERSITY,  MALIBU, 
CALI  FORN I A  is  seeking  an  advertising  pro¬ 
fessor  to  oversee  development  of  advertis¬ 
ing  program  and  teach  primary  advertising 
courses  in  a  rapidly  growing  Communica¬ 
tion  Division.  Assistant  or  Associate  Pro¬ 
fessor,  tenure-track  position  beginning 
September  1,  1979.  Doctorate  and  signifi¬ 
cant  experience  necessary.  Publications 
desirable.  Salary  dependent  on  qualifica¬ 
tions.  Send  resume  to  Stewart  Hudson, 
Chairman,  Communication  Division,  Pep- 
perdine  University,  Malibu,  Ca  90265. 


INSTRUCTOR/ASSISTANT  PROFESSOR 
to  teach  courses  in  mass  communication 
(broadcast  and  print  journalism,  news 
photography  and  news  editorial  courses). 
PhD  plus  professional  experience  pre¬ 
ferred.  Salary  based  upon  educational 
background  and  experience.  Application 
deadline:  April  11.  Equal  Opportunity  Af¬ 
firmative  Action  employer.  Contact:  Dr. 
Richard  Nelson,  Coordinator,  Mass  Com¬ 
munication  Program,  Department  of 
Communication,  University  of  Wisconsin- 
Whitewater,  Whitewater,  Wisconsin  53190. 


ASSISTANT  OR  ASSOCIATE  PROFESSOR, 
tenure  track  in  newswriting  and  editing 
sequence.  MA  with  newspaper  and  teach¬ 
ing  experience  required;  PhD  preferred. 
Teach  undergraduate  basic  and  upper 
level  reporting,  newspaper  editing,  and 
advanced  courses  in  specialized  area  of 
interest.  Advising  and  publication  also  ex¬ 
pected.  Available  September  1979.  Dead¬ 
line  April  30,  1979.  Apply  with  resume  to; 
John  W.  Spalding,  Department  of  Spwch 
Communication,  Theatre  and  Journalism, 
Wayne  State  University,  Detroit,  Ml 
48202.  An  equal  opportunity  employer. 


GRADUATE  TEACHING  ASSISTANTSHIP 
available  1979-80  academic  year  in 
reporting/editing.  Half-time,  $3300 
stipend  and  tuition  reduction.  One-year 
professional  program  leads  to  a  master's  in 
journalism.  Write:  Department  of  Jour¬ 
nalism  and  Mass  Communication,  South 
Dakota  State  University,  Brookings,  SD 
57007.  Application  deadline  May  15, 
1979.  SDSU  is  an  Affirmative  Action/ 
Equal  Opportunity  Employer. 


in  selected  ADMINISTRATIVE 

riting  and  - 

o??.Sr®  GENERAL  MANAGEMENT 

aduate  de-  We  are  looking  for  an  experienced,  effec- 
preferred  five,  and  marketing-oriented  manager  to 
ill  be  open  help  us  maintain  rapid  growth  of  our  estab- 
ge  will  be  lished  metro  weekly.  Must  be  proven 
onths,  de-  leader  who  understands  advertising,  edito- 
qualifica-  rial  and  circulation  and  who  can  produce 
)  to  David  and  sell  a  quality  product  at  a  good  profit. 
Flint  Hall,  We  offer  generous  compensation,  progres- 
:e,  Kansas  sive  management,  and  great  living  condi- 
\ffirmative  tions  in  Sun  Belt.  Complete  earnings  his- 
men  of  all  tory  and  resume  to  Manager,  Box  26881, 
Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  March  24,  1979 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ARTIST 


PRESS  ASSOCIATION  MANAGER 
Build  and  serve  newspapers  in  the  Blue- 
grass  state!  KENTUCKY  PRESS  ASSOCIA¬ 
TION  wants  innovative,  energetic,  self¬ 
starter  to  fill  the  position  of  Secretary- 
Manager.  This  vacancy  has  been  created 
by  the  recent  death  of  our  manager.  Must 
be  interested  in  helping  newspapers  im¬ 
prove  editorially,  financially;  be  able  to 
deal  with  educators,  advertisers,  legis¬ 
lators,  young  people  coming  into  the  field. 
Plan  two  conventions  yearly,  edit  monthly 
newspaper,  information  bulletins,  operate 
advertising  service.  Competitive  starting 
salary  will  remain  so  as  new  person  de¬ 
velops  association.  Integrity,  commitment 
to  professional  journalism  essential.  Excel¬ 
lent  fringes.  Send  resumes  to  Robert  C. 
Carter,  P.O.  Box  729,  Hopkinsville,  Ken¬ 
tucky  42240,  before  April  15.  Position  will 
be  filled  by  June  1st. 


GENERAL  MANAGER 

Small  New  England  newspaper  group  (1 
daily,  9  weeklies)  seeks  top-flight,  nuts 
and  bolts  leader  to  run  day-to-day  opera¬ 
tion.  Thorough  working  knowledge  of  all 
departments  of  newspaper,  commercial 
printing  and  direct  mailing  a  must.  Person 
must  be  a  self-starter,  welT-organized,  able 
to  diplomatically  handle  personnel  and 
customers,  and  be  cost  conscious.  Fine 
living  conditions,  excellent  salary  plus 
bonus  program,  good  benefits  for  the  right 
person.  Submit  confidential  resume  and 
salary  requirements  to  Box  27273,  Editor 
&  Publisher. 


ZONE  6 

WEEKLY  MANAGER 

Motivated,  enthusiastic  individual  needed 
to  manage  our  highly  successful  free  dis¬ 
tribution  weekly  newspaper.  Respon¬ 
sibilities  include  sales,  makeup  and  dis¬ 
tribution  as  well  as  formulation  and  execu¬ 
tion  of  zoned  atxl  full  run  retail,  classified, 
national,  insert  revenue  and  expense 
budgets.  Circulation  is  30,000  covering  a 
seven-county  area.  Our  market  is  growing, 
challenging  and  ever  changing.  Solid  ex¬ 
perience  in  the  above  areas  is  a  must.  Col¬ 
lege  degree  or  equivalent  experience  pre¬ 
ferred.  Please  send  resume  to  Box  27263, 
Editor  &  Publisher. 


OPERATIONS  AUDITOR 
Growing  nationwide  independent  newspa¬ 
per  chain  seeks  operations  auditor.  Initial 
project  will  be  to  standardize  and  docu¬ 
ment  company-wide  procedures  and  con¬ 
trols,  working  in  conjunction  with  chief 
operationsand  financial  officers.  Financial 
orientation  required  and  newspaper  back¬ 
ground  a  plus.  50%  to  60%  travel.  Send 
resume,  including  salary  history  to  Box 
27235,  Editor  &  Publisher. 


GENERAL  MANAGER  DAILY 

This  one  is  for  a  person  who  loves  the  great 
Northern  outdoors.  A  10,000  Daily  and 
Sunday,  Zone  5,  needs  a  General  Manager 
strong  in  Sales  and  Marketing.  Promotion 
to  Publisher  within  year  for  right  person.  If 
this  challenge  appeals  to  you,  write  Box 
27192,  Editor  &  Publisher. 


STRENGTH  IN  ALL  PHASES 
OF  PUBLISHING? 

If  you  have  it,  we  may  have  the  oppor¬ 
tunity  you  are  looking  for. 


We  are  publishers  of  monthly  trade 
journals,  leaders  in  their  fields,  located  in 
the  South. 


First  and  foremost  we  are  looking  for  an 
advertising  manager  who  sells  as  well  as 
manages.  You  would  also  serve  as  sales 
manager  and  assistant  to  the  publisher, 
and  hence  should  be  qualified  in  the 
general  management  of  a  publishing  com¬ 
pany.  Naturally  it  is  essential  that  you 
know  graphic  arts  thoroughly  since  you 
would  have  to  be  adept  at  advertising  pro¬ 
duction  management. 


If  you  have  this  sort  of  versatility,  we 
would  like  to  hear  from  you. 


Send  resume  to  Box  27087. 
Editor  &  Publisher 


EDITOR  &  PUBLISHER  for  March 


SALES,  display  and  classified  openings  for 
experienced  top  producers.  Four-paper 
weekly  group.  Resume  to  Box  98,  Menlo 
Park,  CA  94025  or  phone  (415)  326-5580, 
Mr.  Mason. 

AD  MANAGER 
SUN  COUNTRY 

We’re  looking  for  an  unusually  effective 
sales  manager — one  who  is  well  organized 
and  a  proven  leader  and  manager.  Must  be 
capable  of  setting  and  meeting  ambitious 
goals.  We're  a  large  circulation  weekly  in  a 
competitive  but  fast  growing  market.  We 
offer  generous  compensation  in  a  dynamic 
organization  in  an  unusually  attractive 
Zone  8  community.  Send  complete  earn¬ 
ings  and  employment  history  to  Box 
26869,  Editor  &  Publisher. 


ADVERTISING  MANAGER  for  growing  daily 
newspaper  and  free  weekly  newspaper 
(combined  17,300  market).  Competitive 
newspaper  selling  experience  a  must.  Ex¬ 
cellent  opportunity  for  ambitious,  take- 
charge,  professional  person.  We  offer  a  top 
notch  lifestyle  in  northeastern  Wisconsin, 
excellent  fringes,  salary  plus  commission. 
Send  resume  to  David  McAdow,  Shawano 
Evening  Leader,  PO  Box  448,  Shawano,  Wl 
54166. 


ADVERTISING  SALESPERSON/MANAGER 
for  bi-weekly  suburban  Washington,  DC 
publication.  Unlimited  potential  for  ag¬ 
gressive  self-starter.  Should  be  willing  to 
grow  with  newspaper  and  community.  Ex¬ 
perience,  references  and  salary  require¬ 
ments  in  first  letter,  please.  Contact:  N. 
Reynolds,  The  Great  Falls  Gazette,  913 
Welham  Green  Rd.,  Great  Falls,  VA  22066. 
ASSISTANT  TO  PUBLSHER— person 
strong  in  advertising  needed  to  coordinate 
sales  effort  of  weekly  group  in  Zone  7. 
Must  be  able  to  sell  and  layout  great  ads. 
develop  group  buy  and  TMC  program. 
Budgeting  and  promotion  essential. 
$16,1^  to  start  plus  fringes.  Write  Box 
27274,  Editor  &  Publisher. 


RECENT  ACQUISITION  opens  display 
sales  position  on  4  paper  weekly  group  in 
Torrington  Wyoming.  Write  Mike  Lindsey, 
2025  Main,  Torrington  WY  82240. 


ADVERTISING  SALESMAN 

EDITOR  &  PUBLISHER  is  seeking  an  ad¬ 
vertising  representative  for  its  New  York 
office.  Knowledge  of  and  respect  for  the 
newspaper  industry  desired.  Salary  and 
commission  contingent  on  background.  In¬ 
teresting,  challenging  work  with  consider¬ 
able  travel  requir^.  Write  to  D.  L.  Parvin, 
Advertising  Manager,  or  phone  (212)  752- 
7050  for  appointment. 


EXPERIENCED,  competitive  ad  salesman. 
Large  weekly.  Sunny  Arizona.  Wirte  com¬ 
pletely.  Box  27243,  Editor  &  Publisher. 

ADVERTISING 

DIRECTOR 

A  challenging  position  is  available  in  Car¬ 
lisle,  Pennsylvania,  for  an  experienced  and 
capable  advertising  director.  Ideal  spot  for 
a  person  with  a  marketing  degree  seeking 
his/her  first  management  position. 
Experience  on  a  small  to  medium-size 
newspaper  highly  desirable  as  is  some 
supervisory  work. 

High  competitive  market  near  Harrisburg. 
The  products  are  a  15,000  daily  and  a 
15,000  free  weekly  that  provides  full 
coverage  of  our  expanding  market. 

Carlisle  is  a  beautiful  227  year  old  com¬ 
munity  that  is  a  highly  desirable  place  to 
live  and  is  close  by  to  almost  everything  on 
the  East  Coast.  Our  news  product  is  among 
the  best,  as  is  its  reputation  and  credibil¬ 
ity. 

If  you're  interested  in  a  challenging  and 
rewarding  career  with  a  progressive 
Pennsylvania  newspaper,  send  me  a  com¬ 
plete  resume.  Be  sure  to  outline  your  col¬ 
lege  studies  and  all  sales  work  whether  in 
newspapers  or  not. 

Write  Wayne  Powell,  Publisher,  The  Eve¬ 
ning  Sentinel,  Box  130,  Carlisle,  PA 
17013. 


ADVERTISING  MANAGER  sought  for 
6-day,  61()0  newspaper  with  supplement¬ 
ing  shopper.  Also,  shopper  competition. 
Located  in  pleasant  Central  Indiana  town 
near  metro  area.  Are  you  No.  2  or  3  on  a 
larger  daily,  or  advertising  manager  on  a 
comparable-sized  publication?  Then  send 
resume  to  Bob  Nicoson,  Home  News  En¬ 
terprises,  333  Second  St.,  Columbus,  IN 
47201. 
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ADVERTISING  SALES  MANAGER 
for  Central  Florida  weekly.  Need  salesper¬ 
son  of  proven  ability  to  coordinate  efforts 
for  weekly,  plus  two  supplementary  publi¬ 
cations  to  be  started.  Want  someone  who 
wants  in  at  the  start  and  will  see  it  through. 
Starting  salary  of  $8000  plus  commission. 
Box  26814,  Editor  &  Publisher. 


DISPLAY  ADVERTISING  SALES— News¬ 
paper  advertising.  Permanent  position 
with  weekly  TMC  publication(s)  located  on 
California's  beautiful  Monterey  Peninsula. 
Will  consider  only  highly  experienced  ap¬ 
plicants  with  proven  track  record.  Top 
salary  and  commission  structure  plus  nor¬ 
mal  benefits.  Send  resume  and  cover  letter 
to:  Advertising  Manager,  Monterey  Bay 
Publishing  Co.,  PO  Box  508,  Pacific  Grove, 
CA  93950.  All  replies  held  in  strictest 
confidence  (no  phone  calls,  please). 


THE  MIDLAND  (TEXAS)  REPORTER 
TELEGRAM,  located  in  the  oil-rich  Per¬ 
mian  Basin  area,  is  expanding  its  retail 
sales  staff.  An  opening  exists  for  an  ex¬ 
perienced  sales  person.  A  full  benefit 
package,  good  salary  and  liberal  commis¬ 
sion  plan  commensurate  with  ability  is  of¬ 
fered.  Send  resume  and  availabili^,  in¬ 
cluding  salary  requirements  to  Gary  Grant, 
PO  Box  165(5,  Midland  TX  79702. 


TENNESSEE  SEMI-WEEKLY  gaining  in  the 
ranks  every  day  needs  experienced, 
street-wise  sales  leader  and  promotion  di¬ 
rector.  Our  growth  demands  hard  work  and 
staff  leadership.  Must  be  a  competitor. 
Good  salary.  Send  letter,  resume  to  Box 
26975,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
If  you  have  a  proven  track  record  as  a  top 
professional  Sales  Manager  (3-5  years  ex¬ 
perience),  WE  are  looking  for  you!  Energet¬ 
ic,  goal-oriented,  quick  learner,  are  only  a 
few  of  the  characteristics  we  are  seeking  in 
this  “Manager  of  People.”  You  would  be 
associated  with  one  of  the  foremost  (Zone 
8)  newspapers  with  a  circulation  of 
300,000  +  .  Salary  negotiable.  Excellent 
company  benefits.  If  you  feel  that  you 
qualify,  send  resume,  to  include  salary  his¬ 
tory,  tO:  Box  26943,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer  M/F. 


IF  YOU  CAN  SELL  ME  on  why  you  should 
be  my  sales  manager,  and  earn  up  to 
$18,000  annually,  send  me  your  resume. 
(We're  a  large  weekly.)  Wayne  Whitehead, 
editor  and  publisher,  Eugene  News- 
Tribune,  1121  Fairfield,  Eugene.  OR 
97402,  (503)  689-4331. 


ASSISTANT  MANAGER  position  opened 
for  aggresive  pacesetter  with  full  experi¬ 
ence  including  shopping  centers.  Contact 
Gene  Lofton,  Advertising  Director,  The 
Daily  Democrat,  Woodland,  CA  95695. 


DISPLAY  ADVERTISING 
MANAGER 

We  are  seeking  an  experienced  person  for 
a  group  of  weekly  newspapers  in  a  growing 
community.  Familiarity  with  the  southern 
Wisconsin/northern  Illinois  markets  help¬ 
ful  but  not  strictly  necessary. 

Perhpas  you  are  a  strong  assistant  man¬ 
ager  ready  to  move  up.  This  is  definitely  a 
“hands  on"  type  of  position. 

Excellent  starting  salary  plus  bonus.  Life 
and  health  insurance.  Send  resume  includ¬ 
ing  salary  history  in  complete  confidence 
to  Box  27201,  Editor  &  Publisher. 


GROWING  WEEKLY  newspaper  needs  top 
notch  advertising  sales  manager.  Covering 
southeast  Massachusetts  arid  Rhode  Is¬ 
land  area.  Call  Ray  Castro  (61 7)  678-3844. 


ARTIST 


HAVE  A  FLAIR  FOR  DESIGN?  A  talent  for 
illustration?  Know  what  it  takes  to  make  a 
successful  newspaper  page?  If  you’re 
eager  to  learn,  here's  a  newspaper  staff 
artist  job  for  you.  Become  part  of  a  five- 
member  Graphic  Arts  department  at  a 
six-day  PM  in  a  city  known  for  its  arts 
community.  You  can  be  involved  in  a  total 
newspaper  redesign  effort,  too,  with  a  pro¬ 
fessional,  prize-winning  editorial  staff  that 
realizes  graphics  must  be  as  strong  as  con¬ 
tent.  Send  resume,  samples  and  the  rea¬ 
son  you’d  be  a  plus  in  our  hard-working 
Graphic  Arts  department  tO:  J.  Ford 
Huffman,  The  Times-Union,  55  Exchange 
St.,  Rochester,  NY  14614.  Deadline  April 
2,  1979. 


STAR  MAGAZINE,  the  Sunday  roto  prod¬ 
uct  of  the  Kansas  City  Star,  has  an  opening 
forart  director.  Call  or  write,  Chris  Waddle, 
Magazine  Editor,  (816)  234-44(X),  1729 
Grand  Ave.,  Kansas  City,  MO  64108. 


CIRCULATION 


CIRCULATION  MANAGER— for  60,000 
Zone  2  daily.  Applicants  must  have  experi¬ 
ence  in  top  level  circulation  management. 
Salary-bonus  negotiable.  Send  resume  to 
Dean  Krenz,  Publisher,  Sioux  City  Journal, 
PO  Box  118,  Sioux  City,  I A  51102. 


WANTED — Professional  foot  canvasser 
with  the  ability  to  write  2(X)-300  new  or¬ 
ders  per  week.  Prime  city  area.  Box  27143, 
Editor  &  Publisher. 


CIRCULmTION  manager  for  14,000 
Florida  paper  in  growing  community.  Must 
be  experienced  in  all  areas  of  circulation 
including  promotion.  Send  resume  to  Box 
27122,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR:  We  are  looking 
for  a  bright,  energetic  and  creative  direc¬ 
tor  for  our  7-day  100,000  PM  and  our 
5-day  30,000  AM  newspapers.  Must  be  an 
able  administrator  with  ability  to  motivate 
people.  Should  be  experienced  in  all 
phases  of  circulation.  Send  resume  with 
salary  requirements  to  Personnel  (depart¬ 
ment,  Register  Publishing  Co.,  367  Orange 
St.,  New  Haven,  CT  06W3. 


FIELD  SUPERVISOR 

Experienced  newspaper  circulator  needed 
to  supervise  a  district  manager  force  for  a 
twice  weekly  voluntary  pay  newspaper. 
Knowledge  in  areas  of  promotion,  carrier 
recruitment,  training  and  motivation  es¬ 
sential.  The  right  individual  must  be  a 
strong  leader,  capable  of  handling  all  re¬ 
sponsibilities  delegated  and  results 
oriented.  Good  starting  salary,  car  allow¬ 
ance,  incentive  plan,  fringe  package  and 
rowth  potential.  Send  resume  to:  Richard 
.  McCarthy,  Circulation  Director,  Ocean 
County  Reporter,  PO  Box  908,  Toms  River, 
NJ  08753. 


CIRCULATION  MANAGER  needed  due  to 
promotion.  We're  a  50,000  weekly  chain 
serving  the  incomparable  Monterey  Penin¬ 
sula  with  a  mix  of  paid,  voluntary,  and  free 
systems  that  only  a  lunatic-fringe-type 
with  broad  experience  and  strong 
organizational/motivational  skills  will  ap¬ 
preciate.  Excellent  area,  fringes,  people, 
and  money  (CXIE).  Send  full  particulars  to 
Brian  Mecey,  Monterey  Bay  Publishing 
Co.,  PO  Box  508,  Pacific  Grove,  CA  93950. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER— Zone  1,  6-davs. 
circulation  in  mid-20s  plus  28,000  TMC 
publication.  6  person  staff,  report  to  mar¬ 
keting  director.  Fine  salary  plus  incentive.. 
Excellent  benefits.  Reply  in  confidence. 
Box  26800,  Editor  &  Publisher. 


GROWTH  OPPORTUNITY 

CLASSIFIED  MANAGER 

Need  knowledgeable  individual  with  ability 
to  run  classified  department  of  25,000 
ABC  daily  and  Sunday  in  Eastern  Zone  5. 
Ideal  spot  for  someone  with  solid  classified 
or  retail  ad  staff  experience,  who  wants  to 
move  up  to  an  unusually  good  career  op¬ 
portunity  in  a  market  with  real  develop¬ 
ment  potential. 

Good  company  benefits.  Will  discuss 
salary  at  intenriew. 

Please  send  complete  resume,  including 
earnings  history  to  Box  26931,  Editor  & 
Publisher. 


IMMEDIATE  OPENING  for  a  classified  out¬ 
side  sales  representative  with  advance¬ 
ment  potential,  will  work  some  retail  in 
Ohio's  vacationland  at  a  27,000  plus  daily. 
Salary  commensurate  with  experience. 
Excellent  fringes  and  incentive  program. 
Send  resume  to:  Mack  Rau,  Sandusky  Reg¬ 
ister,  314  W.  Market  St.,  Sandusky,  OH 
44870  or  phone  (419)  625-5500. 


CLASSIFIED  MANAGER— Motivated,  crea 
tive  type  to  manage  6  phones — do  outside 
sales  and  sell  major  accounts.  Deoartment 
head  and  personal  sales  ability  required. 
Twice  weekly  210,000  in  Orange  County, 
south  California  growth  market.  $19M  plus 
MBO.  Phone  or  write  B.  J.  RkJder  Jr.,  West 
Orange  Publishing  (5o.,  13261  Century 
Blvd.,  Garden  Grove,  CA  92643.  (714) 
537-7510.  (A  Knight-Ridder  Newspaper). 
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HELP  WANTED 


CLASSIFIED  ADVERTISING 


NEWSPAPER 

ADVERTISING 

BUREAU 

Excellent  opportunity  for  individual  with 
classified  sales  experience.  Management 
and  training  experience  a  plus.  Initial  as¬ 
signment  in  training  to  help  develop  and 
conduct  outside  classified  sales  training 
workshops.  Eventual  responsibilities 
would  include  sales  development  and  mar¬ 
keting  projects.  Excellent  salary  and  bene¬ 
fits.  Send  resume  and  salary  requirements 
in  confidence  to  Eric  Anderson,  Newspa¬ 
per  Advertising  Bureau,  485  Lexington 
Ave.,  New  York,  NY  10017. 


CLASSIFIED  MANAGER 

Experienced  classified  person  to  sell  and 
manage  a  growing  department  $12-14,000 
yearly  and  good  fringe  benefits.  Call  or 
write  Steve  Weinshenker,  Ad  Director, 
(704)  692-0505,  Times-News,  PO  Box  4^, 
Hendersonville  NC  28739.  A  New  York 
Times  company. 


COMPUTER  TECHNOLOGY 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER  for 
14,000  Zone  4  daily.  We  are  a  young  man¬ 
agement  team  with  aggressive  goals  and 
need  your  help  to  organize  our  rapid 
growth  in  classified.  Phone  room  organiza¬ 
tion  and  automotive  sales  are  our  top 
priorities  and  the  successful  candidate  will 
exhibit  competency  in  these  areas.  Box 
26825,  Editor  &  Publisher. 


DAILY  AND  SUNDAY  paper  located  in  trop¬ 
ical  paradise,  is  seeking  an  aggressive 
goal-oriented  person  with  solid  classified 
background.  We  offer  a  once-in-a-lifetime 
opportunity,  with  many  benefits,  for  the 
right  person.  Must  be  able  to  manage  and 
motivate  people.  Please  send  resume, 
along  with  salary  history  to  Box  27111, 
Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 


TOP  COMPUTER  TECHNICIAN 
Electronics  technician  to  maintain  DYMO 
740  system  and  supervise  technical  de¬ 
partment.  Send  complete  resume  and  ex¬ 
pected  salary  to  Production  Director.  News 
Production  Co.,  222  Lake  St.,  Shreveport 
LA  71130,  or  call  (318)  424-0373,  ask  for 
Bob  Frazier. 


ANALYST/PROGRAMMER 

Top  data  processing  position  on  regional  support  staff 
of  major  newspaper  group.  Responsibilities  include 
installation  and  maintenance  of  business  applications 
software.  Newspaper  experience  and  knowledge  of 
DEC,  PDP-8,  COS  or  PDP-1 1 ,  RSTS  operating  systems  a 
plus.  Excellent  salary,  company  paid  benefits  and 
opportunities  for  advancement. 

Box  27071,  Editor  &  Publisher 


EDITORIAL 


COPY  EDITOR — Are  you  ready  to  move  up 
to  the  desk  of  a  Zone  3  AM  metro?  You 
must  be  strong  on  layout  and  have  excep¬ 
tional  editing  and  headline  writing  skills. 
You  should  have  at  least  2  years  daily  edit¬ 
ing  experience.  Excellent  salary,  benefits 
and  location.  Box  26802,  Editor  & 
Publisher. 


EDITORIAL 


COPY  EDITOR  and  reporter  wanted  for 
24,000 <  circulation  6-day  a  week  PM  in 
Zone  4.  We're  looking  for  quality,  dedi¬ 
cated  professionals  on  their  way  up.  Re¬ 
sume,  work  samples  and  salary  history  to 
Box  27003,  Editor  &  Publisher. 


SPORTS  EDITOR — 6-day  Zone  3,  local 
focus;  management,  layout  experience  re¬ 
quired.  Box  27053,  Editor  &  Publisher. 


LIFESTYLES  EDITOR 
We  are  looking  for  qualified  person  to  lead 
four-person  women’s  department  in  transi¬ 
tion  to  lifestyles  section.  Prefer  some 
supervisory  experience.  Should  be  idea 
person.  Zone  3  PM  and  Sunday,  circula¬ 
tion  31,000.  Send  qualifications,  clips  and 
salary  requirements  to  Box  26951,  Editor 
&  Publisher. 


SPORTS  EDITOR  needed  immediately  for 
5-day,  Southern  Illinois  PM  in  growing, 
sports-conscious  community.  Cover  top 
ranked  Junior  college  and  high  school 
sports  programs  as  well  as  little  league  and 
non-school  sports.  Experience  with  VDT 
and  camera  helpful.  Excellent  fringes  and 
competitive  pay.  Contact  Gary  Metz, 
Editor.  Republican-Register,  Mt.  Carmel, 
IL  62863.  (618)  262-5144. 


EDITOR-SOUTHWEST 

We  want  to  make  our  80,000  plus  weekly 
one  of  the  best  in  the  country.  If  you're  an 
exceptional  editor  and  manager  who  can 
put  together  an  interesting,  well  written, 
and  well  designed  newspaper  that  will  at¬ 
tract  and  hoTd  a  diverse  audience  in  a 
competitive  market,  please  send  complete 
employment  &  earnings  history  along  with 
samples  to  Box  26649,  Editor  &  Publisher. 
Terrific  climate  and  community. 


SKILLED  WRITER 

To  handle  a  challenging  variety 
of  public  relations  assignments. 
Must  have  minimum  5  years 
news  gathering  experience, 
ability  to  interpret  and  edit 
complex  data  clearly  and 
effectively.  Can  lead  to  man¬ 
agement  position.  Work  in  the 
headquarters  of  Kentucky's 
largest  company.  Salary  com¬ 
mensurate  with  experience,  ex¬ 
cellent  benefits.  For  immediate 
consideration  please  send  re¬ 
sume  including  salary  require¬ 
ments  in  confidence  to; 

Diane  M.  Thomas 
Ashland  Oil  Inc 
PO  Box  391 
Ashland  KY  41101 

^  An  Equal  Opportunity  Employer  a 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR  for  small  daily  in 
rapidly  growing  community.  Need  experi¬ 
enced  newsperson  with  management  abil¬ 
ity  to  supervise  staff  of  7.  Good  pay,  bene¬ 
fits  available  for  permanent  community- 
minded  person.  Write  all  details  to  David 
Frazer,  Daily  Star,  Box  1319,  Hammond, 
LA  70404. 


COPY  EDITOR-LAYOUT  person  for  feature, 
general  news.  Work  with  new  VDT  system 
on  PM-Sunday  Knight-Ridder  paper.  Ex¬ 
perience  preferred.  Contact  Managing 
Editor,  Columbus  Ledger,  PO  Box  711, 
Columbus.  GA  31902. 


COPY  EDITOR — Small  but  lively  daily  in 
Southwestern  Idaho  seeks  newsperson 
who  is  not  afraid  of  desk.  Pleasant  agricul¬ 
tural  area  near  Boise  and  famous  Idaho 
back  country.  Excellent  benefits  and  work¬ 
ing  conditions.  Contact  John  Bromley, 
Managing  Editor,  Idaho  Free  Press,  Box 
88,  Nampa,  ID  83651  or  call  (208)  466- 
7891. 


GENERAL  ASSIGNMENT  REPORTER  for 
20,(X)0  midwestern  daily.  Weekly  salary 
$175.  Degree,  opportunity  for  experience. 
Clips,  references,  resume  to  Box  26917, 
Editor  &  Publisher. 


BUSINESS/CONSUMER  REPORTER 
60,000  daily  in  Rocky  Mountain  West 
seeks  experienced  reporter  who  under¬ 
stands  the  game  of  business,  can  relate  to 
business  leaders  as  well  as  to  consumers 
and  can  make  business  as  interesting  as 
sports  and  as  vital  as  "Dear  Abby."  Un¬ 
biased,  hardworking  professionals  should 
send  non-returnable  clips  and  resumes  to 
Box  26894,  Editor  &  Publisher.  An  Equal 
Opportunity  Employer  M/F. 


MANAGING  EDITOR  needed  for  Sunday 
edition  in  major  eastern  city.  A  key  man¬ 
agement  position  requiring  creativity  and 
imagination  to  develop  a  first  class  prod¬ 
uct  with  feature  material  and  local  news 
emphasis.  Must  have  savvy  to  deal  with 
government  officials  in  capital  city.  Send 
confidential  resume  and  salary  require¬ 
ments  to  Box  27157,  Editor  &  Publisher. 


EXPERIENCED  reporter-photographer  for 
quality  weekly  group.  Excellent  location. 
Call  Jean  Richards  (914)  677-8241. 


SPORTS  SLOT/LAYOUT  EDITOR  with  edit¬ 
ing  and  layout  experience,  sports  page  de¬ 
sign  (graphics),  color  usage.  Must  type. 
College  education.  To  work  on  large  AM 
metro  daily  in  Zone  6.  Submit  resume  to 
Box  27116,  Editor  &  Publisher.  An  Equal 
Opportunity  Employer  M/F. 


EXPERIENCED  COPY  READER  familiar 
with  newspaper  copy  desk  work  headline 
writing.  College  education.  To  work  on 
large  AM  metro  daily  in  Zone  6.  Submit 
resume  to  Box  2711(3,  Editor  &  Publisher. 
An  Equal  Opportunity  Employer  M/F. 


THE  TIMES-NEWS,  a  quality,  7-day  AM 
newspaper  sen/ing  southern  Idaho  will  hire 
3  reporters  this  spring.  Joining  our  young, 
prize-winning  staff  wdl  be;  1  city  hall  or 
police  reporter;  1  feature  writer;  1  general 
assignment  reporter. 

The  people  we  hire  will  have  a  year  or  two 
of  experience  and  perhaps  some  prize¬ 
winning  work  demonstrating  their  talents. 
The  Times-News  offers  competitive 
salaries  and  an  excellent  working  atmo¬ 
sphere.  Ours  is  a  modern  typographically 
sound  newspaper  that  makes  things  hap¬ 
pen  in  Idaho. 

And,  on  a  reporter’s  days  off  our  region 
provides  one  of  the  best  recreational  envi¬ 
ronments  in  the  West. 

Applications  for  these  positions  will  be  ac¬ 
cepted  until  May  1.  All  finalists  will  be  in¬ 
terviewed  in  person.  Reporters  now  work¬ 
ing  in  the  West  are  encouraged  to  apply. 
Send  resume  to  Larry  Swisher,  City  Editor, 
The  Times-News,  Box  548,  Twin  Falls  ID 
83301. 


REPORTER — Minimum  2  years  PROFES¬ 
SIONAL  experience  on  daily  newspaper. 
No  others  will  be  considered!  Investigative 
reporting,  including  possible  coverage  of 
state  government.  Opening  mid-April. 
Send  your  best  3  clips  and  3  references  to 
Tom  Marquardt,  Managing  Editor,  Evening 
Capital,  Box  911,  Annapolis  MD  21401. 

NEWS  EDITOR— Experienced  to  run  desk 
and  direct  newsroom  of  16,(X)0  7-day  op¬ 
eration  on  VDTs.  Good  opportunity  with 
good  pay,  advancement  chances.  Write  to 
J.  P.  Matasick,  Ypsllanti  Press,  Ypsilanti  Ml 
48197. 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR  for  AM/PM  combina¬ 
tion,  30,000  combined  circulation.  New 
plant,  new  front  end  system,  great  com¬ 
munity  (55,000).  Todd  Garber,  Enid 
(Okla.)  Morning  News/Enid  Daily  Eagle. 
(405)  233-6600  ext  60,  call  or  write. 


EDITING  CHALLENGE 

Our  expanding  newsroom  operation  has 
created  challenging  openings  in  our  local 
and  regional  news  desks  for  editors  with 
leadership  potential.  Excellent  growth  op¬ 
portunities  for  enterprising  editors.  Tell  us 
about  yourself  in  a  letter  to  E.  B.  Sabine, 
The  Syracuse  Post-Standard,  Box  4915, 
Syracuse,  NY  13221. 


COPY  EDITOR 

Leading  suburban  daily  in  metro  New  York 
area  has  an  opening  for  copy  editor  on  the 
night  shift.  Only  applicants  with  newspa¬ 
per  experience  will  be  considered.  Both 
reporting  and  copy  desk  experience  are 
preferred.  Excellent  salary  and  benefits 
plus  night  shift  differential.  Box  27150, 
Editor  &  Publisher,  An  equal  opportunity 
employer  M/W, 


IMMEDIATE  OPENING  for  editor  for  small 
town  weekly  newspaper  located  in  moun¬ 
tains  of  Virginia,  circulation  12,000.  Write 
Publisher,  PO  Box  568,  Tazwell,  VA  24651. 


BUSINESS  REPORTER— Major  metropoli¬ 
tan  daily  in  Sun  Belt  looking  for  business 
writer  with  2-5  years  experience.  The  per¬ 
son  we  seek  must  have  solid  grasp  of  busi¬ 
ness  and  finance,  must  be  seTf-starter  who 
wants  to  grow  in  one  of  fastest  growing 
markets  in  the  nation.  Splendid  opportun¬ 
ity  for  first-class  writer.  Confidential  re¬ 
plies.  Box  27132,  Editor  &  Publisher. 


MANAGING  EDITOR— to  direct  newsroom 
of  suburban  daily  in  Zone  1  metro  area. 
Key  management  position.  Good  manage¬ 
ment  skills  a  must  as  well  as  technical 
skills  to  manage  a  newsroom.  Write  Box 
27128,  Editor  &  Publisher. 


WRITER/EDITOR  for  growing  northern  New 
Jersey  weekly  newspaper.  Must  be  take 
charge  type  person,  capable  of  handling 
several  writers,  laying  out  paper  and  not 
afraid  of  hard  work.  Good  starting  salary 
and  very  comprehensive  benefits.  Reply 
to;  Editorial  Department,  0-35  34th  St, 
Fair  Lawn  NJ  07410. 


EDITOR  for  small,  solid  county  seat 
weekly.  Responsible  for  reporting,  layout, 
ads,  etc.  Salary  guaranteed.  Send  resume, 
clips  to  Bill  (jrueskin,  Dakota  Sun,  Ft. 
Yates,  NO  58538. 


BI  LINGUAL  REPORTER  for  English- 
language  newspaper  in  Central  America. 
Pay;  $75  weekly.  Send  clips,  resume.  The 
San  Jose  News,  Apdo  7-2730,  San  Jose, 
Costa  Rica. 


COPY  EDITOR 

THE  CHARLOTTE  OBSERVER  is  looking 
for  a  superb  word  editor  and  headline  writ¬ 
er  for  its  Copy  Desk.  We  want  a  person 
who  knows  how  to  spot  a  hole  in  a  story  and 
be  able  to  work  with  reporters  and  editors 
in  fixing  it.  We  need  someone  who  re¬ 
sponds  well  to  deadline  pressure,  who  can 
write  crisp  and  clear  headlines  and  who  is 
willing  to  respond  to  the  challenge  of  in¬ 
creased  regional  coverage  for  our  171,000 
daily  and  238,000  Sunday  circulation  edi¬ 
tions.  Send  us  an  autobiographical  sketch, 
telling  us  why  you  want  this  job.  Include  a 
small  selection  of  clips  or  tearsheets  and 
the  names  and  telephone  numbers  of 
three  professional  references  we  can  call 
NOW.  Send  your  materials  to  Pat  Carter, 
Copy  Desk  Chief.  The  Charlotte  Observer, 
P.O.  Box  32188,  Charlotte,  NC  28232.  An 
Equal  Opportunity  Employer. 


OUTDOOR  WRITER 

A  retirement  has  created  an  excellent  op¬ 
portunity  for  an  experienced  outdoor  writ¬ 
er  to  join  the  staff  of  this  growing  31,000 
afternoon  daily  newspaper  in  Southern 
Wisconsin.  Photography  and  Wisconsin 
background  are  pluses.  Salary  open. 

Tell  us  about  yourself  by  letter  only  to; 
Mitch  Bliss,  News  Editor,  The  Janesville 
Gazette,  1  S.  Parker  Dr.,  Janesville  Wl 
53545. 

COPY  EDITOR/Business  Writer  needed  on 
35,000  Midwest  daily.  Should  have  3  years 
writing/editing  experience  and  organiza¬ 
tional  skills.  Chance  to  grow  along  with 
progressive  paper.  Send  resume,  clips  and 
salary  needs  to  Joseph  Ostermeier,  The 
News-Democrat,  120  S.  Illinois  St.,  Belle¬ 
ville,  IL  62222.  No  phone  calls,  please. 


EDITOR  &  PUBLISHER  for  March  24, 1979 


HELP  WANTED 


EDITORIAL 


AGGRESSIVE,  general  assignment  report¬ 
er  needed  to  join  growing  Midwest  daily. 
Send  resume,  salary  needs  to  Karl  Plath, 
The  News-Democrat,  120  S.  Illinois  St., 
Belleville,  IL  62222.  No  phone  calls, 
please. 


IF  ROYKO  HAD  AVI/OMAN'S  VIEWPOINT  .  . . 
and  if  we  could  afford  to  pay  him  the 
zillion  dollars  a  year  he's  making . . .  and  i. 
we  could  be  talked  into  leaving  Chicago, 
we'd  hire  him.  Because  we  have  a  you-call- 
'em-as-you-see-'em  columnist  job  open  on 
a  fun  newspaper  in  a  large  city.  Requi¬ 
sites  for  the  Job:  a  sense  of  humor,  cour¬ 
age,  strongopinions,  style  and  solid  report¬ 
ing  experience.  This  will  be  a  general  col¬ 
umn  written  from  a  woman's  viewpoint,  not 
a  woman's  column.  (Men  or  women  may 
apply,  naturally.)  Send  resume,  clips,  pre¬ 
ferably  column  clips  to  Box  27198,  Editor 
&  Publisher. 


BUSINESS  EDITOR/WRITER 
We're  a  medium-sized  morning  and  Sun¬ 
day  newspaper  which  intends  to  improve 
and  expand  local  business  news  coverage. 
Outstanding  opportunity  for  good  business 
writer  to  grow  into  editorship,  or.  depend¬ 
ing  on  experience,  to  begin  as  business 
editor.  Seeking  applicants  with  back¬ 
ground  who  can  cut  through  the  jargon 
and  write  about  financial  matters  with  ex¬ 
pertise.  Box  27202,  Editor  &  Publisher. 


FREELANCE  WRITERS  sought  for  new 
bi-monthly  legal  feature  publication  in 
Western  United  States.  Looking  for  sub¬ 
stantive  articles  relating  to  legal  aspects  of 
business,  securities,  tax  law,  environment, 
public  land  use,  court  reform  legislative 
developments  in  justice  system  (3-5000 
words).  Also  interested  inphotos,  graphics 
to  accompany  articles.  Contact  the  Los 
Angeles  Daily  Journal,  PO  Box  54026,  Los 
Angeles,  CA  90054. 


STRINGERS  IN  ALL  STATES 
The  Asbestos  Litigation  Reporter  needs 
stringers  who  know  their  way  around  Fed¬ 
eral  and  State  Courts  to  report  on  damage 
suits  filed  by  persons  allegedly  suffering 
diseases  caus^  by  ingestion  or  inhalation 
of  asbestos  fibers.  Applicants  should  know 
how  to  quickly  obtain  copies  of  relevant 
motions,  court  rulings,  appeals,  docket 
numbers,  as  well  as  names  of  plaintiffs, 
defendants,  attorneys  and  presiding 
judges.  Going  rates  promptly  paid.  Write: 

The  Asbestos  Litigation  Reporter 
Andrews  Publications.  Inc 
PO  Box  200 
Edgemont,  PA  19028 


MEDICAL  REPORTER 

Experienced  in  covering  medical  meetings 
and  writing  for,  not  just  about,  physcians. 
Will  also  consider  beginner  with  good 
background  in  journalism  and  life  sci¬ 
ences.  Group  of  Medical  Newspapers  in 
Washington,  D.C.  surburb.  Must  relocate. 
Good  pay,  liberal  fringes,  travel.  Send  let¬ 
ter  with  salary  history  to  Personnel,  12230 
Wilkins  Ave.,  Rockville  MD  20852.  No 
calls,  visits. 


NEWS  EDITOR  wanted  by  Virginia 
medium-size  afternoon  suburban  daily.  No 
Sunday  edition.  Direct  staff  of  12  strong 
on  local  coverage.  Specify  experience,  sal¬ 
ary  requirement.  Immediate  opening.  Box 
27268,  Editor  &  Publisher. 


MANAGING  EDITOR — Experienced,  dedi¬ 
cated  leader,  willing  to  work,  needed  by 
8000  PM  daily  in  Zone  2.  Send  clips,  re¬ 
sume  and  references  first  letter  to  Box 
27272,  Editor  &  Publisher. 


REPORTER 

National  publisher  wants  an  aggres¬ 
sive.  sharp  reporter  for  its  HOl'S- 
TON  Bureau.  Must  have  at  least  .3 
years  business  newspaper  reporting 
experience  or  equivalent  experi¬ 
ence  in  general  newspaper  jour¬ 
nalism. 

Job  requires  travel  through  the  state 
and  adjoining  states.  A  good  spot  for 
reporter  who  wants  to  specialize. 
Send  resume,  including  salary  his¬ 
tory  to: 

Box  27286 
Editor  &  Publisher 

Kqiial  Opportunity  Employer  M/E 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR 

Managing  editor  for  small  daily  in  Colorado 
mountains.  Job  requires  leadership,  edito¬ 
rial  judgment  and  skills  in  editing  and  lay¬ 
out.  Send  resume  to  the  Glenwood  Post, 
PO  Box  550,  Glenwood  Springs,  CO  81601. 


EDITOR 

Ambitious  journalistic  craftsman  with  or¬ 
ganizational  and  leadership  abilities 
wanted  to  run  day-to-day  news  operations 
for  85. (XX)  daily  building  aggressive  seri¬ 
ous  report.  Zone  3  city  has  urban  stimula¬ 
tion,  lovely  surroundings.  Send  resume, 
salary  needs,  and  at  least  3  professional 
references  to  Box  27261,  Editor  & 
Publisher. 


SUNDAY  EDITOR  for  growing  daily  and 
Sunday  newspaper  in  Zone  2.  Good  salary 
and  benefits.  Send  letter  of  application 
and  complete  resume  to  Box  27265,  Editor 
&  Publisher. 


EDITOR 

Can  you  make  circulation  grow  by  editing  a 
dynamic  Eastern  7-day  50,000  subscriber 
product  that  readers  need  and  want?  Can 
you  lead ,  direct  a  nd  train  a  fine  news  staff? 
Become  an  important  part  of  a  group  of 
excellent  dailies  with  the  most  modern 
management  techniques  with  good  re- 
searcnand  equipment.  We  will  support  the 
right  person  with  good  salary,  adequate 
budget  and  cooperating  department 
heads.  Area  provides  excellent  living  with 
outdoor  recreation.  Please  furnish  a  com¬ 
plete  resume  in  confidence  to  Box  27281, 
Editor  &  Publisher. 


NEWS  EDITORS 

Southwestern  state  capital  newspaper 
(130,000  circulation)  is  seeking  two  ex¬ 
perienced  editors  to  help  direct  a  growing 
and  energetic  desk  staff.  We're  looking  for 
people  with  solid  editing  skills,  strong  lay¬ 
out  abilities,  mature  news  judgment  and 
the  ability  to  direct  the  work  of  others.  We 
are  an  all-day  newspaper  and  need  two 
editors  with  at  least  3-5  years  experience, 
preferably  with  some  supervisory  back¬ 
ground,  to  help  run  a  desk  staff  of  19 
editors.  Good  salary  and  benefits.  Send  re¬ 
sume,  references  and  3  sample  front 
pages  to  Box  27288,  Editor  &  Publisher. 


ASSISTANT  SPORTS  EDITOR 
Southwestern  state  capital  newspaper 
(130,000  circulation)  with  major  college 
and  professional  sports  coverage  commit¬ 
ments  is  seeking  an  experienced  editor  to 
help  direct  the  production  and  writing  of  a 
growing  and  energetic  sports  department. 
We're  looking  for  someone  who  can  both 
work  the  slot  and  help  the  Sports  Editor 
with  administrative  details:  someone  with 
sound  news  judgment  and  sharp  editing 
skills.  Minimum  3-5  years  experience,  pref¬ 
erably  with  some  supervisory  background. 
Good  salary  and  benefits.  Send  resume, 
references  and  5  sample  pages  to  Box 
27289,  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTERS 
needed  for  Zone  2  daily  group.  Room  to 
advance  in  good  communities.  Box  27290, 
Editor  &  Publisher. 


SPORTS  EDITOR  needed  for  Zone  2  daily. 
Cover  county  school  system  plus  small  col¬ 
lege.  Part  of  national  group.  Box  27291, 
Editor  &  Publisher. 


CITY  EDITOR 

Small  daily  in  town  of  15,000  is  seeking  a 
person  with  a  good  background  in  city  and 
county  government  reporting.  Knowledge 
of  police  reporting  and  experience  with 
video  display  terminals  would  be  helpful. 
Very  competitive  salary  and  benefits  for 
this  key  position.  Send  resume  to  R. 
Lindsay,  Daily  Gate  City,  Box  528,  Keokuk 
lA  52632  or  call  (319)  524-8300. 


HELP  WANTED 


_ EDITORIAL _ 

BUSINESS  COPY 
EDITOR 

The  San  Jose  Mercury  News,  the  major 
newspaper  in  the  high  technology  capital 
of  the  country,  is  looking  for  an  experi¬ 
enced  business  copy  editor  who  can  select 
interesting  and  important  stories,  edit 
them  carefully,  write  accurate  headlines 
and  create  appealing  layouts. 

You'll  need  to  understand  corporate  finan¬ 
cial  statements  and  have  a  working  knowl¬ 
edge  of  national  and  international 
economics.  You  should  be  able  to  work  with 
writers  on  the  staff  as  well  as  the  editors  of 
other  sections  of  the  paper.  Your  job  will 
include  writing  a  daily  business  summary. 
We're  looking  fora  self-starter  with  at  least 
3  yearsof  copyeditingexperience,  some  of 
it  in  business,  on  a  major  newspaper.  VDT 
experience  would  be  helpful. 

Pay  is  up  to  $24,000  a  year.  The  fringe 
benefits  are  excellent. 

Please  send  us  a  resume  and  a  letter  ex¬ 
plaining  your  approach  to  covering  busi¬ 
ness  news.  Please  include  a  small  selec¬ 
tion  of  clips  and  the  names  and  telephone 
numbers  of  3  professional  references  we 
can  call  immediately. 

Send  your  materials  to  Jim  Mitchell,  Busi¬ 
ness  Editor,  San  Jose  Mercu^  News,  750 
Ridder  Park  Dr.,  San  Jose,  Calif.  95190. 
An  affirmative  action  equal  opportunity 
employer — male,  female,  handicapped, 
veteran. 


SPORTSWRITER  with  at  least  one  year's 
full  time  daily  experience  needed  for  high 
school  beat  on  48,000  AM-Sunday  in  pic¬ 
turesque  Zone  1  community.  Includes 
coverage  of  soccer,  football,  basketball, 
hockey  and  baseball.  Box  27217,  Editor  & 
Publisher. 


COPY  EDITOR 

Copy  desk  job  on  one  of  the  country's  out¬ 
standing  morning  metropolitan  newspa¬ 
pers.  Experience  in  editing  and  headwrit¬ 
ing  essential.  Journalism  graduate  with 
minimum  of  2  years  experience  preferred. 
Excellent  salary  and  generous  employee 
benefits.  Box  27229,  Editor  &  Publisher. 


IMMEDIATE  OPENINGS  for  two  reporters, 
one  covering  education  on  the  city  staff, 
one  general  assignment  on  regional  edi¬ 
tion.  At  least  one  year  daily  experience  re¬ 
quired.  Reply  with  resume  and  clips  to  Bill 
Barth,  Managing  Editor,  Beloit  Daily  News, 
149  State  St,  Beloit  Wl  5351 1,  or  call  (608) 
365-8811. 


EXPERIENCED,  photo-oriented  newsper¬ 
son  by  Arizona  weekly.  Write  fully.  Box 
27244,  Editor  &  Publisher. 


EDITOR  who  is  tight  with  words,  writes 
creative  headlines  and  has  competitive 
outlook  on  news,  needed  for  hard  news 
Michigan  weekly  newspaper  group.  Send 
work  samples  to  Box  14,  Union  Lake  Ml 
48085. 


ASSISTANT 

SPORTSWRITER 

Opportunity  to  create  and 
manage  a  new  sports  sup- 
pliment  for  college  newspa¬ 
pers.  13-30  Corporation,  pub¬ 
lishers  of  national  magazines 
for  college  and  high  school 
students,  is  looking  for  a  per¬ 
son  with  2  to  5  years  writing 
experience  to  plan,  assign, 
write  and  edit  stories  on  col¬ 
legiate  sports.  Exciting 
chance  to  work  for  one  of  the 
nation’s  fastest  growing 
magazine  publishers.  Must 
be  willing  to  relocate  (paid). 
Send  resume  and  samples 
with  salary  history  to; 

Pam  Beaver 
Managing  Editor 
13-30  Corporation 
505  Market  Street 
Knoxville,  TN  37902 


LEADER  NEEDED 

A  small  Midwestern  daily  publisher  has 
made  the  decision  to  commit  the  re¬ 
sources  necessary  to  produce  a  top  notch 
product.  The  editor  chosen  must  be  a 
shirt-sleeve  type  leader  with  a  nose  for 
news,  an  eye  for  format,  a  writer  of  thought 
provoking  editorials,  a  motivator  and 
teacher  who  will  be  faced  with  a  major  re¬ 
building  job.  This  is  not  a  job  for  a  seat-of- 
the-pants  nice  guy  or  executive  type.  This 
job  will  require  a  keen  knowledge  of 
budgeting  and  a  dedication  to  quality.  In 
return  the  job  will  be  rewarded  commensu¬ 
rate  to  the  task  required.  Send  resume  in¬ 
cluding  compensation  required  today  to 
Box  27296,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  March  24, 1979 


HELP  WANTED 
EDITORIAL 


SCIENCE  WRITER  needed  for  position  as 
assistant  editor  of  monthly  science 
magazine  directed  toward  high  school  and 
lay  audience.  Degree  in  science  required 
along  with  experience  in  journalism. 
Biological  science  background  preferred, 
with  courses  in  organic  and  biochemistry. 
Please  send  resume  with  clips  and  salary 
history  to  Personnel  Office,  American 
Chemical  Society,  1155  16th  St  NW, 
Washington  DC  2(j036. 


CITY  EDITOR  to  supervise,  lead  news  pro¬ 
duction  of  night  news  staff  producing 
10,000  circulation  rural  northeastern 
Pennsylvania  daily  newspaper.  Excellent 
news  judgment;  rapid  editing  and  page  de¬ 
sign;  management  abilities;  and  top  story, 
column,  editorial  and  headline  writing 
abilities  needed.  Fast  error-free  produc¬ 
tion  and  decision-making  abilities  under 
heavy  pressure  a  must.  Salary  in  SIO.OCX) 
range,  negotiable  based  upon  experience. 
Good  benefit  package.  A  chance  to  prove 
you  can  do  it  all,  working  with  young  staff 
on  VDTs  in  pleasant  community  in  moun¬ 
tains.  If  you  qualify,  call  Mr.  Irvine  at  (717) 
265-2151. 


FREELANCE 


COMBO  WRITERS/PHOTOGRAPHERS 
Major  trade  Journal  is  looking  for  freelanc¬ 
ers  in  SAN  r%DRO,  CALIFORNIA;  KODIAK, 
ALASKA;  BROWNSVILLE,  TEXAS;  NEW 
BERN.  NORTH  CAROLINA;  NEW  ENGLAND, 
and  the  CHESAPEAKE  are  to  supply —  on 
a  regular  basis — illustrated  feature  stories 
on  boats,  shoreplants,  and  marketing  in 
the  commercial  fishing  irxfustry.  Photos, 
both  black  and  white  and  color,  must  be  of 
professional  caliber  and  accompanied  by 
negatives.  Send  background  and  tear- 
sheets  of  published  material  to; 

BILL  SARRATT,  EDITOR 
FISH  BOAT 

P.O.  BOX  217, 1700  N.  CAUSEWAY  BLVD. 

MANDEVILLE,  LA  70448 


COMBO  WRITERS/PHOTOGRAPHERS 
Major  trade  journal  is  looking  for  freelanc¬ 
ers  in  SEATTLE.  CINCINNATI.  LOUIS¬ 
VILLE,  PITTSBURGH,  ST.  LOUIS,  NEW 
YORK  CITY  and  GREENVILLE,  MISS,  to 
supply  on  a  regular  basis  illustrated  fea¬ 
ture  stories  on  commercial  work  boat  in¬ 
dustry,  i.e.,  inland  waterways,  harbor  ser¬ 
vice,  dredging,  offshore  supply  service. 
Photos,  both  black  and  white  and  color, 
must  be  of  professional  caliber  and  ac¬ 
companied  by  negatives. 

Send  background  and  tearsheets  of  pub¬ 
lished  material  to; 

HARRY  L.  PEACE,  EDITOR 
WORK  BOAT 

P.O.  BOX  217,  17(X)  N.  CAUSEWAY  BLVD. 

MANDEVILLE,  LA.  70448 


LIBRARIAN 


LIBRARIAN 

We're  looking  for  a  people-oriented  libra¬ 
rian  to  di  rect  a  staff  of  five  at  an  aggressive 
metropolitan  newspaper.  You  should  be  a 
professional  interested  in  responding  to 
diverse  needs  of  reporters  and  editors, 
keeping  up  with  new  technology,  husband¬ 
ing  resources,  and  providing  leadership  to 
your  staff.  Box  270w,  Editor  &  Publisher. 
An  Equal  Opportunity  Employer. 


NEWSPAPER  REFERENCE  LIBRARIAN— 
Working  administrator  to  supervise  3 
full  timers,  3  part  timers.  Newspaper  ex¬ 
perience  as  reporter,  editor  or  librarian 
strongly  preferred.  MLS  and  knowledge  of 
computerized  information  retrieval  prin¬ 
cipals  required  as  chief  librarian  for 
North  Carolina's  capital  newspaper  com¬ 
bination,  you  will  oversee  development, 
cataloging,  access,  securi^  and  conver¬ 
sion  to  computerization.  Starting  salary 
$12,(X)0  to  $16,(X)0.  Resume  and  ref¬ 
erences  to  Lawrence  Wofford,  Director  of 
Editorial  Services,  The  News  and  Observer 
Publication  Co.,  PO  Box  191,  Raleigh 
NC  27602.  An  equal  opportunity  em¬ 
ployer. 


MACHINIST 


MACHINIST  WANTED— Newspaper  ex¬ 
perience  desirable  but  not  mandatory. 
Must  be  skilled  in  lathe  and  milling 
machines  and  able  to  perform  other 
machine  shop  duties.  Must  be  willing  to 
work  nights,  weekends  and  overtime.  Per¬ 
manent  position  with  excellent  salary  and 
top  fringe  benefits.  In  Zone  6.  An  equal 
opportunity  employer  M/F.  Submit  resume 
to  Box  26899,  Editor  &  Publisher. 
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HELP  WANTED 
PHOTOJOURNALISM 


HELP  WANTED 
PRODUCTION 


Positions  Wanted 


•  • 


PHOTOGRAPHERS  needed  for  Zone  2 
group  of  dailies.  Recent  grads  welcome. 
Box  27292,  Editor  &  Publisher. 


PRESSROOM 


PRESSROOM  FOREMAN  to  operate  and 
maintain  4-unit  Cottrell  V-15A  in  beautiful 
Zone  4  coast  city.  We  emphasize  quality 
and  care  for  our  own  weekly  and  other  cus¬ 
tomers.  Send  resume  with  salary  require¬ 
ments  to  Aucilla  Corp.  Box  8002,  Savan¬ 
nah  GA  31412, 

EXPERIENCED  PRESSMAN  tor  Goss  Ur¬ 
banite  8  units,  6  black  units,  2  color  units. 
Contact  Mr.  Scroggins  (419)  625-5500. 

PRESSROOM 

SUPERINTENDENT 

to  oversee  large  metro  daily — 7  day  located 
Zone  9.  Must  have  web  offset  experience. 
Must  have  strong  managerial  capabilities 
and  willing  to  accept  challenge.  Please 
send  resume  plus  salary  expectations  to 
Box  27102.  Editor  &  Publisher. 


PRESSROOM  SUPERINTENDENT  medium 
size  daily  newspaper  with  commercial 
operation  (Zone  5).  Must  have  strong  man¬ 
agement  capabilities.  Responsible  for 
offset  press,  scheduling,  camera/strip¬ 
ping  department,  purchasing  and  quality 
control.  Organization  provides  career 
growth  potential  with  excellent  salary  and 
fringe  benefits.  All  replies  confidential. 
Send  resume  to  Box  27079,  Editor  & 
Publisher. 


_ PRODUCTION _ 

PRODUCTION  MANAGER  with  strong 
leadership  skills  needed  by  central  news¬ 
paper  printing  plant  in  sunny  Arizona.  Ex¬ 
cellent  opportunity  with  fast  growing  com¬ 
pany.  Send  resume:  Ed  Dulin,  INI,  2210  W. 
Desert  Cove,  Phoenix  AZ  85029. 

MEDIA  RELATIONS 


ZONE  1  DAILY  seeks  production  manager 
with  extensive  experience  offset  press  op¬ 
eration,  high  technology  production  in 
composition  and  advertising,  satellite 
plant  operations,  union  environment,  color 
reproduction  capabilities,  plant  design, 
scheduling,  all  mailroom  operations.  Must 
be  superb  administrator  of  personnel.  Sal¬ 
ary  open,  incentives,  major  company  ben¬ 
efits.  All  replies  in  strictest  confidence. 
Box  26873,  Editor  &  Publisher. 


MAJOR  MIDWEST  DAILY  and  weekly  web- 
offset  production  team  needs  strong  lead¬ 
ership  of  experienced  profit-producer.  In¬ 
tensive  composition  and  mailing  opera¬ 
tions.  Requires  union  experience.  Growth 
company  offers  open-ended  compensation 
and  fringes.  Send  resume,  recent  salary 
history,  etc.  Our  people  know  of  this  ad. 
Box  27227,  Editor  &  Publisher. 


COMPOSING  ROOM  MANAGER  experi¬ 
enced  in  daily  CompuGraphic  production, 
to  manage  staff  of  40.  Midwest.  Compen¬ 
sation  provides  good  starting  salary  plus 
bonuses  based  on  performance  plus 
fringes.  Resume,  recent  salary,  etc.  to  Box 
272^,  Editor  &  Publisher. 


PROMOTION 


PROMOTION  MANAGER 

Require  experienced  and  professional 
Promotion  Manager  for  large  western  met¬ 
ropolitan  daily.  This  is  definitely  not  an 
entry  level  position.  Highly  competitive 
market  requiring  experience  manager  of 
creative  staff  and  a  large  budget.  Prefer 
#  1  or  #2  experienced  person  on  a  medium 
to  large  sized  newspaper.  Send  resume 
with  salan  history  in  corriplete  confidence 
to  Box  27245,  Editor  &  Publisher. 


MEDIA  RELATIONS 


A  SECRETARY  OF  COMMUNICATION  A 

United  States  Catholic  Conference 

Communication  Generalist,  electronic  media 
experience  essential.  Responsiblities  include 
overall  administration  and  direction  of  50  per¬ 
son  communication  department.  Embraces 
radio,  television,  promotion,  media  training, 
film,  newswire  and  emerging  telecommunica¬ 
tion  technology.  Develop  policy  proposals, 
structure,  staffing,  program  planning  and  bud¬ 
get.  Knowledge  of  telecommunications  tech¬ 
nology,  communication  law  and  public  policy 
critical;  broad  knowledge  of  all  media;  ex¬ 
perienced  public  advocacy;  promote  new  an¬ 
nual  communication  collection  in  all  Catholic 
churches  for  campaign  to  spread  Gospel 
through  media.  Minimum  12  years  professional 
experience.  MA  or  PhD  preferred.  Extensive 
travel.  Good  understanding  of  and  familiarity 
with  Catholic  church  desirable.  Job  description 
available  upon  request.  U.S.  Catholic  Con¬ 
ference  is  the  civil  entity  of  the  American 
Catholic  Bishops.  Non-profit  corporation  based 
in  Washington,  DC  with  branch  offices  in  New 
York  City.  Applications  should  be  sent  in  writing 
only  to: 

Monsignor  Thomas  J.  Leonard 
Associate  General  Secretary 

UNITED  STATES  CATHOLIC  CONFERENCE 

1312  Massachusetts  Av,  NW 
Washington,  DC  20005 
DEADLINE:  APRIL  23,  1979 
Salary  $30,000-$40,000  based  on  experience 


L 


ACADEMIC 


I  AM  AN  EDITOR  with  more  than  8  years 
experience  in  daily  newspaper  publishing 
and  would  like  the  opportunity  to  both 
teach  and  learn  in  a  college  environment. 
References,  resume,  clippings  available  on 
request.  Box  27067,  Editor  &  Publisher. 


ADMINISTRATIVE 


GENERAL  MANAGER/AD  DIRECTOR, 
18,(X)0  daily,  caught  in  family  ownership; 
seeks  position  with  small  group.  Compe¬ 
tent  in  managing,  training,  motivating 
staffs.  Knows  production,  sales,  circula¬ 
tion,  business  office.  Age  40.  Minimum 
salary  $30M.  Zones  5-9.  Box  26922,  Editor 
&  Publisher. 


LET  ME  put  my  experience  to  work  for  you. 
I'm  55  with  over  20  years  in  employee 
communications,  public  relations.  Want 
opportunity  to  continue  life-long  career  in 
challenging  environment  where  experi¬ 
ence,  success  and  dedication  are  ap¬ 
preciated.  Box  26974,  Editors.  Publisher. 

EDITOR  WITH  MBA,  experience  in  adver 
tising,  electronic  production  and  circula¬ 
tion  seeks  position  as  general  manager  or 
publisher  of  paper  which  needs  fresh 
ideas,  enthusiasm  and  strong  leadership. 
Box  27060,  Editor  &  Publisher. _ 

DYNAMO,  recently  assistant  to  publisher 
of  350,0(X)  Zone  2  daily,  seeks  challenging 
position.  Expertise  includes  editorial  (copy 
and  graphics)  pre-press  production  (hot 
and  cold  type)  and  delivery.  Team  worker. 
Responsibility  a  must.  Willing  to  relocate. 
Box  27142,  Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER.  Group 
vice  president,  age  37,  15  years  experi¬ 
ence  with  emphasis  on  marketing,  circula¬ 
tion,  cost  control.  People  oriented.  Excel¬ 
lent  references.  Box  27279,  Editor  & 
Publisher. 


WORKING  PUBLISHER  with  small  weekly 
desires  general  manager  publisher’s  assis¬ 
tant  or  publisher  position  with  weekly  or 
small  daily.  Advertising  background.  AA. 
BA.  Box  27271,  Editor  &  Publisher. 


GENERAL  MANAGER— College,  29  years 
experience,  classified  street  sales  to  pub¬ 
lisher,  last  14  in  general  management. 
Many  moves  but  only  two  companies.  Box 
27262,  Editor  &  Publisher. 


ADVERTISING 


AD  SALESPERSON 

Y.jung,  hardworking.  Four  years  newspa¬ 
per  experience.  Seeking  change  to  sales 
territory  that  needs  expanding  and  promo¬ 
tion  planning.  Will  relocate.  Box  27302, 
Editor  &  Publisher. 


MARKETING/AD  DIRECTOR 
Ad  Director  with  medium  size  daily  in  com¬ 
petitive  market  seeks  opening  where 
greater  potential  exists.  Personable  and 
enthusiastic  leader  with  highly  successful 
record  in  all  phases  of  advertising.  Also, 
experienced  in  circulation,  training,  fi¬ 
nance,  community  relations  and  labor  rela¬ 
tions.  Box  27241,  Editor  &  Publisher.  Will 
arrange  to  meet  at  ANPA. 


AD  MANAGER,  weekly  group/medium 
daily.  Top  revenue  producer.  Heavy  ex¬ 
perience  all  phases  including  staff  train¬ 
ing.  Bor  27240,  Editor  &  Publisher. 


J 


ADVERTISING 


AD  MANAGER,  weekly  or  small  daily.  More 
than  5  years  experience  in  ad  sales,  man¬ 
agement  and  production.  Box  27225, 
Editor  &  Publisher. 


ARTIST 


END  2ND  YEAR,  College  William  and  Mary, 
May  10.  Desire  summer  intern  job  in  callig¬ 
raphy,  cartooning,  sketching,  rewriting. 
Major;  English/Art.  Grades  3.9  average. 
Zone  3.  Box  27230,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  with  diversified 
experience  and  successful  management 
record  seeks  challenging  opportunity.  Box 
26868,  Editor  &  Publisher. 


ZONE  MANAGER — 8  years  experience  with 
major  daily  managing  8  districts,  450  car¬ 
riers  and  44  full  and  part  time  employees. 
Proponent  of  team  effort,  strong  sales  rec¬ 
ord.  Experienced  in  total  market  coverage, 
and  carrier  and  District  Manager  sales 
training.  Desire  position  in  Zones  4, 6, 8,  or 
9.  Box  26817,  Editor  &  Publisher. 

DYNAMIC  CIRCULATOR  seeks  manage¬ 
ment  position  with  distribution  company  in 
TMC  or  market  development  program  with 
daily  or  weekly  in  New  York  (Jity,  Long  Is¬ 
land.  Box  27070,  Editor  &  Publisher. 


CIRCULATION  MANAGER,  age  35,  experi¬ 
enced  on  small  to  medium  sized  dailies, 
voluntary  collect  and  free  distribution  pa¬ 
pers,  desires  to  relocate  as  circulation 
manager  or  staff  position  on  large  paper. 
Box  27100,  Editor  &  Publisher. 


CIRCULATION  MANAGER  of  26,000  daily 
wants  to  relocate  in  Zones  3,  4,  or  5.  Com¬ 
munity  minded  professional  with  strong 
leadership  qualities.  Well  trained  and 
knowledgeable  of  all  aspects  of  circula¬ 
tion.  Contact  Bill  Bracken.  2104  Knob 
Creek  Rd,  Johnson  City  TN  37601.  (615) 
928-3992. 


CIRCULATION  DIRECTOR  with  15  years 
experience  on  small,  medium  and  metro. 
People  and  marketing  oriented  with  labor 
negotiating  background.  Excellent  on  cost 
control  and  promotion.  Former  group  vice 
president,  age  37,  available  immediately, 
excellent  references.  Box  27280,  Editors. 
Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER,  age  32.  would 
like  to  relocate  to  the  warmer  climate  of 
California  or  Florida.  Solid  MBO  experi¬ 
ence  for  a  100,000  metro  daily.  Back¬ 
ground  includes  position  as  general  man¬ 
ager  of  a  major  chain  of  weeklies  in  a  metro 
area.  Imaginative  self-starter.  Minimum 
salary  $22,000.  Reply  Box  27224,  Editors. 
Publisher. _ 


EDITORIAL 


MATURE,  MULTIPLE-AWARDWINNING 
editor  of  small  daily  seeks  editorship  of 
under  30,000  circulation,  politically- 
conservative  daily.  California  or  South  pre¬ 
ferred.  Minimum  salary  $25,000.  Must 

five  one  month’s  notice.  Box  26782, 
ditor  S.  Publisher. 


IT’S  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret— and  it’s  strictly  classified  information!  We’ll- 
never  reveal  the  identity  of  an  E&P  Box  Holder,  however  if  you  want 
to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  easel 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies  you 
don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 

IMPORTANT:  We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked. 

And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


EXPERIENCED  journalist  with  a  good 
sense  of  reader  appeal  wants  chance  to  do 
quality  work  with  a  paper  that  cares.  Wide 
interests:  science,  business,  arts,  photog¬ 
raphy.  This  is  a  serious  search  for  perma¬ 
nency,  good  home  for  family,  chance  to 
use  talents.  Box  26993,  Editor  & 
Publisher. 


DEDICATED  J-GRAD  seeks  beat,  bureau 
reporting  position  on  staff  of  Zone  3.  5 
daily.  3  years  as  either  editor  or  writer  for 
college  daily.  Solid  VDT,  photography,  lay¬ 
out  experience.  Want  to  grow  professior;- 
ally.  For  resume,  clips  write  to:  Robert 
Grove.  328  S.  Grant  St.,  West  Lafayette, 
IN  47906.  (317)  743-1479. 


SPORTSWRITER — 25,  top  prize  winner.  I'll 
work  all  day  and  night  for  a  good  story. 
Adept  in  feature  writing.  Box  26810, 
Editor  &  Publisher. 


SPORTSWRITER-REPORTER  with  experi¬ 
ence  on  semiweekly  seeks  position  with 
daily  or  large  weekly.  Knows  reporting, 
editing,  layout,  photography,  and  VDT.  Will 
send  clips.  Can  start  April,  1979.  Please 
contact  Steve  Conran,  16  E.  Jackson,  Villa 
Park,  IL  60181.  (312)  832-4753,  (312) 
971-0485. 


SPORTSWRITER/EDITOR  with  new  baby, 
12  years  experience,  seeks  upward  mobil¬ 
ity  in  salary,  opportunity.  Excellent  col¬ 
umns.  Desk  job,  any  department  OK,  love 
layout.  For  samples,  references  call  Dan 
(205)  268-9394  or  write  Box  27103,  Editor 
&  Publisher. 


25  YEARS  NEWS,  WIRE  SERVICE:  16  as 
editor/news  division  administrator  at  major 
prestige  daily;  mid-40s,  seek  return  to 
news  field  after  2-year  absence  for  own 
business.  Richard  Long,  3581  S.  Ocean 
Blvd.,  #7D,  Palm  Beach,  FL  33480.  (305) 
586-2096. 


I  ENJOY  REPORTING  and  designing  eye- 
appealing  layouts.  Looking  to  combine 
skills.  Offer  9  years  experience,  good  news 
judgment,  ability  to  work  well  with  others, 
eagerness  to  accept  challenges.  Box 
26970,  Editor  &  Publisher. 


REPORTER  looking  for  position  with  a 
paper  that's  serious  about  local  coverage. 
Zones  3,  4,  preferably  in  the  40,000- 
120,000  circulation  range.  I've  got  4  years 
experience  in  Tidewater,  VA  dailies,  includ¬ 
ing  city  hall,  school,  industry  beats.  Also 
was  second-in-comand  of  twice-weekly 
community  news  tabloid  insert.  Mark 
Schleifstein,  4624  Southampton  Arch, 
Portsmouth,  VA  23703.  (804)  484-5339. 


EDITOR-WRITER:  12  years  experience 
better  dailies,  8  as  editor  and  publisher  of 
own  56,000  weekly  group,  now  sold  to 
Scripps-Howard.  Seek  post  as  editor  or 
opinion  page  editor.  Will  consider 
magazine  or  J-School.  Political  moderate, 
demanding  editor.  Write:  Bruce  B.  VanDu- 
sen,  12345  Osage  Rd,  N.,  Anchorage  KY 
40223. 


REPORTER/EDITOR.  Aggressive,  percep¬ 
tive,  intelligent,  honest,  o  years  40M  daily 
(city  government,  farm/consumer,  criminal 
court,  police).  4  years  top  college  daily,  3 
years  daily  editing  and  layout.  1  year 
editorial  writing).  Age  28,  family,  will  relo¬ 
cate.  Strong  references,  clips.  Gary  Mayk, 
212  Elizabeth  Dr.  Lancaster  PA  17601. 
(717)  291-1698. 


HARDWORKING  REPORTER,  26,  3  years 
experience,  seeks  spot  with  daily,  any 
Zone  or  abroad.  Specialty  feature/ 
entertainment,  but  have  police,  court, 
labor  and  investigative  experience.  Box 
27062,  Editor  &  Publisher. 


REPORTER,  3V2  years  experience,  wants 
general  assignment  or  government  report¬ 
ing  job  with  metro  daily.  Stuck  with  desk 
job  on  big-city  daily;  itching  to  get  out  of 
the  office  again.  Like  to  deal  with  people 
and  community  problems.  Covered  city 
hall,  courts  and  politics.  Box  27057,  Editor 
&  Publisher. 


EDITOR/PRINTER— Editor  with  offset  job 
shop  background  seeks  editorship  of 
paper  with  responsibility  for  printing,  too. 
Can  start  printing  sideline  for  paper  need¬ 
ing  financial  boost.  Box  27080,  Editor  & 
Publisher. 

EDITOR  &  PUBLISHER  for  March 


EDITORIAL 


REPORTER  Looking  for  first  full-time  posi-  i 
tion,  available  after  graduation  in  June. 
Previous  experience  includes  stint  as  re¬ 
porter  for  medium-sized  Massachusetts 
daily,  editor  of  college  weekly.  Willing  to 
put  in  long,  hard  hours,  just  want  that  first 
chance,  ^x  26963,  Editor  &  Publisher. 


VETERAN  NEWSMAN— Worked  dailies, 
weeklies,  tabs,  magazines.  Reporter, 
editor,  writer.  Can  do  it  all,  do  it  well.  Con¬ 
sider  part-time,  seasonal.  Osborne  (402) 
395-2175. 


CONSUMER/FEATURE  WRITER 
New  York  Times,  Fortune,  Money,  Time 
freelancer;  currently  an  editor  at  well- 
known  magazine-format  Bay  Area  paper. 
Former  director  of  largest  Nader-type 
consumer/citizen  group  in  state.  Good 
writer/stylist.  Box  26905,  Editor  & 
Publisher. 


COSELL  IS  WRONG.  Ex-jocks  make  good 
journalists.  Ex-jockey  (1200  wins)  seeks, 
career  as  racing  writer.  Has  published  ten 
feature  length  articles  in  six  major  news¬ 
papers  and  magazines.  Won  third  place 
“Best  Sports  Stories  1975."  For  resume 
and  clips  write  Box  26911,  Editor  & 
Publisher. 


YOUNG  EDITOR  for  one  of  nation's  great 
newspapers  wants  to  run  small  to  medium 
daily  in  Zones  1.  8  or  9;  8  years  broad 
editing,  writing  experience.  Box  29612, 
Editor  &  Publisher. 


LATIN  AMERICAN  REPORTER— American 
newspaper  man  whose  work  has  been  in 
major  U.S.  magazines  and  newspapers 
(Los  Angeles/New  York  Times,  etc)  wants 
work  as  writer  or  rep  in  Latin  America.  Sin- 
le;  excellent  references;  fluent  in 
panish;  working  in  Zone  9  now.  Box 
27140,  Editor  &  Publisher. 


SPORTSWRITER— 29,  7  years  daily  ex¬ 
perience.  Versatility  and  expertise  allow 
me  to  cover  any  sport  and  do  the  job  well. 
Box  27121,  Editor  &  Publisher. 


EXPERIENCED  WRITER-EDITOR  seeking 
medium  daily  position.  Degree,  8  years  ex¬ 
perience,  married.  Reporting,  wire  editor, 
copy  editor,  reviews,  VDT  experience.  Pre¬ 
fer  Zones  8, 9  or  3  but  will  consider  all.  Ted 
Henry,  902  Fir  St,  Brainerd  MN  56401. 


YOUNG  WORDSMITH  looking  for  editor 
who  wants  quality  on  his  staff.  Now 
reporter-editor  for  small  daily,  looking  for 
editing  or  reporting  job  at  bigger  daily. 
Have  worked  city  and  education  beats. 
Talented,  conscientious,  reliable,  dedi¬ 
cated.  Will  relocate.  Box  27098,  Editor  & 
Publisher. 


STREET-WISE  lawyer,  28,  experience  on 
both  coasts,  seeks  general  assignment  slot 
on  small  daily.  Salary  open.  Box  27096, 
Editor  &  Publisher. 


EAGER,  young,  writer/editor/critic  for  New 
England's  largest  college  daily  seeks  posi¬ 
tion  in  any  Zone.  Bachelor  s  degree  in 
journalistic  studies  and  English.  Contact 
James  F.  B.  Sawyer,  96  Fairview  Av,  W 
Springfield  MA  01089.  (413)  734-4754. 


8  YEARS  EXPERIENCE— reporting,  VDT/ 
desk,  editorial  writing,  editing.  Recently 
started  section  that  raised  circulation  by 
5000.  Box  27207,  Editor  &  Publisher. 


FORMER  NEWSMAN  for  major  business 
daily,  now  a  speechwriter  for  a  major  cor¬ 
poration,  seeks  return  to  journalism  as  an 
editorial  writer,  business  reporter  or  copy 
editor.  Prefer  Zone  9,  but  will  consider  any 
opportunity.  Box  27208,  Editor  & 
Publisher. 


COMPLETE  PRO,  former  managing  editor, 
J-school  professor,  governor's  press  sec¬ 
retary.  journalism  fellowship  winner,  na¬ 
tional  by-lined  clips,  top  references.  Box 
27214,  Editor  &  Publisher. 


EXPERIENCED  REPORTER  seeks  greater 
challenge  on  25,0(X)  or  more  daily.  Now 
doing  everything  on  small-town  daily. 
Strong  on  in-depth  news  and  features.  De¬ 
termined.  Box  27218,  Editor  &  Publisher. 


WORKING  newsroom  executive  returning 
to  news  field  after  being  in  business  for 
self.  Top  professional,  personal  refer¬ 
ences.  (205)  640-6381  or  836-3050. 
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EDITORIAL 


ECONOMICS  MA  nearly  finished.  Experi¬ 
enced  reporter,  31,  with  8  years  on  major 
daily  wants  to  join  newspaper  or  magazine 
interested  in  making  economics  and  busi¬ 
ness  understandable  to  the  average  per¬ 
son.  No  previous  business  writing  but  prior 
jobs  included  small  bureau  administration, 
general  assignment,  editing,  some  layout 
and  photography.  Box  27226,  Editor  & 
Publisher. 


PETER  PRINCIPLE  REFUGEE 
Don't  want  to  be  your  M.E.,  C.E.,  N.E., 
W.E.,  OR  XYZ,  just  the  best  copy  editor 
around,  in  a  place  where  quality  still  gets 
more  than  a  lick  and  a  promise.  VDT. 
meticulous  layout,  writing,  photography 
and  sense  of  humor  come  with  the  kit. 
Zones  1,  2,  9  or  abroad  preferr^.  Box 
27231,  Editor  &  Publisher. 


GAME  STORIES,  features,  personality 
pieces.  Versatile  young  sportswriter,  VDT- 
trained,  seeks  move  up  from  small  south¬ 
ern  daily.  Knowledgeable,  top  speller,  can 
handle  camera,  edit.  Zones  1,  2,  Maryland, 
Ohio.  Box  27233,  Editor  &  Publisher. 


EDITOR/WRITER  weekly  experience,  de¬ 
sign,  layout,  paste  up,  photography,  ad 
sales.  Box  27237,  Editor  &  Publisher. 


SPORTS  COLUMNIST/WRITER.  29,  5 
years  experience  covering  Big  10,  wants  to 
relocate.  Strong  idea  man,  loves  college 
and  prep  sports.  Thorough,  hard  worker 
with  VDT  experience.  Box  27257,  Editor  & 
Publisher. 


DON'T  LET  THE  PH.D.  scare  you  off.  Pro¬ 
fessor  in  accredited  journalism  depart¬ 
ment  is  eager  for  return  to  newspaper  after 
brief  absence.  City  desk,  slot,  rim,  VDT, 
reporting,  bureau  experience.  Family  man, 
38.  AvaiTable  June  1.  Prefer  Zones  3,  4  or 
Ohio.  Box  27264,  Editor  &  Publisher;  or 
call  (817)  566-3410. 


GENERAL  MANAGER-EDITOR  wants  to 
move  up  to  10,(X}0  or  larger  circulation 
daily,  prefers  Midwest.  Box  27266,  Editor 
&  Publisher. 


MELLIFLUOUS  WRITER  with  excellent 
news  and  book  review  clips,  outstanding 
credentials  including  two  MAs,  one  in 
journalism,  daily  reporting  experience, 
seeks  responsible  writing-editing  position 
in  New  York  City.  Prefer  media,  publishing, 
literary  or  education  publication.  Box 
27269,  Editor  &  Publisher. 


AWARD-WINNING  New  York  City  journalist 
seeks  staff-writing  job  on  newspaper, 
magazine.  Report  on  trends,  people;  edit. 
Box  27284,  Editor  &  Publisher. 


MATURE  EDITOR  in  40s,  22  years  experi¬ 
ence.  proven  ability.  Seeks  top  manage¬ 
ment  position  on  m^ium  or  large  daily.  No 
resume  builder.  Best  references.  Knowl¬ 
edge  of  all  departments  of  newspaper. 
Prefer  Zones  6  or  4.  VDT  "expert.''  Can 
promise  satisfaction.  Box  27285,  Editor  & 
Publisher. 


EDITORIAL 


ENERGETIC  young  reporter,  6  months  pro¬ 
fessional  experience,  plus  college  degree, 
wants  position  on  daily.  Also  photo  skills. 
Available  immediately.  750-56B  Lido 
Blvd.,  LkJo  Beach,  NY  11561. 


GRAPHICS 


BOLD  PROGRESSIVE  DESIGN  is  my  thing. 
If  you  want  consistency  and  desire  to  use 
photosand  graphics  better.  I'm  the  person 
you  need.  I  can  give  your  paper  visual  ex¬ 
citement  using  modular,  horizontal 
makeup.  Have  designed  one  paper  from 
the  bottom  and  have  re-design  proposal 
pending  with  another.  Box  27301,  Editor  & 
Publisher. 


PHOTOJOURNAUSM 


EXPERIENCED  newspaper  ohotographer 
with  degree.  Chief  photographer  and  dark¬ 
room  supervisor  for  IV2  years  on  daily. 
Also  1  year  on  weekly.  References  avail¬ 
able.  Box  26845,  Editor  &  Publisher. 

PHOTOGRAPHER— 12  years  experience  in 
U.S.,  Europe,  Asia,  and  Middle  East. 
Well-versed  in  black-and-white,  color  for 
newspaper,  advertising,  studio,  biomedi¬ 
cal,  combat;  plus  lab  processing.  Some  TV 
production  experience.  Box  27239,  Editor 
&  Publisher,  or  call  (301)  794-8127. 


PHOTOJOURNALIST  with  BA,  experience, 
and  references  seeks  opportunity  with 
daily.  Willing  to  move.  Resume  and  written 
references  on  request.  Andy  Loree,  131 
Lake  St,  Hart  Ml  49420. 


PRESSROOM 


PRESSROOM  SUPERINTENDENT  or  Pro¬ 
duction  Manager— 29  years  experience  in 
metropolitan  and  small  dailies.  Proven 
record  of  cost  and  quality  control.  Top  ex¬ 
perience  in  converting  to  direct  printing. 
Box  27221,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER-General  fore¬ 
man.  Proven  record  all  phases  of  newspa¬ 
per  operation.  Cost/personnel  reduction. 
Hot/cold  type  conversions.  Latest  technol¬ 
ogy.  Knowledgeable  front  to  back.  Heavy 
in  labor  relations.  Box  27056,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 


AIR  FORCE  Information  Officer  with  6 
years  public  relations  experience  looking 
for  challenging  PR  position.  Have  BS  in 
broadcast  journalism  and  MA  in  public 
administration  field.  Experienced  in  virtu¬ 
ally  all  areas  of  PR,  especially  manage¬ 
ment,  writing  and  editing,  photography, 
radio  and  television,  media  relations  and 
planning.  Young,  aggressive,  ready  to  relo¬ 
cate  and  "go  to  work."  Box  27076,  Editor 
&  Publisher. 


E&P  Employment  Zone  Chart 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


Past  Week’s  Range 
of  Stock  Prices 


Atomic  energy  in  1948 

We  recommend  “Problems  of  Jour¬ 
nalism,”  the  annual  report  of  the  meet¬ 
ings  of  the  American  Society  of  News¬ 
paper  Editors,  for  interesting  reading 
anytime.  Pick  any  year  and  you  will  find 
there  are  not  many  new  “problems  of 
journalism”  today.  They  were  all  dis¬ 
cussed  at  some  time  in  the  past  at  ASNE 
meetings. 

In  1948,  for  instance:  The  late  Nat  R. 
Howard  of  the  Cleveland  News  was  pres¬ 
ident.  The  Atomic  Energy  Act  had  been 
passed  and  the  Atomic  Energy  Commis¬ 
sion  formed.  Howard  had  appointed  the 
late  Gideon  Seymour  of  the  Minneapolis 
Star  and  Tribune  as  chairman  of  an 
ASNE  on  Atomic  Information  Problems. 
Members  of  the  committee  were:  W.S. 
Gilmore,  Detroit  News;  B.M.  McKel- 
way,  Washington  Star;  Paul  Smith,  San 
Francisco  Chronicle;  C.G.  Wellington, 
Kansas  City  Star  and  L.L.  Winship, 
Boston  Globe. 

The  thoughts  of  this  committee  and 
those  it  worked  with  in  government  are 
interesting  today  in  light  of  the  con¬ 
troversy  over  the  hydrogen  bomb  article 
in  The  Progressive . 

David  Lilienthal,  chairman  of  AEC, 
told  the  committee  at  a  meeting  in 
January  that  year: 

“The  facts  of  atomic  energy  must  be 
known  to  the  American  people.  But  the 
agency  to  inform  the  people  must  not  be 
the  agency  of  government  in  whose 
hands  they  have  placed  responsibility  for 
the  conduct  of  their  atomic  energy  pro¬ 
gram.  That  is  a  responsibility  of  the  free 
press — to  disseminate  facts,  to  interpret 
them  and  give  them  meaning,  and  to  hold 
public  servants  accountable  for  their 
conduct  of  the  people’s  business.” 

In  his  report  to  the  Society,  Seymour 
said: 

“The  problem  of  where  to  draw  the 
line  between  publication  and  secrecy — 
between  protection  of  classified  informa¬ 
tion  and  the  printing  of  news  vital  to  the 
sound  formulation  of  public  policy — 
arises  at  every  stage  in  the  reporting  of 
atomic  information.  In  the  broad  field  of 
all  news  involving  national  security,  it  is 
at  least  possible  to  draw  a  rather  sharp 
line  between  technological  and  what  we 
may  call  political  or  policy  information, 
and  to  be  sympathetic  toward  protection 
of  technical  secrets  while  insisting  that 
news  involving  policy  is  the  public’s  bus¬ 
iness.  But  this  is  not  so  easy  in  the 
atomic  field,  because  the  technological 
and  the  political  are  intertwined.  .  .  . 

“It  is  profoundly  evident  to  your 
committee  that  there  are  two  kinds  of 
national  security.  One  is  security 
through  secrecy,  and  it  is  short-range  se¬ 
curity.  The  other  is  security  through 
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knowledge,  through  information, 
through  achievement,  through  progress, 
and  that  is  long-range  security.  .  .  . 

“The  secret  we  possess  is  only  the 
outer  peeling  of  the  onion.  There  is  much 
more  to  learn  than  we  have  learned — not 
only  to  make  nuclear  fission  a  tool  of 
power,  and  a  stimulant  of  research,  and  a 
raiser  of  living  standards  for  us  all,  but 
even  in  order  to  create  weapons  as  effi¬ 
cient  as  others  surely  will  create  ahead  of 
us  some  day  if  we  slow  down. 

“The  evidence  is  conclusive  that 
whatever  kind  of  secrecy  is  necessary  in 
this  atomic  program  impedes  the  kind  of 
progress  that  comes  through  sharing 
knowledge  widely  and  through  compet¬ 
ing  freely,  the  kind  of  progress  that 
stimulates  the  flow  of  young  scientists 
into  atomic  research. 

“Some  secrecy  we  must  have,  but  we 
must  not  put  our  reliance  in  it.  In  the 
continuing  cross  pull  between  secrecy 
and  progress,  the  press  must  array  itself 
on  the  side  of  security  through  achieve¬ 
ment,  on  the  side  of  the  full  measure  of 
knowledge  and  understanding  which 
produces  achievement,  and  which  it  is 
the  mission  of  the  press  to  diffuse. 

“There  will  always  be  plenty  of  press 
on  the  side  of  secrecy.  The  danger  is 
that,  if  the  press  defaults  in  its  duty  to 
knowledge,  there  will  be  too  little  pres¬ 
sure  for  achievement.” 

These  are  deep  words  to  ponder  now 
thirty  years  later.  There  was  a  very  cold 
war  going  on  then.  Has  the  need  for  se¬ 
crecy  disappeared  with  the  proliferation 
and  distribution  of  atomic  information, 
or  is  it  just  as  great  as  it  was  then? 


Judge  drops  order 
to  jail  reporter 

A  Viiiginia  judge  this  week  reversed 
his  earlier  decision  and  decided  not  to  jail 
a  Norfolk  (Va.)  Ledger  Star  reporter  for 
refusing  to  reveal  confidential  sources  of 
a  story  to  a  special  grand  jury  in 
Richmond. 

Richmond  Circuit  Court  Judge  James 
B.  Wilkinson  found  Chandler  in  con¬ 
tempt  of  court  on  March  13,  fined  him 
$1,000  and  ordered  him  held  in  jail  until 
he  agrees  to  identify  sources  who  told 
him  state  purchasing  officials  have  ac¬ 
cepted  expensive  gifts  in  exchange  for 
state  business. 

Wilkinson  did  not  say  why  he  was 
dropping  his  earlier  order,  although  he 
did  indicate  that  the  grand  jury  now  has 
“relevant  evidence”  on  which  it  can 
proceed. 


NEWSPAPERS 


One 

Year 

3/21  3/14  Ago 

Affiliated  Publications  (AMEX)  .  204^  20%  17% 

Blue  Chip  Stamps  (OTC)  .  19  19V2  16% 

Combined  Comm.  Corp  (NYSE)  .  32%  31'%  30’% 

(a)  Capital  Cities  Comm.  (NYSE)  ....  37%  39%  56’/e 

Cowles  Comm.  (NYSE)  .  22%  22'/»  18 

Dow  Jones  (NYSE)  .  36'%  35'/i>  29’/4 

Gannett  (NYSE)  .  43  42  35'/« 

Gray  Comm.  (OTC)  .  23'%  23'%  15 

(b)  Harte-Hanks  (NYSE)  .  .; .  21%  22'%  30'% 

Jefferson  Pilot  (NYSE)  .  30  30'%  26% 

(c)  Knight-Ridder  (NYSE)  .  22%  22%  34% 

Lee  Enterprise  (NYSE)  .  23  23'%  24'% 

Media  General  (AMEX)  .  21  20%  14 

Media  Investment  (OTC)  .  56  56  N/A 

Multimedia  (OTC)  .  24'%  24%  17'% 

New  York  Times  (AMEX)  .  26%  26  19 

Panax  (OTC)  .  5%  5%  N/A 

(d)  Post  Corp.  (Wise)  (AMEX)  .  16%  16%  23'% 

Quebecor  (AMEX)  .  7'%  7'%  7'% 

Southam  Press  (CE)  .  28'%  28  22'% 

Stauffer  Communications  24'%  24'%  N/A 

Thomson  Newspapers  (CE)  .  17  16%  11% 

Time  Inc  (NYSE)  .  38%  40'%  35'% 

Times  Mirror  (NYSE)  .  30'%  30'%  23'% 

Toronto  Sun  (CE)  .  13'%  14'%  N/A 

Torstar  (CE)  .  17'%  18  13'% 

(e)  Washington  Post  (AMEX)  .  24  24  32'% 


(a)  Stock  split  2  for  1,  effective  7/3/78 

(b)  Stock  split  2  for  1,  effective  6/21/78 

(c)  Stock  split  2  for  1,  effective  8/30/78 

(d)  Stock  split  2  for  1.  effective  11/16/78 

(e)  Stock  split  2  for  1,  effective  12/27/78 

(f)  Stock  split  2  for  1,  effective  9/22/78 


SUPPLIERS 


Abitibi  (CE)  .  19  19%  11% 

AM  Inti.  (NYSE)  .  19'%  20'%  17'% 

Altair(OTC)  .  4'%  4%  2% 

Berkey  Photo  (NYSE)  .  6%  6%  6'% 

Boise  Cascade  (NYSE)  .  33%  32%  23'% 

Carrier  Corp.  (NYSE)  .  26  25%  15% 

Compuqraphic  (NYSE)  .  41%  44'%  41'% 

Consol.  Bath.  (Mont.)  .  13'%  13%  N/A 

Compusan  (OTC)  .  7'%  6%  5% 

Crown  Zellerbach  (NYSE)  .  35'%  33'%  29'% 

Digital  Equipment  (NYSE)  .  52%  51%  40'% 

Domtar(AMEX)  .  22'%  23  12% 

Dow  Chemical  (NYSE)  .  27%  27'%  23'% 

Eastman  Kodak  (NYSE)  .  62%  61%  41% 

Eltra  (NYSE)  .  28'%  28'%  26% 

Georgia  Pacific  (NYSE)  .  28'%  27%  24 

Grace,  W.R.  (NYSE)  .  28'%  28  24% 

Great  Lakes  Paper  (CE)  .  42'%  42'%  23 

Great  No.  Nekoosa  (NYSE)  .  36%  35%  23% 

(f)  Harris  Corp.  (NYSE)  .  26'%  26'%  43'% 

Hunt  Chem.  (NYSE)  .  15'%  15%  11'% 

International  Paper  (NYSE)  .  46  44%  36'% 

Itek  Corp.  (NYSE)  .  22%  21%  24'% 

Kimberiy  Clark  (NYSE)  .  44%  45%  42 

LogEtronics  (OTC)  .  11  11%  8'% 

Logicon  (AMEX)  .  12'%  13  12% 

MacMillan,  Bloedel  (CE)  .  23%  23%  16'% 

Minnesota  Min.  &  Mfg.  (NYSE)  .  56%  59'%  44'% 

Raytheon  (NYSE)  .  46%  48'%  N/A 

Rockwell  Inti.  (NYSE)  .  37'%  36%  30'% 

St.  Regis  (NYSE)  .  31'%  31  27 

Southwest  Forest  Ind.  (NYSE)  .  16%  14'%  8% 

Sun  Chemical  (NYSE)  .  29'%  28%  20 

Visual  Graphics  Corp.  (AMEX)  .  5'%  5'%  N/A 

Wood  Industries  (AMEX)  .  10'%  10'%  4'% 

White  Consolidated  (NYSE)  .  21'%  20%  20% 


(f)  Stock  split  2  for  1.  effective  9/22/78 


Expertise  in  Handling 

Media 

Ownership  Changes 


(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609  . 

23  Years  Natien-Wida  Parsenal  Sarvic* 


EDITOR  &  PUBLISHER  for  March  24, 1979 


The  daily  inserter  that 
doesn’t  take  the  weekend  off 


operation  with  single  delivery 
convenience. 

A  proven  product  of  the  largest 
newspaper  inserting  equipment 
maker  in  the  world,  the  Sheridan 
N  P-848  adapts  to  your  work  week 
and  preprint  schedule  without  tak¬ 
ing  the  weekend  off.  For  more  infor¬ 
mation  write  Harris  Corporation, 
Bindery  Systems  Division, 
Champlain,  New  York  12919 


The  new  Sheridan  48  Pocket 
Inserter  can  handle  3  inserts  per 
jacket  for  daily  work  at  speeds  up 
to  36,000  per  hour,  7  inserts  for 
Sunday  editions  at  speeds  up  to 
1 8,000  per  hour. 


broad  spectrum  of  daily  and  Sun¬ 
day  inserts  with  speed  and 
efficiency. 

The  equipment’s  on-line  and 
zone  control  capabilities,  together 
with  Usability  to  keep  up  with  your 
press  can  open  doors  to  insert 
revenues  that  couldn’t  possibly 
be  handled  by  hand. 

Easy  to  operate,  changeover 
from  3  inserts  per  jacket  for  daily 
inserting  to  as  many  as  7  per 
jacket  for  weekend  work  takes 
approximately  10  minutes.  What’s 
more  the  N  P-848  features  col¬ 
lector  ring  capability  that  provides 
all  the  advantages  of  dual  delivery 


When  you  have  that  kind  of 
speed  and  versatility  in  your  mail- 
room,  you  can  “supplement”  your 
papers’  bottom  line  with  a  whole 
range  of  profitable  preprints.  And 
if  you’re  an  observer  of  newspaper 
advertisi  ng  trends,  you  knowthat’s 
where  the  big  new  business  is 
coming  from.  The  Sheridan  NP- 
848  was  designed  to  handle  the 


IMio  Scripps-HoH^rd  papers 
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Cincinnati  Post,  Stuart  (Fla.)  News 
tops  in  coverage  of  public  education 

The  National  School  Boards  Association,  at  its  annual  conven¬ 
tion  in  Miami  next  month,  will  honor  four  newspapers  with 
Grand  Awards  for  outstanding  reporting  on  public  education. 
Two  of  them  will  be  Scripps-Howard  newspapers,  whose  work 
was  judged  best  from  among  500  entries  submitted  by  182  daily 
papers  in  a  nationwide  competition  sponsored  by  NSBA. 

The  Scripps-Howard  newspapers  are  The  Cincinnati  Post 
and  The  Stuart  (Fla.)  News. 

In  the  feature  article  division  for  newspapers  with  more  than 
lOO.OOO  circulation.  The  Po.st  will  be  saluted  for  a  series  on  racial 
relations  in  Cincinnati  schools,  written  by  Michael  Graham  and 
Robert  Benjamin. 

In  the  news  article  category  for  newspapers  with  under 
100,000  circulation.  The  News  will  be  honored  for  a  series  on 
overcrowded  conditions  in  local  county  schools,  written  by 
Helen  Rohloff. 

Winning  entries  receive  cash  awards  of  $500  and  plaques. 

Scripps-Howard  is  proud  of  the  coverage  given  public  edu¬ 
cation  by  all  of  its  newspapers.  We  are  particularly  proud  of  this 
prestigious  recognition  given  The  Cincinnati  Post  and  The 
Stuart  News  and  their  reporters. 


Scripps-Howard  Newspapers 


